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Analysis of 
circulation 
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it me furthe 
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IN THIS ISSUE— 
Teli Youngsters The Truth About 
Provincial Advertising — page 102. 
NEXT WEEA’'S issue will include 
a market survey of Wales and 

the Border Counties. 


t has perhaps 
uunced as with 
n publications 


the troudic 
such 
it avai 


unearthing 


H. BurcHer 
Manager 


entscs 


To The Editor.. 


Challenge to ISBA’s top 


executive council 


Sum The Executive of 
LS.B.A. are to be 


ipon 


the 
congratulated 
their achievement in 
ng sO Impressive @ List of ind 
viduals to constitute their new 
Counci| of Top Executives.” 
Since | was mainly responsible 
as a past chairman of the LS.B_A 
nation o 
(Counc 
perhaps 
nimnent 
this ( 
has been apparenm for no 
fthe LIS B.A 


its policies 


“eu 


Apon 


onstitulion vf ounc 


and 
of carrying those pol 
logical 


pursued by 


conclusion 
origmmal Council of 
cipals, for all practical purposes 
disintegrated at the first signs of 
opposition rom 
whom they attempted to 
negotiate. ht is to be hoped 
fore, that the new counci! is in 
tended to be an effective operative 
force and not just an ornamenta 
structure for the LS.B.A. sec 
tarial tO pirouctie upon 
My own experience is that it is 
tar from easy to get eminent men 
m industry to make a firm 
stand on the kind of objective 
which the LS.B.A. has had so 
outstanding amongst its 
I mention as cxampiles two 
which I hope the LS.B.A 
not turn its back 
rstly, there is the 
dication of the Audit 
Circulations This 
need of British 
founded ma 


Prin 


serious those 
with 


there 


very 


long 
aims 
upon 
will 
final vin 
Bureau of 
fundamental 
advertising Was 
nly by LS.B.A. efforts 
ind its subsequent progress 
been due largely to the faith 
persistence of IS.B.A 
Yer there ! 
A BA coverage I 
outstanding newspapers control 
by Lord Camrose and Lord 
Kemsley find it possible 
per without A.B.C. certificates of 
circulation 
Secondly, the desir 
ble adjustments in the ertis 
z igency remunerat on svsicry 
on which the oragmal Counci! 
Principals negotiated unsuccess 
Are these and other such 
problems which have been tackled 
unsuccessfully in the now 
attacked with new and 
determination? 
Organised interests 
LS.B.A. will, Lam sure 
developments very 


has 
and 
nemoecrs 


are § serious gaps in 


to pros 


i 


mast 


powe 


outside the 
be watch 
closely 


SUBSCRIBED TO BY #5% OF 
ALL CHEMISTS IN SCOTLAND 


Advertisement Manager SCOTT MURRAY 


THE SCOTTISH CHEMIST 
POLLOKSHIELOS 


240 ALBERT ORIVE 
GLASGOW S$! 


so, indeed, will the broad mem 
bership of the Society itself 
May we hope that 
be towards grim pursuance 
fully organised advertiser 
t) of what advertisers want 
than a lot of useless 
ather at luncheons, dinners and 
conferences 
In brief, are 


es” prepared to 


“Top Execu 
go over the top 
advertisers? 

G. J, FRESHWATER 
ontroller of Advertising, 
Electric and Musical 
Industries Ltd 


hes 


the interests of 


Free-lancing in 
the agencies 


Sin, Because | 
that Realist 
with me 


am truly sorry 
(uly 10) does not 
about nor free 
other agencies, may | 
propaganda for the 
ne if | run short 


agree 
lancing tor 
write 


Most 


cannot afford 
their staffs than 
now? That there are 
agencies who will not pay their 
creative staff adequately, 1 admit 

ind so do they, by soliciting 
ec-iance help when an account 
+ in Ganger. 

Obviously an agency man’s 
future is better served by letting 
such firms stew in their own juice 
while he docs baby-minding, or 
bar-tending, or street singing, or 
portrait painting, or short story 
writing in his spare time 

ace the “commission 
With what, and 
ideal, and brings 


agencies 
nore to 


they do 


S. W. Barrrum. 
48 Leinster Square, 
Bayswater, W.2 


Coupon cutting can 
ruin other ads. 


Sik Radio 
ntly that 


Times announced 
a Morphy-Richards 
page in that journal 
pulling replies up to 
rty-six days from the date of 
publicatior 

No doubt Morphy-Richards 
were pleased with the success of 
this ad. but what about the 10,635 
ruined ads, on the outside back 
cover, many of them mutilated as 


Tece 
ne 
t 


soon as the Radio 
delivered 
Most 


Ule argument 


limes was 


Weekly PUudlicalions Use 
thal a4 Magazine of 
18 inside the home lor seven 
days to push space to advertisers 
[hey also 
refuse any ad. for almost 
reason of for nto reason at 
Therefore by accepting ads. con- 
invitations to cut out 
coupons (many of which bear the 
legends “Post Now!” or “Cut 
Out” and “Post To-day!”) they 
are virtually condoning the 
destruction of the ad., which hap- 
pens to De on the reverse, as soon 
as the publication is purchased. 
his appears to Me to be most 
untair, to Say te icast, to an 
advertiser who happens to be 
placed on the reverse of a 
“couponed” ad 
CG 
2 Burleigh Road, 
Addlestone 


paper 


reserve Ue right to 


laining 


W. CARTER 


° 
Gratitude 

Sirn,--May I express my grati- 
tude to the advertising world for 
its generous attitude towards 
educational matters. At this 
school we have been very fortu- 
nate in receiving from various 
organisations travel booklets 
house organs, posters, etc., all of 
which have been serving a help 
ful purpose 

I would be glad to hear from 
P.R.O.s who would be willing to 
place us on their regular mailing 
lists. House magazines placed in 
the school library help pupils to 
learn of the world of industry 
Firms can be assured that their 
surplus ire put to good 
use, and the backs can be effec- 
tively used for art lessons, as 
long as they are clean 


W. A. NICHOLAS 


posters 


Headmaster 

The Schoo! House, 
Lindridge, Tenbury 
Worcestershire 


Wells, 
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Being Larger is not the Whole Story 


Mere size whilst being impressive at first glance is more often 
than not a disappointment when analysed. The British Aircraft 
Industry and The 5.B.A.C. Display Report numbers of The 
Aeroplane are not only impressive by reason of the number 
of pages, they are outstanding for the wealth of factual technical 
information they provide. They begin life as weekly issues 
and live as reference books until replaced at the time of the 


next exhibition. They are of inestimable value to advertisers 
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desiring to reach every corner of the aeronautical world. 


The publishing dates are August 29 and September 12. 


Published by TEMPLE PRESS LIMITED, Bowling Green Lane, London, E.C.1 
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House & Garden Decoration Centie 
Opus its doors at 16 Grafton Street Wl 


At the newly opened DECORATION CENTRE, the pages of 
HOUSE & GARDEN magazine come to life by displaying the actual merchandise, 
rooms and settings to be seen in the magazine. 

There will be several exhibitions each vear. each with a new theme; 
the first —“ Live Better for Less” 

The HOUSE & GARDEN DECORATION CENTRE is obviously a new and 
powerful avenue-of-contact with potential buyers, of which there are more 
than thirty thousand who buy HOUSE & GARDEN. 


Certified Net Sale exceeds 300000 
Page Rates: Colour £135. Black & White £80. 


House & Garden 


Published monthly at 3} - 
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SPONSORED 
TV AT THE 
RADIO SHOW ? 


H.T.N. Ltd, a new company, 
claiming to be the first inde 
pendent sponsored television 
organisation in this country, 
have asked the Radio Industry 
Council for permission to run 
a closed circuit sponsored T.V 
programme at the Radio Show 

An answer is expected to-morrow 
(Friday) 

The proposal is that sponsored 
programmes should be put out 
for use on all stands and in 
Television Alley at umes when 
the B.B.C. Radio Show service 
is NOL Operating 

H.T.N. Lid. have put the idea to 
several leading national adver 
users and state the plan was 
“enthusiastically received.” 

The new company has as directors 
K. B. Graham Taylor, manag- 
ing director (who ts also man- 
aging director of Strand Publi 
city Ltd.), H. O. Hamilton, a 
T.V. programme producer with 
American experience, and Bob 
Norman, Fleet Street journalist 


Ups and downs 
in circulations 


More average circulation figures 
for the first half of this year were 
announced this week 

The Sunday Dispatch has in- 
creased its figure of 2,606,810 for 
the second half of last year to 
2,664,309 for January-June, 1952. 
The Evening News has likewise 
gone up from 1,532,676 for the 
second half of last year to 
1,534,828 for the first half of this. 
The Daily Mail half-yearly figure 
is 2.172.250 (as compared with 
2,201,038 for July-December) 

Both the Sunday Pictorial and 
the Daily Mirror register half- 
yearly increases. The Pictorial’s 
figure for the first half of this 
year is 5,046,640 (compared with 
5,025,354, July-December, 1951); 
and the Mirrors is 4,432,700 
(compared with 4,381,395). 

Field has increased its half- 
yearly figure from 29,578 to 
30.967 

Sale of Tit-Bits is now well over 
half-a-million, owing to a gain 
of more than 60,000 in the past 
six months 


Lord Swinton advocates P.R. 


‘in every business’ 


INDUSTRY’S TASK TO BRING HOME 
TO WORKERS ECONOMIC FACTS 


RECORD attendance at the Advertising 


Association 


quarterly luncheon yesterday (Wednesday) heard Lord 


Swinton, Minister of Materials, advocate a form of public rela- 
tions in every business to bring home the facts of the economic 


situation to all workers. 


Here was a fruitful field for the 
co-operation of advertising and 
industry, he said 

Lord Swinton began by pri&is- 
ing the advertising profession for 
the great help it had rendered the 
Government-—“any Government” 

in its national activities. For 
example, recruiting figures of the 
Navy, Army Force 
showed the of the work 
which members of the Advertis 
ing Association had carried out 
for the CO 

It seems to me,” he said, “that 
you have popularised the services 
by just the right kind of publicity 
nm an attractive but at the same 
time dignified way, worthy of 
them.” 

Every successful advertiser be 
lieved in truth in advertising. 
said Lord Swinton. He quoted 
the Quakers’ maxim “if a man 
deceive thee once reprove him 
for he is a fool. But if he de- 
ceive thee twice reprove thyself 
for thou art one.” 

Restriction and control can be 
introduced by Governments, he 


concluded, but the vital task of 
economic eXpansion was the job 
of everyone 
That is the 
and the only 


road of solvency 
way to get away 
from irksome restrictions and 
controls—that, and the develop 
ment of our Empire resources 

In this supreme task you in 
your formative uctive call 
img can and will, | know, play a 
great part,” he said 

Lord Swinton was thanked by 
G. R. Pope (The Times), hon 
secretary of the Association who 
referring to newsprint. said news 
paper people appreciated § the 
very difficult balance which the 
Minister of Mater had to 
heep 

“Lord Swinton has given public 
recognition to the value of adver 
tising,.” he said If we accept 
that recognition we accept the 
responsibility to see that British 
advertising both at home and 
sbroad is the best.” 

Sir Miles Thomas, president of 
the Association, presided over an 
attendance of 247 


constr 


als 


Working part 
for publicity 4 
Sir Thomas Dugdale, Minister 
ot Agriculture and Fisheries, has 
appointed a small working party 
to advise him on publicity for 
the Government's new food pro 
duction drive 
The working 
under the 
chairmanship 
of Sir 
Richard 
Haddon 
C.B.E., man 
aging editor 


party will be 


members are 

Hartop 
(farmer), 
Henry Mar 
tin (editor 
in-chief, 
Press Asso 
ciation), A. R. N. Roberts (pub 
heity director of a commercia 
firm), Fred Scott (fruit grower 
chairman of NFL publicity 
committee for past Six years), and 
F. H. W. Swallow (director of a 
firm of corn merchants) 


Sir R. Haddon 


Visiting Australia 
John 


Caope, deputy chairman 
Daily Mirror, & \eaving by air for 
Austral on Tuesday He will be 
accompanied by Hugh Cudlipp 
editor, Sunday Pictorial They 
expect to return carly in September 
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Big exhibition will boost Scottish exports 


OVERSEAS BUYERS TO SEE HOW 
NEW INDUSTRIES ARE THRIVING 


A Scottish Industries Exhibition with an international 
will be sponsored in Glasgow in September 1954 by the Scottish 


Council Development and Industry . 


It will follow the pattern 


set by the Scottish Industries Exhibition of 1949 in which more 


than 300 Scottish firms took 
part, bringing in orders of 
£10 million, apart from busi- 
ness later accruing. 


Announcing vc «641954 project 
Giasgow on Monday, | j 
i] sod rm jen f me M&M 
h ¢ j sid beleved 
eX ) would mmand the 
we asu “ ferful sur 
tf Scotland and Scott 
fusiry as the cahit n of 1944 
7 $ af at he 
said hat w iid promote 
t ‘ n asa means of 
la g the progress mad 
5 ! cs om ecent ‘ 
| “ back uf mh effect 
flor R ad in which 
nding pa 
n na firm 
hauirman 
A. F. Stod 
dart & Co 


Ltd carpet 
nanufac 
turers, Elder 


she and 
chairman of 
the Scottish 


committee of 
the Counc 
of Industria 


Design? 

who was 

chairman 

played a 

prominent 

R. A. Maclean part in the 
success of 

t} ca r exhibition, will be 


1954 exhibition 


chairman of the 


objective 


make the in 


hut gatftou 


h will 


yOInt 


them, M 
tron to the 
vdust 
Svar! 


tor 


amlurti 


cerns, both old and new n 


stimulating business throughout 
Britain as well as abroad” 

The exhibition will probably 
be held in the Kelvin Hall, Glas 
gow, and strong support $s eX 
pected from manufacturers. trace 
buyers and the public At the 


vent Over ninety per cent of 

mpanes exhibiting al the 

149 exhibition have indicated 
ft the 1954 show 

It Scottish Council's com 

ttee tor the proposed exhibition 

cludes Lord Bilsland, R. A 

Maclean, Jackson Millar and Dr 

(. Macrae. Sir Alex B. King is 

nan of the publicity com 


There has 
sumone Scots publicity 


spec ulation 
people as 


been 


the possibility of this exhibi 
tion attracting the Advertising 
4isseciation Conference north of 


he border in 1954 The Confer 
ce was last held in Scotland in 
1938, during the Empire Exhibi 
n mn Bellahoustoun Park, 
(slasgow 


INTRRNATIONSL ACREEMENT | 


ad me eed tome ty le 


have now adaed the 
Good 
Gillette 
be appearing 
incial press 


their 


with 


lversione Grand 
Crawford Lid 


‘Textile Association journal for 
wholesalers is proposed 


It was advocated at a conference of students and executives 
at the Wholesale Textile Association's Summer School at 
Oxford, that the Association should launch its own periodical 
to carry wholesale advertising to the retailers. 


There had been sessions of 
discussion on advertising and 
market research, and emphasis 
was laid on the fact that com 
paratively few of the 400-odd 
wholesale textile firms registered 
with the Association could afford 
anything in the nature of a full- 
advertising campaign 
lt was proposed that the Asso 
yn should launch a periodical 
in the nature of 
Cost would 
advertisements 
houses 


seaie 


crat 


which would be 
an advertising shect 
be defrayed by 


from 


member 


Copies would be distributed to 
sponsors cach month for circula 
thon among retaticrs 

Cc. H. Townsend 
the School 


secretary of 
committee, and 
assistant etary of the Asso 
ciation, said that the Association 
had spent years building up good- 
will with the trade and a 
scheme for any one trade journal 
to act as the official organ of the 
Association was not favoured 
The launching of 1 special 
periodical to carry the Associa 
tion's message would present some 
very serious problems 


scer 


press 


( Saturday the 


stafi of Glovers 


to lfracombe. Indicated with an arrow is C. G 


4dvertising Lid 


No public money 
spent on waste 
paper drive 


Assurance was given in Parlia 
ment on Monday that no public 
money had been spent in the last 
two years on propaganda for the 
salvage of waste paper. The recent 


salvage drive was financed and 
run by the trade interests con 
cerned 

Early in March it first became 
clear that a substantial surplus 


might arise and the Waste Paper 
Recovery Association immedi 
ately began to slow down on 
propaganda. lt was still necessary 
to collect @ substantial quantity 
of waste paper. In May the mills 
used some 70,000 tons 


Wheatland Journals 
ownership change 
Contral of Wheatland Journals 


Lid., publishers of trade monthhies 
including Brushes, Cordage World 
and Industrial Textiles, Wire Pro 


duction and The British Chiropody 
Journal, has been acquired by the 

Publications group pro 
pretors of The Public Ledger. Man 
aging director, Edwin T. Portwin, of 
Wheatland Journals, retains his ‘n 
terest in the company, and is joined 
on the board by Robert Hardaker 
director and general manager of 
U.K. Publications 


Direct mail talk 
T. Kirkland Bridge 


managing 


director, Kirkland Bridge Church 
Restorations Ltd., is to speak on 
Direct mail versus or plus press 


advertising” at a British Direct Mail 
Advertising Association at the 
Waldorf Hotel to-day (Thursday) 

The Association's annual meeting 
is to be held in September 


Airmail broadsheet 


A novel promotion shot now be- 
ing distributed by Forum Art 
Service Lid. is a folded broadsheet 
on airmail paper giving illustrations 
of the work of audio staff and 
free-lance artists attached to the 
organisation 


put to sea for their annual outing, a pleasant cruise 
Glover, the agency s managing director. 
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Press and printing shops shut 


by Dublin strike 


Intervention by the Irish Labour Court came too late to 
avert the strike in the Dublin printing industry which shut 
down the city’s three morning, two evening and two Sunday 
papers. The strike began after the publication of the 
papers last Friday, and also affected most of the city’s 


printing houses. 

Two days before the strike 
took place the Labour Court an 
nounced that it was endeavouring 
to arrange a conference between 
the parties. Court officials had 
discussions with representatives 
of the Dublin Typographical 
Provident Society (whose demand 
for a Ws. per week wage increase. 
and rejection of the employers’ 
offer of 12s. 6d. precipitated the 
strike) and also with: the Dublin 
Master Printers’ Association and 
the Dublin Newspaper Managers’ 
Committee. These achieved little 
and were followed by a Court 
request to the Union to withdraw 
the strike notice and the em- 
ployers to withdraw their pre- 
cautionary notices to enable the 
dispute to be examined in a calm 
atmosphere 


Settlement moves 


These requests were considered 
by the groups concerned on Fri- 
after some of the workers 
already out, and achieved no 
the employers expressing 
opinion that the workers 
not withdraw the notices 
since these were already operating 
in some houses 
There were no moves towards 
a settlement over the week-end, 
but on Monday the Labour Court 
met to consider the position and 
it is expected to convene a sitting 
to hear both sides later. Unfor- 
tunately, however, Labour Court 
decisions are merely advisory and 
cannot be enforced without the 
goodwill of the parties concerned 
but it is hoped that some form 
of arbitration will be set up 


Effects of the strike 


Morning newspapers affected by 
the strike are: /rish Times. Irish 
Independent, Irish Press: Even 
ings: Evening Herald, Evening 
Mail; Sundays: Sunday Indepen- 
dent Sunday Post Several 
periodicals. including The Stan- 
dard and Radio Review, will be 
affected this week. Only news- 
papers available are Irish editions 
of English newspapers. and a 
limited number of copies of the 
Cork Exa To provide a 
news service Radio Eireann, 
which normally gives its first 
bulletin at 1.30 p.m. now pro- 
vides news at 8 am. and 9 a.m 

last newspaper strike 

in 1934 when 
which 
alone 
lasted 


miner 


in 
the 
concerned 
and not job 
about three 


newspapers 
printers 
months 
The Dakota Press on Tuesday 
produced a four-page evening 
paper “Irish News Record,” 
which, they state, will appear 
throughout the strik 


| Irish imports 
of periodicals 
The Irish Minister for Industry 
and Commerce (Mr. Sean Lemass) 
has declined to impose quantita- 
uve restrictions on the imports 
of English periodicals and maga- 
zines into Ireland. This announce 
ment was made in the Dail 
When an Opposition deputy 
asked if the Minister was aware 
that English publishers were able 
10 get paper at a cheaper rate than 
publishers in Ireland, who were 
therefore at a disadvantage, the 
Parliamentary Secretary replied 
that he would bring this matter 
to the attention of the Minister 


A rt paper 


price cut 


Following the reduction § in 
esparto body papers announced 
in our last issue, the prices of art 
papers have been cut. White art 
papers have been lowered by Id 
per pound and white chromo 
papers by 14d. per pound 
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Mr. Read's little boys. 


Ad. maps for U.S. 


air camp 


Electro wall maps are to be 
installed by Davis Advertising 
Service Ltd.. of Salford, at the 
United States Air Force camp at 
Burtonwood, Warrington, Lancs 

With the exclusion of military 
objects, the maps wil! feature the 
camp area A wider area 
around the camp wil! be shown 
on a smaller scale 

British advertisers, it is under- 
stood, will occupy the surround- 
ing spaces on the map pancls 


IIPA and engravers form 
joint consultative body 


‘To discuss matters of mutual interest’ 


The Federation of Master Process Engravers and the Institute 
of Incorporated Practitioners in Advertising have formed a joint 
consultative committee of twelve “to facilitate inter-communica- 
tion between the parties on matters of mutual interest to them, 
their respective members, and the clients and customers of 


snch members”. 

The members of this commit- 
tee, which held its first meeting 
at the offices of the Institute last 
week, are 

Representing the Federation of 
Master Process Engravers: Sir 
James Waterlow, Bart. (presi- 
dent), B. I Bloor, A 

Goodwin, A. N. Hunter, D. J. M 
Lowe, and A. M. Wall 

Representing the Institute of 
Incorporated Practitioners in 
Advertising: Hubert A. Oughton 
(president), Hugh T. Appleton. 
Gordon Boggon, R. B. Browne 
Norman Moore, and H. G 
Saward 


The first chairman 
Sir James Waterlow was elected 
chairman of the committee, and 
Hubert A. Oughton, vice-chair- 
man, for the ensuing year. 


Autumn overseas 
. *,* 
exhibitions 

Major overseas exhibitions 
planned for the autumn include 

September 2 to 11-—Royal 
Netherlands Industries Fair, 
Utrecht; 7—Cologne Autumn 
Fairs begin; 7 to 14—Autumn 
Fair, Vienna; 9 to 13—National 
Chemical Exposition, Chicago; 
13 to 28—Swiss Fair, Lausanne; 
13 to 28—Zagreb International 
Fair; 14 to 23—Hanover Inter- 
national Machine Too! Exhibi- 
tion; 19 to 28—International 
Poster Exhibition, Karlsruhe; 
to October 5—German 
tries Exhibition, Berlin; 
October 12-——-Nationa!l Television, 
Radio and Electronic Exhibition, 
Paris; 30 to October 3—Iron and 
Stee! Exposition, Cleveland, Ohio 
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They star in 
radio star’s 
pie posters 


Al Read, stage and radio com 
edian, is well known in Lanca 
shire business circles as managing 
director of the Manchester firm 
of H. Read Ltd. manufacturers 
of pies, sausages and processed 
meats 

Ever since he went on the air 
and professional stage Mr. Read 
has combined the functions of 
businessman and comedian 

When Bayard Publicity Ltd., of 
Manchester, recently prepared a 
nation-wide poster campaign for 
H. Read Ltd., the advantages of 
linking Al's fame with the cam 
paign appeared obvious-—and 
tempting 

But the managing director of 
H. Read Ltd. has always insisted 
that while Al Read of the B.B’ 
may be one and the same person 
their jobs are quite separate 

Instead, Bayard’s hit on the 
idea of bringing Al's two young 
sons, Howard and Alex, into the 
picture. Consequently, the boys 
(photographed by Adolf Morath) 
have emerged as stars of a series 
of posters which are now appear 
ing at main line railway stations 
throughout the country 

The posters were printed by 
James Upton Ltd. of Bir- 
mingham 


Packs on parade 


A special drum for holding paper 
cups for baking in their correct 
shape was one of the interesting 
packs at a Glasgow packaging dis 
play held by Andrew Ritchie & 
Son Ltd 

All types of products manufac 
tured by the Eburite Group of com 
panies, to which Ritchies are 
attached, were displayed. A demon 
stration was staged showing FPhur 
tex in water, the wet board still 
having a bursting strength equal to 
that required by the railway authori 
ties for dry. 


Badge hunters 


Letters from children asking to be 
supplied with a Leyland lapel badge 
are received almost daily by the 
publicity department of Leyland 
Motors, Lancashire Recently a 
Hungarian boy wrote 

“Ham a Hungarian boyan ham 
very fond of motors. Kindly send 
me a catalogue of your motors as 
well as a badge. Your catalogue will 
teach me toknow the motors ujibbe 
the badge is a pritty decoration.” 

He must have shown his badge to 
many friends. Ever since they have 
been writing to Leylands for one 
like it. Some even copy the original 
letter. 


Press ads. pull 


Press porertiate has resulted in 
about 1,000 itional Abergele 
holiday guides “tas other publicity 
material being issued this year, 
T. E. Leigh, secretary of Abergale 
Publicity Associsticn » reports. 

rom January to June 4,032 

were distributed 
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. Facts behind the figures . . . . 


Census sample now oflers 


new base for research work 
‘ ‘HANGES in the pattern of home and working lives, reflected 

4 in « preliminary report, published last week, on the census 
of April 1951, are eee Cee epee Sie eae 


ning advertising and market- 


ing campaigns. 

Published by the Stationery 
a 617s. 6d.. Census 195/ 

« Per Cent Sample Tabies 
art 1, thas report marks a further 
vel stage im the work of 

nsus analysis. Por the first time 
t wintry @ sampic (One pe 
of all the schedules com 
d for private households and 

ne per cent of the entries for a 
sons enumerated in large inst 
ms and other non-privat 


. Joint meeting for 
Anti-gloom ad. display branches 


. 
won pratse \ jornt meeting of the Northern 
ul Midlands branches of the 
h f ‘ iy Producers & Screen 
rs Association is be held 
gust 23 
a short business session the 
and objects of the Associa 
| be discussed by the 
A. W J. Luimdsel! 
and the advantages of 
rship by R. Olney. a mem 
the executive ouncil 
An inter-branch quiz is also 
anned 


6.000 employees are invited to 


criticise company’s advertising 


Nearly 6,000 employees of lated to reach the maximum 

Ribble Motor Services Ltd., with imber of potential customers at 

at Preston, have > right time? Is the conception 

*'y H. Bottomley Is the execution right? Is 

general manag to criticise the nedium employed right? Do 

mpany's erti think you could do better’ 
how?” 

cash prizes 

suggestions 


Newspaper finance 
In spite of the high price of news 
wide net 1 which ruled during the greater 
services in t of the year and the big increase 
ong-distance cost of wages, the profit upon 
und» = holiday account for Portsmouth A 
vd Newspapers 
n the history of 
ind was 124 per 
hat of the previous year 
favourable — result,’ said 
Storey, M.P., at the annual 
was partly due to the in 
n the price of our evening 
advertising Vay t and partly to the increase 
low sdvertising revenue.” The 
“« : rides < srofit, though still a record onc 
nique own.” ' “ niv 44 per cent higher than 


grees ww t year 


SO buses and 


iin 1 
ads. will he give 
vir bus spaces. Other 


reciproca 


. 
Picture parade 

seen ar ¢ purct some 100 pictures supplied by 
thing to show t er Weekly of film personalities 
details of the tangible thine ' vling the Cinematograph Ex- 
sale can be 3 rt d i! . rs unnual conference at 
tr { I fudno have been displayed in 
= Wardour Street as a result of a tie- 
“Do our advertisements appe with General Film Distributors 
«» popular imagination” Are they © put a window at the disposal! 
publicised in a way best calcu A Weekly 


has been analysed 
of the full normal! 
rk. in order to pre 
ew of the pattern of 
In the past the 

ire has nor become 

three or four years 


vailabile unt 
m census d 
Part I of the Report 
ow published cor ns sections 
giving the distribution of the 
population by age and marital 
condition, occupations, industries 
ind the housing of private house 
holds 

Part I] will be published in 
about two months’ time. and will 
ontain sections on the character 
istics of the } of private 
miseholds. the mposition of 
rivate house} popula 
on enumerated in institutions 
hotels, et birthplace 
Welsh 
ind Gaelic languag nd a sup 
slementary section ng some 
f nforma 
n for sub-divisior the seven 
ynurbations recoer d for pur 

analysis 

uith-cast Lan 
dlands west 
Tyneside 


and nat 


the More imp 


report 


publi she d ypulation 


ribution by ages and marital 
nto use for 
purposes and 


yundation various re 


yndition, wil 


many administ 
‘ 


The second sec on occura 
ns, indicates thar 774 million 
persons in Great Britain (184 
million men ind 7 million 
women) follow an occupation for 
payment or profit 7.400.000 
returned as 
following a paid occupation fie 
bout 21 per cent of all married 
women) 

The third section relates to the 
various industmes within which 
the occupied population works, 
giving ages, industrial status and 
egion for those engaged in each 
ndustry, and the fourth section 


married women wer 


clates to housing 
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1953 DIPLOMA 
SUPPLEMENT 


The Advertising Association 
has just published ts 1953 
supplement to the syllabus of the 
diploma cxamunations 

1953 cxamination dates will be 
Divisions “A” and “€ Tuesday 
and Wednesday, May 19 and 
Divisions “B” and “D" May 21 
and 22 

The education committee has 
agreed that three hours instead of 
two-and-a-half hours shall be 
illowed for each of the 1953 
papers 

A new feature of the supple 
ment is the inclusion of enrol 
ment dates at the various schools 
and colleges which conduct 
diploma courses 

The bliography has been 
completely revised and enlarged, 
ind should be of great assistance 

» students and lecturers alike 

Copies of the supplement have 
been sent to the principals of 
colleges, club secretaries and club 
education officers 

Students and lecturers requir 
ng copies should apply to the 
education secretary. Advertising 
Association. 110 Fleet Street 

C4 


. . . 
Kite is bedding 
quality mark 

Retail furnishers throughout 
the country were asked on Mon 
day to tell the public in their ad- 
vertising in local papers that a 
voluntary quality standard for al! 
bedding, except that made of 
cellular rubber, has been pub 
lished by the British Standards 
Institution in co-operation with 
the National Bedding Federation 

Bedding which conforms to the 
new standar will be labelled 
with the “Kite” mark of the 
B.S.1. which will be a guarantee 

hty and which it is hoped 

public will look for 

any product bearing the 
mark is found to be sub-standard 
permission to use the mark may 
be withdrawn, and any un 
authorised user of the B.S.L. mark 
may be prosecuted under the 
Merchandise Act 


° ° 

ggressive selling 
A. E. Cooper, M.P., Parliament 
ary private secretary to the Board 
of Trade, at Sawbridgeworth, Hert 
fordshire, on Saturday, said: “Our 
industrialists must be vigorous and 
aggressive in their sales promotion 
overseas There are many oppor 
tunities for enterprise and initiative 

in many parts of the world.” 


Clinging to life’s little luxuries 


Figures in the latest Digest of 
Statistics indicate that, however 
stringent the times, wage-earners 
ling on to the little luxuries of 
™ 

Thirteen per cent of Britain's 
pay-out cheque in personal in- 
comes is spent on drink and 
tobacco 

Twenty-four per cent goes on 
food; 10 per cent rent, rates 
and fuel; 9 per cent clothing: 
28 per cent on oth goods and 


services; 15 per cent on taxes and 
national insurance contributions, 
and 1 per cent on savings 

Here is the break-down of how 
the average man spent £1 last 
year: 

Food 4s. 10d drink and 
tobacco 2s. 8d., rent. rates, fuel 
and light Is 11d clothing Is. 9d... 
other goods and services Ss. 8d., 
income tax 2s 3d. National 
Insurance contributions 9d., and 


savings 2d 
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Liver pool 
How to keep photography 


‘fresh and green’ 


The importance of British 


phers clear of Con- 


photogra keeping 
tinental photographic “isms” was stressed by George E. Fisher, im- 
mediate past-president of the West Lancashire Centre of the Institute 


of British Photographers, 


graphy 
W hile ca ng 
photographers tr 

“When I speak « rustry 
it im the lime way, 
tunued Mr. Fisher Creative 
is our usual concept of art, but more 
than cr capturing som hing 
of the personality of a person, or 
even of something static of im 
mobile, expressing something and 
certainly giving message as far 
as possibk That is the purist tym 
of photographic art 

Referring to commercial photo- 
graphy, Mr. Fisher said that the 
endeavour to meet the demand for 
flattery from the man and woman 
in the reet was having a very de 
cadent cflect on photographers. Top 
portrait artists were more concerned 
with capturing the personality of 
the individual rather than in making 
him or her gorgeous 

The Continent was completely 
swept from time to time by “isms” 
in photograph rt and 
yorbed by them 
however, 
sppeared. He 
low or medium key, 
and was sensitive If photo 
graphy was to be kept fresh and 
green no prescribed form could be 
laid down 

Commending the press photo- 
grapher, Mr. Fisher submitted that 
he did a wonderful job. The sense 
of conception of some press photo- 


graphers was really marvellous. 


ichieve 


nost sul 


completely 
British photographer 

to see everything as it 
saw n high 
more 


Manchester 


Pioneer’s return 


New members admitted to Man- 
chester Publicity Association include 
Harry L. Hardwick, a director of 
Pratt & Co. (Advertising) Ltd., of 
Manchester 

It was with pleasure that the 
Council received his application for 
re-enlistment. Mr. Hardwick was the 
original secretary when the 
Manchester Publicity Club 
a member of the committee 
drew up the draft constitution 

Mr. Hardwick resigned from the 
Club on going to London and on 
his permanent return to Manchester 

as be puts it—-he “somehow never 
got round to re-joining.’ 

Other new members 
Stansfield, sales promotion, Man- 
chester Poster Services Lid., and 
Charles Thompson, director, R. H. 
Jackson Ltd., of Manchester. 


Women’s Club 


Mrs. Pace will be 
N.A.B.S. steward 


The executive committee of the 
Women's Advertising Club of 
London has appointed Miss Sybil 
Mawdesley (Condé Nast), British 
Federation representative, for the 
second year ; Mi 
ford), N.A.BS siouneds ¢ 
Emily Youll (Gossard), press officer 
for the third year. 


are — J 
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Club News 


Bournemouth 


Respect for press 


B. A. Mead, directo: and editor 
of u Christchurch Times. told 
Bournemouth Publicity Club: “A 
newspaper should be as much an 
inst m as the church. It should 
give as much personal service; it 
should be as much respected. If 
one substitutes money for the value 
of personality, the business is going 
wrong 

Thanking the speaker, H. Dickin- 
son said: “Advertising ms producing 
more wealth and work than any 
~~ single influence in the world 
to-day 


NABS match to 
be filmed 


Younger Budget Films Ltd. 
are to film the highlights of 
the “Two Freds” cricket match 
ll Hurlingham on Septem- 

10. 


Shots will be taken of 
oy and players. 

Fleet Street C ene Club, 
organisers of the match, are 
maing plans to show the film 
later when it is hoped that 
Andrew Milne, club chairman, 
will give a commentary. 


Mr. and Mrs. Eric Luscott-Evans 
who entertained a number of their 
from Birmingham Publicity 

ution, pause before taking the 

sip from the cup which was 
won by Mr. Luscott-Evans in the 
Advertsing Association public 
speaking contest. Holding the cup 
with them is W Bennett, coach 
for the speaker class run by the 
Birmingham Publicity Association. 


Sunday supplement 


The Sunday Express will publish 
on Sunday a supplement containing 
four pages of holiday reading. 
issue will have 12 pages. 


in this group of delegates to the ¢ 

meeting at Sheflield, W. H. Pearey 

Shetheld Telegraph and Star Lid 

* seated in the front row 
man, and L. E. Room 


director-general 
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lub Development Committee's quarterly 
director and 
which firm entertained them 


between W 


general manager of the 
fo dinner, 
M4. Hamp Hamilton, C.D.C. chair 
Advertising Association 


Youth section suggested 
for public speaking 


He possibility of a youth section in the national public speak 


ing competition 


was disqussed 


at a meeting of the Club 


Development Committee in Sheffield last week-end 


Delegates were present from the 
ublicity clubs and associations of 
Berks and Bucks, Birmingham, 
Coventry, Glasgow, Ircland, oe. 
Leicester, London, Newcastle, 
tingham, Oxford, and Regent, ‘as 
arrangements were made by the 
host club of Sheffield. 

Citations were invited for the 
F. BE. Cook national cup which last 
year was won by the Advertising 
Club of Oxford, coupled with the 
name of E. Kingsley Belsten. The 
F. E. Cook national cup, as distinct 
from the local Leeds Club cup of 
similar tith, is awarded by the 
education committee of the Adver- 
tising Association to th lub which 
has rformed outstanding educa- 
tional work name of a club 
member who has been associated 
with or largely responsible for this 
work may be coupled with the 
name of the club ( tions are 
required by Saturday, September 
rk) 


Norman Groome, nationa! organ- 
iser of this year’s national! adver- 
tising public speaking competition, 
reported on the finals. The C.D.C. 
unanimously elected him as 
national organiser for the 1953 com- 
petition. The committee discussed 
the possibilities of a youth section 
for the competition and the chair- 
man, W. Hamp Hamilton, offered 
to present a trophy if such a sec- 
tion was a practical proposition A 
sub-committee consisting of Nor- 
man Groome Robertson- 
Macdonald (Regent), Harold Cave 
(Leicester), Robert Williamson 
(Leeds) and D. Courtney Embley 
(Berks and Bucks) will consider 
this and other proposals regarding 
the 1953 competition 

Clubs were again ureed to extend 
the activities of vigilance commit- 
tees which would work in close co- 
operation with the A.LD. of the 
Advertising Association 

In particular Clubs were asked to 
report dubious homework schemes 
which sometimes obtained space in 
the classified columns of provincial 
newspapers 

Clubs have been invited by the 
Society of Diploma Members to co- 
operate with the Students’ Society 


| 


jated whe 


which it is hoped will be inaugur 
mn formation discussions 
nave es completed A. 5 ne 
mitt ——— of Winford 
« ron Jerry {Berks and 
Bucks) and FE. Brown (Leicester) is 
to consider how the proposed 
Students’ Society is likely to of 
value to the clubs 

The C.D.C. accepted the invita- 
tion of the Berks and Bucks Publi 
city Club to hold the October mect 
ing at Windsor. 

After a long and useful meetin 
the delegates became the guests 
the directors of the Shefficld Tele 
graph and Star Limited who had 
prepared a cocktail and dinner party 
in the delightful surroundings at 
Whirlow Brook, Eccieshall. on the 
moorland outskirts of Sheffield 

Sheffield’s hospitality also 
cluded souvenir 
Batchelors Peas . 

& John Brown Lid. 
and Company Ltd. and the Sheffield 
Twist Drill and Steel Company Ltd 


Direct sales 


In an effort to keep their 
mills going, more and more 
textile manufacturers in Lan- 
cashire are starting to sell 
direct to the public, cither 
from the factory or by mail 


evening and morning papers. 
The trend is already quite 
marked, and other manufac- 
turers are likely to switch to 
direct selling. 

Retailers are noting the 
growing number of advertise- 
ments by manufacturers who 
sell household goods and 
clothing direct to the public, 
with concern. 
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EWS ABOLT PEOPLE 


Betro man 

joins CPI 
in USA 

R. G. K. Anson, formerly man 


ager in USA for the Brit 
Export Trade Research Orgeaies 


tion, has joined the staff of ¢ 
man. Prentis & Varley Inc... New 
York, as manag of mark “ 

vd arhe cc“ 

M A t din the U.S.A 
for the pa fon rs, and 
res wf that un ta 

hav “cn f the United 
States than man American t 

n 1 States out 
the 48 

tH set act at Betro’s American 
nanag was » plan and execute 
the detailed research into distribu 

" mnected with Distributing 
Goods in the U.S.A..” a report on 
d © margins and pra 


recently published in the United 
Kingdam by the Dollar Expor 
¢ ounce 

Mr. Anson is now in the United 
Kingdon consulting with British 
exporters on marketing problems in 
the U.S.A. He returns to New York 


later in the year 


Joha we Alan Smee, pounger 


son oft Smee. managing 

tor, Smees A rousing afte 

his marriage a Ealing Ti 

Daphne Violet Joan Ma undain f 
Ealin 


s 


* * * 

Cc. B. Cowley has become chair 
man of St. James's Advertising & 
Publishing Co Major-General 
J. A. M. Bond, who was previously 
chairman, now becomes vice<hair 
man Johan Williams Secomes 
a vice<hairman and managing 
director, and Stewart MeConville 
point managing director 

* * 

D. N. Resh has been appointed 
advertising manager of LTD. Lid 
Mr Rush « «a mem of he 
Society of Diploma Members of the 
ie! nag Association and so has 
reeem been clected an assx 


pouiver of the LA.MLA 


Bernard B. Sykes has been 
appointed public relations officer 
to the British Road Federation in 
scoemon to R. B. Sawrey- ook- 
son, who has taken up an outside 
+ppointment Mr. Sykes has re 
signed from the Central Office of 
Information where he was assistant 
editor of Target and a script writer Fleet Street golfers turned up in strength when Sir Frank Newnes, 


he photographs division. Before hairman of George Newnes Ltd., and president of the Press Golfing 
that he was publications officer with Society, held his “Day at Walton Heath Here Sir Frank is seen 
the Nat ional Coal Board resenting one of his prizes to 3. B. Methuish (Mel). Other prize winners % 
a ere &. BR. Everett (Australian Trade Press Agency WwW. R. Gibbons 
Rill Wodeer, director of “publicity Daily Grap lL. G. Bunting (Frening News’): J. Dunkley 
for Pringle of Scotland, is back at Daily Mirror’) and 3. Velati (Daily Herald”) 
da Savile Row following a bus ss so i 
” . sad — A Gordon Campbell Wilson has James Benson, of Kemsicy News 
oned Fox Cone & Iding Lid papers yxromotion department s 
if if . a ms 
Ww. H. Lumby gets ss an accou Kecul VE From o-author of Above Us The Waves : 
Oxford Mr. Wilson went to Lintas 1 book on midget submarines and 4 
group ad. job : d _ here ,. he need & ——- Samen mene accepted for pub- Bs 
or nw am ih products catlon v arraps - 
W. H. Lamby has been appointed He was later appointed by Pal * * * : 
provincial advertising manager of Personna Blades Lid. to create and . 
the East Midland Allied Press manage their advertising depart L. C. Watson, who recently 
group of newspapers. Mr Lumby nem, and was put in charge of all visited America and Canada on the : 
has had 19 years’ service with the heir export advertising and market company's behalf, has been ap- 
group, first with the Peterborough g. With F.C.B. he will handle the pointed xport manager for Vantona 
Citizen and Advertiser and sinc Gibbs solid dentifrice account Textiles Lid. His chief assistant will 
1947 with the Northamptonshi * * * be A. J. Harvey. W. N. Mallett, 
Fvening Telegraph and weekly D. Sherlock has resigned as hon- former export manager, is remain- 
Scries oan thm dis Ones “== th Vantona for the time being 
He started his newspaper career jicity Board, on moving from Oxford ** ©*POrt counsellor, 
in the advertising department of the to Barnstable * * * : 
Yorkshire Evening News * * * p 
Mr. Lumby is succeeded as adver Derek V. Tofts, formerly a classi- Ernest Spiers is 
using representative for the Evening tied ertisement assistant at the ss 
Telegraph and associated week! Drapers cord { Men's Wear retiring 
papers by A. G. Wood, who was}... 1 MecAndrew - 
formerly on the advertising staff ip igincers) Lad. W staaiaaiee . Ernest E. Spiers, who will be 75 
of a Doncaster weekly newspaper, h ~ f Pn =~ rT, m in October, is retiring from The 
and who has recently soent a year in eet * ” _ * Spiers Service Ltd, Brighton, which 
charge of the advertising depart business will be continued by his 
ment of West Suffolk Newspapers S. v. Mills, manager, has been twin sons, Bernard and Sydney. 
at Bury St. Edmunds ippointed a director of W. Ralston * * m4 
* * * Lid.. marine and industrial photo- 
Lewis Foster, exhibition cxccuty graphers » New members of the British Sales 
of the Autur Display Organisation * * * peswnee Associat on include 
has just returned from Ostend Printin officials ~ wi, Jenkins, sales director, Harris 
where he supervised the installation ing 3 ilford Lid. (Redditch); Clive 
of th xhibit for the British Travel h WMiams, director, Harris & Wal- 
and Holiday Association in the onoured ford Ltd gg j ap Se nee 
International Salon ‘du Tourisme — ae ee - sales manager, G unter (London) 
* ay = eI a a Lid ne. F. J. Barnard, sales man- 
leg nbur at ave c erre ager, cal-le t y 
F. W. Jefkias, a member of the honorary fellowships on the follow Cooome Lines, = calles din an hoe 
executive committee of the Socicty ng officials in the printing industry B, : les director, : 
of Diploma Members of the Adver Alexander 8S. Calder, former ~ rg Ln per = a ee 
tising Association, has been ap secretary of Edinburgh Printing & ( artoon Films faa: J D ch nl 
pointed as the Society's education Kindred Trades Employers’ Asso- sales pr emotion le ‘ Si; xs Se 
officer. The committee have felt for ition and joint s tary of the Me hi nes Ltd we a ~ 
me time that in view of the in P Trades Advisory Commit it r, M n f ' ros I - coer 
sing duties concerned with th the College William G. in Cc or 2 C anad ‘ o". 
‘ . im . - 7 a oO anada le » 
Sa v's interest ° educ ~ a in Hampton. oun av cretary of the Lawrence, sales manager, Harris 
adv sing, that it as css it to oliege printing advisory committee Leb t . ; 
sppoint an officer to co-ordinats snd a governor « ollege from camel = Bw ar 3 
hese activities. 1928 to 1951 id a "hone Hist . i NA RE OX 
* * * president of the Society of Scottish a4 witch er a T. Rick. 
_ C. Badeock, who joined Max Artists and = principal teacher of = ward, sales manager nN Pennin : 
Ritson & Partners Lid. in 1980, has drawing and design in the printing & Co., Lid and R. F. T. Edwards, 
heen casted to - board —_ classes in the College from 1 a director, Acro Marketing 
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For Advertising Executives ° 
who think in| MILLIONS; [im 


A.P. WOMEN’S PUBLICATIONS Two enormous markets, each entirely feminine, each in 


\ 
its class unmatched for size and loyalty. The pick of the 4 
FORM A NATIONAL ~—= women’s publications, each individually pulling its weight i 
in its own particular field. A record unsurpassed for service q ae 
CAMPAIGN IN TH EMSELVES to advertisers and sincerity to readers. The Amalgamated oe 
Press Ltd., world’s largest periodical publishing house, 
COVER THE KOME offers these facilities to national advertisers at remark- 
ably low cost and invites your investigation into the 
MARKET uses and advantages of these powerful combinations. 


AT REMARKABLY , 
LOW COST ame COMBINING 


ce armpeaeipons Renee TO GIVE. 


8 MONTHLIES 


ee er 2200 im el 
WOMAN AND BEAUTY - - £150 ~ 
WIFE AND HOME. - - - - ci8e : 0 U . 
ree ie WELDONS LADIES’ JOURNAL £160 a ‘ 
WEEKLY - - - 
roca WLLUSTRATED - £250 MOTHER AND HOME - - - C100 
WOMAN'S PicTormiAL- - - 4120) | = |. | §$_ [GOOD TASTE-~~---+--- 
HOME CHAT~--- +++ - £100 
WOMAN'S WORLD )_ _ | £120 
HOME COMPANION | 
WOMAN'S COMPANION - - £65 
.... a £120 Pe bd BE tee 
MIRACLE | ae Sars. , ae 
acumen: . - ONS » TOTAL NET SALES atatot |: ae 
. EXCEED - ~ | WATE OF ia 
op, 2800000 | “ee ass 
TOTAL NET SALES TOTAL RATE : 4 


: EXCEED : 
1,000,00 been great 
, ) % December 195/ Chartered Accountants’ 
net soles certificote. Full porticulors 
TOTAL RATE giving area coverage etc., are available 


On application, 


< 9625 : 


ALL POWEBFU THERROME MARKET 4 ¥ 
A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSE, LONDON. E.C.4. CENTRAL 8080 
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ADVERTISERS WEEKLY 


Advertising Creative Circle 


What we could learn from 


American advertising 


THAT can British advertising learn from America? This 
question was discussed by the Advertising Creative Circle 


er 


A bs a 


London Display Lid. produced thi 


unit featuring Paris de Coty t will 
be used to He up with the current 
Coty ampaign Coty advertising 


is handied by 5. HM. Be noon Lid 
Trade spurt 
since B.LF. 


Despite criticism, the British 
Industries Fair is well worth 
while 

This is the verdict of Smiths 
English Clocks Ltd 

In Semuths Times they state 


of exhibitors at the 
HL were disappointed that 
customers were not queuing up 
to buy their goods as in former 
vears. Although Smiths amongst 
others missed the Australian and 
New Zealand buyers representing 
important markets, they 
were very pleased with the general 


A number 


very 


esults of the BLI both as 
egards home and export trade 
and since the Fair there has been 
in improvement in trade al! 
round 

With increased purchasing 
trade will improve and this wil) 


confidence 
Our message 


automatically instil 
amongst the public 


to everyone s to help he 

fellow countrymen by purchasing 
now the goods they have wa d 
for a considerable ne as t ' 
turn w provide more ploy 


ment and the wages carned w 


enable more people to buy more 
British Tha ck goods and = th 

imcrease our home trace This 
will reduce manufacturing costs 


and heip to ga 
share of the export m 


at a dinner meeting last week. 
Harry Jones (Mather & Crow 
her Ltd) suggested cight things 
« Americans can teach us 
To beheve in our jobs 
lo realise the ultimate object 
nearly all advertising—to 


“parate people from their 
tT n 

lo be more analytical, and 
to eliminate “hunch” and guess 
“ ‘ 

lo handle various markets 
more imtelligently (“Their ads 


for popular-priced products are 


briliant. We tend to become 
cheap and nasty in our ap 
proach to the D.E. market.) 
lo exploit emotional as 
ipposed to the visual appeal 
To produce illustrations 
nore intelligently by telling 


the artist the precise problem 
which his work is expected to 
sive 

lo take a greater jnterest in 
methods of print reproduction 

To co-operate more closely 
with lied interests such as 
block makers and printers 


Pat Auld (Auld & Tilbury Lid) 


thought the Americans’ biggest 
idvantage was “their ability to 
present corn and tripe We 


should have a notice in every one 
ur agencies to remind us 


They're dumber than you 
think 
Clifford Bloxham (Clifford 


Bloxham & Partners Ltd) 
amended the suggested notice to 
They're more human than 
think Because American 
advertising was more human it 
was also more humble, he said 
George Plante (Young & Rubi- 
cam Ltd.) said we could leara 
from America to take more 
trouble, to be objective, to insist 
» following the job = through 
until it was up to standard 


read 


you 


Berrow’s wayzgoose 


More than 200 employees of 
Berrow’s Newspapers Lid, Wor 
cester, and the subsidiary com- 
panies, Bulletin Press Lid., Here- 
ford ar Leominster Printing 
( Lid with their wives and 
frends, spent an enjoyable day at 
Weston-super-Mare on the occa- 


) of the firm's annual wayzgoose 


I. R. Jones, managing director 
~ok the chair at dinner and F 
Russ Baylis, president of the Bri- 


Federation of Master Printers, 

ferred to the high standard main- 
d and the influence exerted by 
Berrow's Group 


OR 


Jury 17, 1952 


VES 


4 section of the 


€ (ud 


merry- makers 


when the 
of which all the directors and staff of 


Armstrong-W arden Soc ial 
Armstrong-Warden Lid 


are members) held their annual outing to Bognor Regis 


: . 
: *Ads l : 
: - must relate : 
: to architecture’ : 
. 7 . 
: H 
° In Somerset's county; 
: development plan, for the next’ 
H H 
:20 years, the following pro-+ 
2 visions are sevested govern-s 
: H 
sing outdoor advertising : 
: In rural areas and residen-< 
: tial areas advertisement 

: which injure amenity shoul 

. ; 

: gradually be eliminated, an 


not b 


: warish 


° accepted 


signs will 


4 A multiplicity f signs ons 
: H 
> business premise will not bes 
3 favoured Advertisements on 
sor near buildings will be re 
squired to be in scale ane 
: character with those buildings 
sand advertisements fixed on 
3 buildings should he related to 
: $ 
s the architectural ymrniponments » 
: 
3 of those build : 
H H 
: 


P.R. MEN WILL 
MEET EDITORS 


Following meetings 
Institute of Journalists 
National Union of 


with the 
and the 
Journalists to 


discuss matters of common in 
terest between journalists and 
public relations § officers, the 


Institute of Public Relations has 


now arranged a meeting with the 
Guild of British Newspaper 
Editors. It will take place on 


July 22 at 


Tuesday 
House 
The Public Relations Institute 
panel will consist of: John 
Pringle (B.M.A.) leader of panel 
Roger Wimbush (Fords); Alan 
Hess (Austins); A. A. McLoughlin 
(Middlesex County Council); Lex 
Hornsby (Minister of Labour 
and National Service) R A 
Paget-Cooke (Foote Cone & 
Belding) and N. 4H. Rogers 
(National Association of Local 
Government Officers) 


Whitefriars 


TOOTH-BRUSH 
SHOWCARD 
COMPETITION 


Three out of every four people 
use tooth-brushes which are too 
worn to be efficient. 

So say the Tooth-brush Group 
ot the British Brush Manufac- 
turers’ Association 
to spend an initial 
material for 
other retail 

approximately 20,000 in 
a to persuade people to buy 
new tooth-brushes more often 

Suggestions for this show 


They are 
£2,000 on display 
chemists’ shops and 


outiets 


mater are invited from any 
individual, designer, firm or 
organisation t can consist of a 


showcard or a display (or a series 
of either) but the cost per outlet 
s limited to approximately 2s 

Prizes of £100, £50 and £25 are 
Offered for the three suggestions 
considered best 

Suggestions may be 
ia any form 

The panel of judges to select 
the winning designs will consist of 


submitted 


three representatives of the 
Tooth-brush Group together with 
the chairman of the National 
Pharmaceutical Union and the 


editor of ApvertTISER’S WEEKLY 
It is a condition of entry that 
¢ copyright of any designs sub- 
shall automatically - 
come the property of the British 
Brush Manufacturers’ Associa- 
tion on payment by them of £5 

All entries (and inquiries) to be 
sent to the Secretary, Tooth-brush 
Group, British Brush Manufac 
turers’ Association, 80 Coleman 
Street, London, E.C.? 

The prizes will be awarded 
even if none of the suggestions 
submitted are considered suitable 
for use 

If the winning design is sub- 
mitted by a firm of printers they 
will be asked to quote for its 
production, 


th 


mitted 
rh; 


means NEW BUSINESS, 
AND GREATER PRESTIGE 


Apply for particulars to 47 Hertford Street, Mayfair, London, W.! 


INCREASED TURNOVER 


Tel.: REG 75578 
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It’s just as true as in 1922 


...the obvious 
first choice 

in appealing 
to women 

of means, 
intelligence 
and good 


taste...was 


in Goo Housekecsing tc pete: : 


% iM o 


THE NATIONAL MAGAZINE CO i.TO 28-30 GROSVENOR GARDENS LONDON 5 wi 
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Changing habits 


LMOST every week one reads of trade associations con- 
sidering proposals for collective advertising 
This is a healthy sign. It shows that suppliers of goods 
and services appreciate the market situation 

for the way to succeed in selling a product, as distinct from a 
brand, is to bring about, by persuasive and educative publicity, 
a change in people's habits of living 

This was proved by group advertising before the war, the 

fat More Fruit” campaign providing a classic example. Of late 
years, such advertising has been less prevalent because few indus- 
tries have had to find a market for surplus production. Now 
something resembling the pre-war position again obtains. 

Spending money ts restricted. Every purchase involving a 
change of habit may necessitate an equivalent sacrifice. A man 
who buys a television set may have to cut down his smoking 
People therefore hestitate before purchasing something they have 
hitherto done without 

This means intensified competition, not only between brands 
of the same product, but between quite different products. It is 
a battle for a limited amount of surplus spending power after 
necessities have been bought 

Brand advertising can, of course, change consumer habits. 
It has often done so. But branded goods advertisers have a 
dual aim. They are fighting to take sales from each other as well 
as to expand their total market. To change habits radically and 
speedily, a weapon is needed for that purpose and that alone 

( ollective advertising, financed by all interested to promote 
sales of a product, be it hats, tea or television, is such a weapon. 
It can Concentrate its appeal on the habit-changing theme. It can 
command big money with which to buy domination and repeti- 
tion. And experience shows that its success is invariably followed 
and reinforced by intensified advertising for separate brands. 

> . . 
Price of progress 
advertising club movement lacks neither enthusiasm, 
ideas, nor leaders. But it is perpetually hard up. 

Speaking at a recent meeting of the Publicity Club of London, 
when a proposal to raise the subscription was defeated, W. R. 
Balch deplored the reluctance of club members all over the 
country to pay the price of progress 

Unul this reluctance is overcome, the club movement can never 
pull its full weight in organised advertising. An expanding move- 
ment, if it is to continue to grow in numbers and in influence, 
must command expanding finances. 
@ Change of subscriber's address: Please inform the publishers three 


clear weeks in advance of the issue for which change of address is to 
take eflect, and include present address in full as well as new address. 
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To-morrow’s Topics 


Problems ahead for 
poster industry 


ECENT comments on 

poster appeals by Mr. 
Harold Macmillan, Minister of 
Housing and Local Govern- 
ment, indicate that the outdoor 
industry does not face the much 
easier road that some had 
hoped for when the Govern- 
ment changed last year. 

His observations in some 
Oldham cases give an indication 
of the shape of things to come 

Mr. Macmillan gave rulings in 
ndividual cases which appeared 
to reflect these points of general 
Ministerial principle 

The fact that a town is in- 
dustrial and working-class does 
not mean that advertisements 
do not iajure amenity; 

A town’s social standing is 
irrelevant to the question of 


tising should be permitted; 
Gable end advertisements 
may be prejudicial to the 


be ‘permitted as town centres 
are re-developed. 
There seems little 
the outdoor indust 
ing road ahead 1 
permanent, proper and recognised 
place in our national! life. There 
is wide scope for good public 
relations here 
—=— 


doubt that 
y has a fight- 
establish its 


_—_—_— 


Master process engravers are 
considering a complete revision 
of their scale of charges for 
hlock-making At present their 
bills carry a percentage addition 
to cover rises in their costs since 
the scale was prepared. The re- 
vised list will include some shocks 
for block users. Colour block 
charges in particular are expected 
to leap. Some engravers say their 
colour block work is now being 
done at a loss 

= _—= = 


Compulsory wrapping 
is proposed 


HE Government may shortly 
be asked to make jt compul- 
sory for shopkeepers to wrap 
customers’ purchases in paper 
The request would be made 
“from the standpoint of hygiene 
and public health.” 
This suggestion for 
better packaging and wrapping 
comes from the West Country, 
where paper and printing firms 


more and 


4 MASE 


‘onoon wie ? 


are on short time as a result of 
falling demand. In one concern 
alone at Bristol, 1,500 workers 
im the paper bag and box-making 
sections are affected 

The lack of work is blamed on 
“certain large stores adopting 
a policy of no wrapping for cus 
tomers’ purchases.” 

The situation should iumprove 
soon with the demand for Corona- 
tion packs and wrappings. Cer- 
tainly retailers who fail to take 
advantage of this form of adver- 
tising wil] be rather foolish. 

Attractive parcels to take home 
make first-rate customer relations 

us the more enterprising shoe 


retailers have so _ effectively 
demonstrated 
= _—_— 
The new quality guarantee 
mark for bedding approved by 
the British Standards Institution 


will not make its appearance in 
the shops until the autumn. Many 
housewives are, however, already 
familiar with it as it has recently 
been granted to several manufac- 
turers of pressure cookers, Other 
standard specifications in pre- 
paration deal with cotton house- 
hold textiles, rayon fabrics, chil- 
dren's footwear, and safety boots 
for industrial workers A glos- 
sary of wool terms is being drawn 
up for the guidance of the shop- 
ping public 


Tailors planning U.S. 


sel ling centre 


| pees ATION of a group of 
exporting tailors with a sell- 
in New York where 
models and pattern ranges will 
be on show, ts being considered 
by the Clothing Industry Devel- 
opment Council, states Cloth and 
Clothes 

The proposal is the outcome 
of conversations between the 
Bespoke Tailors’ Guild and David 
Loweth, director of the Council 
Manager for the New York 
Centre would be British and fully 
experienced 

“This would be only the first 
step,” Mr. Loweth told “Cloth 
and Clothes.” “The tailoring 
centre would be an experiment 
to point the way for the open- 
ing of other centres to promote 
dollar sales for the whole cloth- 
ing field, and could be extended 
to other countries.” 

Other industries determined to 
establish themselves in the dollar 
market might well consider simi- 
lar schemes for themselves. 
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daily 
net sale in 
the world 


daily inch 
per thousand 
space rate 


Daily Mirror 
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Tell youngsters the truth 
about provincial advertising 


HY don't they—the 
people responsible for 


« mistake | made was in imag 
rung that these subjects had any 


training novices in the ng to do with advertising in a 


advertising business, whoever like this 
they may be tell youngsters 
what advertising in the pro 
vinces really ws lke? Why wanted was 
don't the top stuffing their it 
head will is lot of high 

sounding rubbish’ Why dont 
they tell these youngsters the | probed 


| wen, to se 


4 


y ost the 
n minutes 


This ws the truth as I have 
found it 


ade manufacturer 


around 


1 was daft 
truth? k him what 


Ill never forget the first client 
was a sma’) 

and al! 
showcard 


in the first 
Why? I dabbled 
enough to 
wanted the 


' 
silly 


if it 


were to fit into pre 
1 work in a provincial adver urranged = selling even 
Tsing agency 1) ved the firm had the stupidity ask him if 
we yea ‘ ind it 1s now ntended timing the showcards 
! rgest agencies in this sith a direct mail scheme to the 
? kealers and gear team of 
Wha do Id I gs oe n the salesmen to get on the 
firm's p ed literature thatl am — Gealers. He told me his team of 
the yeni Ace un Fxccut ee salesmen consisted men 
W Mra does that mean ul he hadn't the notion 
I , It mean at Tm »hat | was blethering ; He 
~s “s ae be wf =, ’ “% “4 . ist wanted a nice showcard. He 
Se neo wae te conn. oe showcard with a picture 
‘s va be utle and the p Finest 
what t do wit! takes a the ey" . “ t 
headhs gad come of the sealer ality” in a nice scrip 
from chents uf takes most of 


Like most of the other agencies 


High-sounding 
titles meaningless 


I stopped calling myself Senior 


1 this city, we have people who Accounts Execut day 1 
‘uy Space In Newspapers and id three ‘phone four 
igazines people who draw hours from people wanted 
netures, people who order print to talk about People 
g blocks, people who look after out in the provinces know what 
our money, and pe who type manager 1s; they know what a 
file, answ telephones, make tea. salesman or a i They 
trike down sho ind and talk to have no idea on what is 4 
people trying to sell us things Scnior Accounts Executive. And 
We have no market research | am loathe to spending ten years 
te tment, no statistics depart ving to tell them I don't know 
nent art directors, no exhibi me end of a 1 the 
thon, rad «4 film, outdoor or pub ther 
« relations departments We Many business people out here 
have no names on d s and thonk that an agency copywriter 
there's one car between all of us < a patent specialist, that a typo 
he boss's grapher is a typewriter mechanic, 
Inethevent Don's vou be hat a production manager is a 
f We make this place hun printer's foreman that a 
“ ’ ma ale ) irket research something 
month I n remember uy American firms London 
\ en n fiffeen year That = why in we 
When | was a junior with the ve no Names on doors 
firm, | i studied advertising Mow clients like 
I read thirt s books in on , ust ware 1o do 
ca wep ‘ ft ny ean advertising Anow 
! sassed a t Larne ! even f costs theo Pr? PPte? er 
wrote a book about advertising lhey don't want sell 
all to prepa re f the day They want gans 
when | would be a fully-trained © pictures and face 
executive Now | sc | wasted ming to S€¢ an 
my tin As 4 studen 1 ad , 
nd wrote abo narkets, sales The quickest w rdvertising 
ends appropriatons media eent can lose : ty 
mychology, and dozens of ke this is for him to ta alk figures 
fancy-sound ‘ ts A Nine out of ten advertisers here 
was fine up ve % 1 filled sre NOT interested in 


jo my eXaminalion papers Th 


Newspaper circulation figures 


Population figures 

Income groups 

Social habits of their markets 

Budgets 

They are very interested in 

advertisements 

Slogans 

What their wives think of the 
advertisement 


Ihe bill 
The quicker a youngster learns 
these things the better What 


heppens otherwise? Like me 
probably, hell study and stew 
over principles and practices @ la 
London or New York agency 
standard . He'll read books 
written by advertising experts 
who have never talked to an ad 
vertiser beyond the extremity of 
taeir underground railway. He'll 
emerge trom the examination 
reoms bursting with the joys of 
the Things One Must Do. He 
knows what to do. Ae knows the 
inswer to all the advertising pro 
blems, he knows how advertising 
should function. He read it all, 
didn't he? The experts told him, 
chapter by chapter He knows 
it all 
Then, one day, he discovers 
that there is someone the experts 
merely referred to in a distant 
way —if they mentioned him at al] 
the client When the experts 
lid talk about the chent they 
portrayed him as a reasonable 
human being who knew why he 
was in business and where he was 
going. They indicated him as a 
wise, level-headed. sane, decent 
person who knew what he was 
and where he wanted to 
They even said he knew 
’ about advertising—that 
he knew, for instance, where his 
kets were and how much he 
sh ould spend in reaching them 


What clients 
really are like 


It is at this point that the 
student knows he has emerged 
from the world of theory, books 
and lectures into the hard, cold 
world of reality. He finds his 
cient is “someone who wants a 
showcard to put round the 
shops,” or who wants “a few ads 
done up.” He may find, too, 
that his chent is a self-educated 

ndvertising expert” in his own 
right The only reason why he 
called in the services of our 
bright youngster at all is because 
< $s not much good at drawing! 

He's not much good at think- 
ing up ideas, cither. for that 
matter. Nor does he know any- 
thing about blocks, stereos, rates 
rs LC reader- 


rer S.C.L, circulations, 


This article, the writer of which 
known to the 


provocative 
sincere. 


It expresses a revolt against 


as a science, the agent as the 
expert adviser, the perfect clicat 
as the mee: recipient of the 
pearts of wisdom that fall from 
the agent's lips. 


“Advertiser's Weekly,” while 
accepting the writer's facts, does 
not wholly endorse his conclu- 
sions. We think that students in 
advertising should be told, not 
only what does happen, but how 
things ought to happen. We 
believe that agents do well to 
seek higher professional standing 
and all that goes with it. But 


— 


Sg ae CRI 8 i a 


realities of provincial advertising 
practice. 


ship breakdowns, etc But he 
Goes know a good ad. when he 
ses it! He has an uncanny, 
heaven-sent gift for judging ads 
So has his wife. That's why, al 
though he rarely has two ideas 
to rub together, he can justifiably 
condemn rough sketch = after 
rough sketch, copy after copy, 
drawing after drawing—without 
expecting to pay for the work in 
volved Another reason is that 
he’s the man who's paying for 
the advertising space, isn't he? 


The main trouble. as I see it, 
with training in advertising to-day 
is that too many people in the 
Big Cities are trying to make it 
respectable—I mean respectable 
like the medical profession, or 
the law or architecture They're 
not content that it should be a 
decent function in commercial 
Ife No. It must have the brass 
plates and diplomas and degrees 
end college examinations. And 
the youngsters Out here get 
dazzled with ail this 

When they are confronted with 
a lemonade manufacturer who 
wants a nice showcard, they're 
baffled. Who can they blame” 
Not themselves — for they've 
learned it all the correct way 
Not their agency—for it has en 
couraged him to learn it all the 
correct way. So they blame the 
lemonade manufacturer; they say 
le is a moron, an unimaginative 
Philistine 

The people to blame are the 
hoodwinkers who taught him 
about everything on earth except 
the type of advertising he would 
be expected to handle 
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ADVERTISERS —here is a unique advertising medium that puts your 
product's name prominently before the purchaser— just when she is spending 
her money. 
Redfern Advertising Rubber Mats are permanent reminders at the point-of- 
sale, and incorporate any trade name, mark or slogan in any combination of 
, colours. Shopkeepers ask for and display these mats, because they help to 
furnish the shop. 
Well-known names appearing on Redfern Advertising Rubber Mats include 
DOORWAY MATS - FLOOR MATS Exide Batteries, Bovril, Emu Wools, Ford Cars, Smith's Crisps, Lodge Plugs, 
COIN MATS - DARTS MATS BOWLS MATS Ferguson Radio, Araby Soap. 


' REDFERN ) ADVERTISING RUBBER MATS 
mind at the point-of-sale 
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Ocen ave! if you'd added Lea 
end Perrins Sauce w the recipe! 
Soup leced with Lea and Perans 
gins )=wonderful $= flavour More 
temoting And remember, 
{ Lee tad Perris & so highly 
concentrated that us very 
gconomical to use one 
teaspoonful will make all 
the difference W a soup 
for four people. 


LEA & PERRINS 
yet tet pooemammy 
WORCESTERSHIRE SAUCE 


Sauce for 


H OOKING through = two 
4 popular monthly maga- 
anes for women | found that 
they had between them seven- 
teen editorial pages devoted to 
scents and make-up, and less 
than three pages about food 
ind cooking 
| COOKING pages were con 
rned entirely with desserts and 
hes except § for 
t instructions on the 


some very 
uration of stuffed tomatoes 
flan of ham.” 
Neither magazines had a word 
iy about fish, mutton or beef 
In the circumstances wis 
i y surprising that the adver 
pages had no less than 
sdvertisements for ready 
sauces, synthetic flavour 
andwich spreads, pickles 
d mustards, packet soups 
ce lke 
w should one adver 
ed sauce to the readers of 
nagazines’? Having read the 
s very carefully 1 have 
e to the conclusion that not 
ne reader in a hundred really 
es to make the dishes described, 


ise 64 


MESSENGER 


The County Paper of Kent 


HEAD OFFICE - 
LONDON - 80 


- MAIDSTONE 
FLEET STREET 


Proprietor: H.R Pratt Boorman 


‘Surely, it is not enough merely 
to show a picture of a@ sauce 
bottle. One needs to tell them 
that a change of sauce is as good 
as a change of recipe, to paint a 
glowing picture of the delights at 
the dinner table when A-K sauce 
is tried instead of L-Z.” 


and that the other ninety-nine go 
on cooking the same old stewed 
beef or roast mutton in the same 
old way, week after week, simply 
because they have found that the 
family can swallow it and they 
daren't risk trying anything radi 
cally different lest it turn out a 
failure. No wonder their families 
welcome bottled sauces! 

To such women, surely, it is 
not enough to merely show a 
picture of a sauce bottle. One 


Review of 

Advertising 
by 

COPYTASTER 


needs to fel] them that a change 
of sauce is as good as inventing 
4 new recupe. One needs to paint 
a glowing picture 

the dinner table 
sauce is tried instead 
the only construct 
found out of all 
ment advertisements 
ciehth of a page f 
rins, and it is no ereat shakes with 
ts meaningless picture of a 


the 
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geese 


REAL LEATHER 


geew thet jane will never 

forge (ees ee gervent rele Aberher 
| meyemg mee cles or hee ing ot ones 
ee leer ete 


~ 
Denetty leather & 


Ask “(sit 274. LEATHER?” 


Off to a good start (see page 
106) The campaign's first and 
perhaps most powerful effect will 
surely be on the retail rade. How 
many young women having 
chosen a pair of shoes will change 
their minds jf they learn that the 

soles are not leather?” 
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Don't 


blame me 


+e 


r— 


BLAME THE 
FILING SYSTEM ° 


Next time a letter is lost or 


a folder mislaid in your office. 


just have a thorough look at 
the method of filing. Nine 


times out of ten you will find 
that filing muddle is due not 
to the filing clerk but to the 


system. 


=== FILING 


can be installed for the cost of 


a typist’s salary for one week 


Easy to understand, simple to operate and as foolproof as any 
system can be. Fits most cabinets and desks. 


~ 
Ne 


Write for particulars to RONEO LTD - 17 SOUTHAMPTON ROW - LONDON - W.C.1 


wwwier 


Per: “Hee 
a qj ail 
ee 
*: ~~ SN N 
. — SS P 
= a = . 
: , Sa im 
a _ : S Hi 
eh ee. od J sire 
; ~” poate or S ze § f ~ 
= * ; es ve, Wits = a Eg 
mo St. A | if = hase 
ae Se Se = e Sees SETHE HE 3 {ha ahs 
So woot TLV BEERS FEE B ono t ae 
* ee aN : SSF HRN W SS bo Bee, 
a, 3. 0 OS Sh ae PSHHit} S53 \| ESE coment ee 
% Sten AS =| HA i Ses mais 
i ee Fi Nea ek Rl Wh FAN ANSE — 
7 A RST | 1: A | 7 
— Take RT RRR RRS, A | 7 
4 SS age ty i Wh fs — 
a SS nN RY NHS aN es ae 
y RR EH SSS PSSSECSRSSiitccccre =... a. 
pe SS Sess a \\\ SANG a 
bis Seen = SS meeeteet ees th hit: : “Site AL ass - 
pi ce SS Set ee ee 
— | SSS aoe s ay 
e aS - SV . SSS 0h x SS ee 
7 33 SS SS ~ aie 
\ ; ca a Sak =~ = = i - A\ \ be 
ett/ p —— eS on 
= sae / ee pF 4 ‘ea \\ a 
ay Le / [i Re ae . = —— e; ae ii X \\ ; fi . ; 
: Sty, --- =i oe Bititsate \ es 
F RS 9 |); :. . fag aa | ig 
aoe ee SNS “ze Ne - ait = Mid = er Pe bh ay 
4 _— , aS SS o— . 7 
. a hi _,, ; _ = a ae. ae a 
te __ Sf? fi ) Sea 
a mye) = i i. ie , i ) ' 
° , Cai ee ae See ee le Be |) : Fei 
# eae: ‘i ib Seas | i” 
a MYA ; wr 
an u 
| (ae Ri 
q igen aid 
Z 
; : E Ly 4 ‘| 
i ™’\ at A é a 7 . y 
| _ ate 7 Z | 
} MP , i 
t a 
a Bi 4 
; mt 9 
i 
“a Se 
BY 
eae : shar os ig b “3 a as ne ; a a Bea *4 rs 


ADVERTISER'S WEEKLY 


asnificent” 


said a leading agency 


VE TAKE THE view that advertisement 
typesetting is not a matter of just setting 
type to instructions on what might be 
called a mass production basis ; and that 
is why our typesetting department is 
steered by men of typographic ability, 
whose interest in the work they handle goes 
beyond its mere mechanical production. 
We know we are on the right track, for 

ve been told so by many of the 
leading advertising agencies, Quoting one 
instance, we were congratulated “‘on our 
work - 


magnificent on a particularly 


large national campaign. 


1902-1952 


Fifty years of Service in the spirit of helpfulness 


CECA /AVESON 


tll SHOE LANE LONDON EC4, CENeral 6555 18 lines 


‘ Biackf* +6tM 


ADVERTISEMENT TYPESET 
PROCESS ENGRAVER 


& PHOTOGRAPHERS 
TYPERS & STEREOTYPERS 
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Review of Advertising —Continued 


churck and its  hard-to-read 
script 

Most of the others — indeed all 
the others —are no more than old- 
fashioned posters m Muniature. 
On the hoardings, where women 
would see them day after day and 
week after week on their way to 
the shops, some of them would 
be quite effective, but appearing 
once a month in a magazine they 
cannot, surely, make More than 
the faintest impact on women's 
npulses and desires. The job of 
an advertisement is to sell, to 
create a desire, to move people to 
action Can anybody explain 
how a picture of a sauce bottle 
und a phrase like “the real 
Maconochie™ could ever do that 
or do anything but remind people 
of a name? 


THE CO-OPERATIVE campaign 
for leather has got off to a good 
start and the advertisements in 
narrative form with long copy 
are particularly well written and 
convincing. But how many young 
women, having chosen a pair of 
shoes that take their fancy, will 
change their minds at the last 
minute if they learn that the soles 
are pot real leather? Not nearly 
enough to please the tanners! 

Perhaps the advertisements 
should say “Before you try them 
on, ask: ‘Is it real leather?’ ” 

But the campaign's first, and 
perhaps always most powerful 
effect will surely be on the retail 
trade. If the advertising makes 
it easier for them to sell shoes 
with real leather soles, retailers 
will soon be giving it their sup 
port and carrying a higher per- 
centage of such shoes among 
their stock. If the people behind 
the campaign don't lose courage 
too soon, this looks like being a 
success 


ARE THERE a good many more 
firms selling women’s clothes by 
mail-order than there used to be? 
For some reason | seem to notice 
them all over the place, and I 
think they are becoming a good 
deal more competitive 

Hanover of Oxford Street's 
copy, for example, ts quite aggres- 
sive with its opemng sentence 
about cheap, skimped dresses; and 
Old Man Specific would rub his 
eyes in gratified astonishment at 
the amount of helpful description. 
Reading it very carefully I can 
find nothing left unsaid that 
might help a buyer to make up 
her mind, except how quickly she 
may hepe to receive the dress 
after sending her posta! order 

It is very bold indeed to pub 
lish such a large advertisement 
(11 in. triple) in a national news- 
paper without giving the reader 
even one alternative style, and J 
shall be interested to see whether 
the campaign continues of 
course, even if there ts an appar 
ent loss on the insertion, the ad- 
vertiser 1s building up a mailing 
list that should be very valuable 


in the long run. But I think ! 
should have been tempted to 
hedge by offering a small cata- 
logue or leaflet of other styles or 
allowed people to ask for a 
floral pattern imstead of the candy 
stripe if they preferred 

A mail-order advertisement 
ought to look rather raucous and 
busy, with an air of rush and 
hurry about its typography, and 
the advertiser has achieved this 
admirably without sacrificing all 
the femininity that suggests 
fashion Here is an instance 
where the use of script is entirely 


“Copy is quite aggressive with its 
opening sentence about cheap, 
skimped dresses; and Old Man 
Specific would rub his eyes in 
gratified astonishment at the 
amount of helpful description. .. 
1 can find nothing left unsaid.” 


justified, and indeed, the trick of 
lettering the words Candy Stripe 
on a striped background is almost 
the making of the advertisement. 
The oval name-block at the 
bottom is not so pleasing, but 
ugly name-blocks, like the poor, 
ate always with us. 

It might be interesting to see 
whether the inclusion of a coupon 
would make a really worth-while 
difference to the results. Probably 
wt would, and I think room 
could be made for it without 
secrificing any vital elements 
from the copy. The value of a 
coupon is partly psychological, 
of course, but its real value here 
would be in saving customers the 
task of composing their orders. 
You need to spend a week or two 
in a mail-order department to 
realise what difficulty millions of 
people have in writing even such 
a simple letter as the answering 
of this advertisement requires. A 
seed firm once showed me a 
whole filing cabinet full of letters 
from people who had sent postal 
orders but forgotten to write 
their address! 
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S‘B-A-C NUMBERS 


AUGUST 29 - SEPTEMBER 5 - SEPTEMBER 12 


ADVERTISER'S WEEKLY 


Presenting Britain’s Aircraft Industry to buyers throughout the world 


HE Society of British Aircraft Constructors’ Display 

and Exhibition is the annual measure of Britain's aero- 
nautical progress and the world’s outstanding air event. 
Last year 211,000 people attended. Three special $.B.A.C. 
Numbers of Fiicut will provide a complete and authorita- 
tive picture of this great display and a permanent record of 
Britain’s aircraft industry in 1952. They are the finest issues 
of the year for presenting the technical sales features of your 
products to the world’s buyers. 


LAST COPY DATES 
AUGUST 29 PRESS DATE: AUG. 14 
SEPTEMBER 5...PRESS DATE: AUG. 22 
SEPTEMBER 12..PRESS DATE: AUG. 29 


DORSET HOUSE, STAMFORD STREET, LONDON, S.E.1 


AUG. 29: BRITAIN’S AIRCRAFT INDUSTRY. 
Will survey current machines and power units, with a directory of 
firms supplying accessories, components, materials and equipment. 


SEPT. 5: FARNBOROUGH REPORT. 

Gives home and overseas readers an cagerly-awaited first account of 
the aircraft and power units on display, with technical data on newly- 
released military and research machines. 


SEPT. 12: FARNBOROUGH REVIEW. 
A careful appraisal of aircraft, equipment and events, with on-the- 


spot descriptions of the developments and techniques displayed by 
nearly 200 exhibitors 


WATERLOO 3333 (60 LINES) 
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THE ANSWERS IN) THE POSITIVE! 
Some people seem to take a delight im te lling you 
what they can’t do. Charles & Read prefer to 


concentrate on what they can— which is ver) 
refreshing to print buyers trying to do the impos- 
tthle with all posstble speed This positwwe oul- 
look, combined with technique and craftsmanship 
of a very high order, 1s reflected inSevery phase of 


Our mplete photo- ‘ithe seTUME 


Charles: & Read 


LIMITED 


) ; ” 
good people f r ai 


photo-litho offset 


CHANCERY LANE t 2 PHONE HOLBORN 


2882 
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WEEKLY NEWSPAPERS 


Newspapers and cinema 


Jury 17, 1952 


partners in publicity 


‘7 EEKLY newspapers have 

realised for a long time 
the value of associating them- 
selves with local events. They 
know that to go beyond mere 
news coverage of local events 
pays handsome dividends. 

\ particularly enterprising ex 
imple of how a newspaper can 


participate im such local events 
comes trom the Lincolnshire 
Show held in Grantham last 
nonth The Lincoln, Rutland 
ind Stamford Mercury senes 
(comprising the Lincoln, Rutland 
and Stamtord Mercury Boston 


Guardian, and Spalding Guard 


an) had a marquee stand 
An excellent display of photo 
graphs taken by staff photograph- 


Tee OPAD IVE FOR «© 


WORTH LONDON PRESS 
» a eves 


HUMPHREY BOGART : 
BEAULINE. 


— 


Films provide good tie-up oppor- 
tunities for local Here 
sa fover North 


wee Alice 5 
lisplay used hy 


ers Was cn View and 
machine, operated by mechanic 
I Hicks from Stamford, was 
working at the stand Tremen 
dous interest was shown in this 


a linotype 


machine, I am told SHG 
Andrews, general manager of the 
series. Its intricate mechanical 
details were explained to 


hundreds of vis Names were 
set on the machine and a nominal 


charge of 4d. was ide for the 
slug, the proceeds g given to 
vw National t Agricul 
ural Workers Bene nt Fund 
Photographs tak it the show 
on each of the tw iys Were on 
view and the stages of 
production of a weekly 
newspaper were ¢\ ed to the 
crowds. A compicte page of type 
from the previous weck’s issue 


was on display. together with 
flong and plate, etc 

The Lincolnshire F Press 
was also represented the stand 


All these four newspapers are 


By WILTON EVAN 


members of the 
Allied Press Lid 


Another local 


East Midland 
paper that ‘s 
helping itself by helping a local 
show s the Hendon Times 
Giving advance publicity to the 
Hendon Show—and incidentally 
attracting crowds to its Edgware 
offices 1s a window display of the 
cups to be awarded during the 
event 
* . * 


ZILMS being screened at the 
local cinemas provide another 
good source of “tie-up” materia! 
Few people, it will be found, do 
nor know what is showing in the 
current week Many can even 
rattle off the next three or four 
programmes and give precise 
details of stars and story. Is there 
any reason why the local paper 
should not hitch its bandwagon 
to the films it has done so much 
tov publicise? 

The most obvious pictures for 
such local publicity tic-ups 
though not by any means the only 
ones--are those dealing with 
newspapers, ace reporters, ace 
photographers and, even 


news 

boys 
One exploitation idea which 
Other papers might well follow 


was carmed through by North 
London Press, one of the London 
Counties Newspapers Group A 
few days before the screening of 
“Deadline” at two local cinemas 
foyer displays were installed 
featuring pictures and news 
stores from the paper coupled 
with its deadline 

More unusual was the effort 
of the Warrington Examiner 
when the film “Tall Headlines” 
came to its town recently. On 
the day the show opened the 
local cinema manager released a 
hydrogen-filled balloon from out 
side his cinema Attached to it 
was a copy of the current issue 
of the Warrington Examiner. To 
the finder went two free seats at 
the cinema and gift voucher for 
£1 to be spent at a local store 


2 * > 
\ ERGING to meet 


demand are two 
papers of very long standing, the 
Western Times and the Devon 
& Exeter Gazette The two had 
been published as entirely inde 
pendent papers by the Western 
Times Co. Ltd. and are now 
merged under the title Western 
Times & Gazette 
The Devon & Exeter Gare tle 
originally started in 1772 as the 
Exeter Gazette or versal Ad 
vertiser for the West of England 
The Western Times was 
founded in 1826 by the Weekly 


popular 
weekly 
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CLAUDE WAS ALWAYS 50 CLEVER! 


F you could get the Retailer to juggle with your Dis- 
plays in his shop window, both his and your sales 
might increase surprisingly. But a Market Research—which 
we haven't done proves that very few Retailers are 
jugglers; whilst those that are, haven't time to spare for 
such antics during business hours 
Most of them haven't much time to devote to your 
Display material anyhow. Which is why it is so important 
that it should be tailored to their likes and to their avail- 
able shelf, counter and window space. It must be attractive 
enough to make them proud to use it; novel, yet simple to 
erect; powered to convince them that it wi// make sales. 


Leon Goodman 


HOUSE OF IDEAS - 119-125 WHITFIELD 


We're not kidding when we claim that it takes experience 
to build sales through Displays. We've had twenty-five years 
a quarter of a century — of many successes and, in years 
gone by, quite a number of flops. But, boy-o-boy, did 
we learn from those flops! We don’t claim to get your 
Retailers juggling in the window, but we do claim to design 
and make Displays that GET USED AND PULL SALES. 
Why not try it once and see? We know 


you'll come back for more—because nearly 
all of our customers do. A good start is to 
ring EUSton 535! and make a date to 
tell us your story. We'll put it across! 


Displays LIMITED 


STREET - LO'7DON - W1- EUSTON 5351 
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ee a ee a 
THE 


WELLINGTON JOURNAL 
& 


SHREWSBURY NEWS 
net sates § | ,808 WEEKLY (A.B.C.) 


London Representative : 


DAVID L. CLACKSON, 80, FLEET STREET, E.C.4. (ceNero! 2626) 


CANNOCK 
ADVERTISER 


CANNOCK CHASE fyi a soo 


STAFFOROSHIRE 


POPULATION 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


SERIES 
intensively cover the populous and 
prosperous area of South-West 
Middlesex 


NET SALES 


41,335 


A.B.C. 


1% HIGH STREET 
HOUNSLOW 
Prone HOUnstiow 00/167-9 
Lendon : George Jackson 
Clifferds inn, C4 HOL MII 
Founder Member Londen Suburben 
ond Home Counties Press Group 


of North Essex 


Lssex County 
Standard 
Gazette 
Braintree and Witham 


TIMES 


Over 45,500 a week A.B.C. 
15s. per s.c. inch Flat 


SILK SCREEN ARTS LS 


@7 SHIRLEY ROAD CROTOOR 
aoorscomeet siar-s 


FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


14 WENDEL. RO 
SHOWCARDS POSTERS 
window Bis CUT-OUTS et 


LICENSED DAY -CLO PRINTERS 
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Weekly Newspapers Continued. 


Times, of Fleet Street, under the 
tile Exeter Weekly Times and 
West of England General 
Advertiser 

In its early days the Western 
Times was printed on hand- 
presses. Later a horse was intro- 
duced which, by his perambula- 
tron of the office courtyard, pro- 
vided power to work the press! 
fhe output was about 300 papers 
o hour 

Both papers started as weeklies, 
but early in the second half of 
the last century they became 
dailies, and keen rivals 

In 1922 the Western Times 
ceased daily publication and be- 
came a weekly, and ten years 
later so did the Devon & Exeter 
Gazette 

. . * 


HE Oxford Times used colour 
for the first time in its history 

recently to help a local furnish- 
ing firm tell an interesting story 
When the Duke of Marlborough 
opened the nearby Blenheim 
Palace to visitors one of the 
problems with which he was con- 
fronted was how to protect valu- 
able paving stone and parquet 
flooring. The furnishing firm, 
Andrews, put forward a scheme 
and as a result were given the 
responsibility of laying half-a- 
mile of Royal Blue Neediecloom 
carpeting 

They told the story in an eight 
inch d/c. space surrounded with 
a royal blue border. The head- 
ing “A big problem solved” was 
also in blue. And to utilise the 
space to the full Andrews also 
told the readers how to get to 
Blenheim Palace, the times the 
palace was open and the admis- 
sion prices 

This is an interesting case of 
how a local paper can help its 
local traders to tell a worthwhile 
story to the best advantage 

Actually there was no difficulty 
in getting the facilities for colour 
printing. The Times sister paper, 
the daily Oxford Mail, has used 
colour quite extensively in the 
past Nevertheless it provided 
prestige for the paper and a boost 
for a local trader 

* * * 


OW is the season when 
farmers all over Britain put 
on show the results of an arduous 
year's labour Villages the 
length and breadth of the country 
are bubbling over with talk of 
‘rare” cider, champion rabbits, 
and prize marrows. Here is an 
obvious advertisement tie-up of 
which, I am pleased to note, many 
county newspapers take ful! 
advantage 
One of the biggest shows of this 
nature is in the Three Counties 
Show, held at Worcester. The 
Evesham Journal had a valuable 
full page feature on this event in 
which fifteen advertisers were 
accommodated with spaces rane- 
ng from three to. seven-inch 
doubles 
The secret of composite pages 
of this kind lies. surely. in topi- 
cality. There was a nice cxample 
in the Isle of Man recently, when 


thousands lined the Douglas 
quay to welcome home 120 
natives of the Isle from Montreal. 
it was the first mass “homecom- 
ing” organised by the World 
Manx Association since the war. 

The /sle of Man Weekly Times 
naturally devoted much space to 
the event. Tiec-up ads. included 
a half-page from the Cunard 
Steamship Co whose boat, 
“Ascania,” carried the “home- 
comers” from Montreal 

Another national advertiser to 
take note of the event was 
Guinness. A six inch dc. carried 
the slogan: “Homecomers Wel- 
come—a Guinness.” 

Such an event does not occur 
every week, however, and oppor- 
tunities have to be “created.” 
One unfailing source of revenuc 
for local papers lies in national 
promotion events such as Tic 

leek 

The promoters take consider- 
able trouble to get co-operation 
from local traders by way of 
local advertising and display, 
which prepares the ground for 
the advertisement manager 

An example of this kind of 
composite feature comes from 
the Blackburn . Times During 
National Foot Health Week the 
paper ran nearly one-and-a-half 
pages of advertisements together 
with a feature by its medical cor- 
respondent. Nearly al! the adver- 
tisements echoed the theme of the 
Week. 

. * * 


HE really local tie-up is not 
easy to achieve, though well 
worth striving for because of the 
reader interest jt will have 
The Grimsby News-Pictorial 
earlier this month printed a 
coupon inviting readers to join 
the proposed Grimsby Town 
Football Club Supporters’ Club 
Supporting advertisements  in- 
cluded a local coach service, a 
car hire firm. a café near the 
football ground. and a firm of 
tailors and outfitters. 
* * * 


OME time ago—probably 
under the harvest moon—I 
ventured to.suggest that advertise- 
ments addressed to farmers 
might be a little less “earthy.” 
Eager correspondents rushed in 
to assure Me farmers liked them 
that way 
From Berrow s Worcester 
Journal 1 offer the following 
advertisement 
The Winter wheat sorings up 
from seeds 
And with the wheat come up 
the weeds; 
And so the farmer looks forlorn 
there are more weeds 
than corn; 
But all his worries fade away 
When Dorrell Bros. come to 


Agroxone all trouble stops 
It does not hurt the growing 


crops. 
Pause--while poets turn in 
their graves. Bur surely this is 
more readable than chemical 
formulae sprayed through the 
advertisement columns? 
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SHEpherds Bush 1281 


W.12. 


LONDON, 


30 UXBRIDGE ROAD, 


EXHIBITION WORKS, 


CITY DISPLAY ORGANISATION, 


MAKERS, DISPLAY & EXHIBITION CONTRACTORS 


MODEL 
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Now on view at the Summer Exhibition 
of the Royal Academy is the 
architectural model for the new 
Coventry Cathedral, which will be built 
where the Three Spires have made 
their landmark for centuries. 

All who have seen this model, which 
we were privileged to construct, have 
praised the craftsmanship and attention 
to microscopic detail ; we show here 
part of the exterior. Below are two 
interior details : the engraved window, 
embellished with tiny etched figures, 
and the Font cover. Both are modelled 
9 in. high, in scale to the planned height 
of over 70 ft. 

We completed the model in a few 
months, from the plans of the architect, 
Mr. Basil Spence, O.B.E., F.R.1.B.A., 
F.S.LA., and with equa! success we 
prepare models from plans for steel 
plant, steam and hydro-electric turbines 
and prototypes of every description 

for our clients in industry. 
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a difference” 
ag ie ties : 

RADIO TIMES r That's ANDREX, not crisp and 
: ; shiny, but soft and downy, feather soft 
as a toilet roll should be. Strong and 
far more absorbent, it’s so economical 
too. For mother and baby, for folk 
with tender skin — for EVERYONE, 
the complete difference of ANDREX is 
smooth comfort. And it's not expensive, 
—only 1/4, fully wrapped, from Boots} 
and other good chemists 
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placed it in the issue of the Jor your) 
oa ADO ny : : = mame and address on the margin of this advertise-| 
ment and send to ws with a 24d tramp (to cov6er' 
postage! for the MINIATURE ANDREX' 
Tosles Roll — you'll be amazed ut the difference 
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our readers keep and file 
the “RADIO TIMES” or 
cut out the advertisements wh enterest 
them and act on them later 
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The two graphs, shown here, cover the 
period of 23rd February to Jist March 
only, as the whole run of life would 
make the graphs unwieldy The twe 
graphs are on a different «ale 


the peak with bres occurres 

the currenc t RADIO TIMES 
had ceased e 

altogether, 2.884 

A further 469 reples were 

and including 7th of Ma ’ To sum up 

The “life of the advertisement proved Perwd Number Percentage 
to be two and a half months of rephes of total 
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The second advertisement apy \ Pre-peak period 1,480 

issue dated tith April " Peak period 2,885 

that date up the 7th May Post peak period 409 

vertisements, keyed respectry 

R.2, were pulling together 47M 100°, 

It is of interest to Note that a ast P 
readers of the “RADIO The price of an cxghth page semi-solus 
applied for samples, studied at on programme page is £475. The cost 


FEBRUARY MARCH sents 29%, of the total of replies rece ee eee ae 


Considering that 4.734 new customers 
6! #f the total acted the f tmed out the samples and that the adver 
after they had seen |t a pre tisement 1m Question was instrumental! in 
gramme and 10 y mereasing retail trade distribution, the 


weeks During the post-s r oust per reply is quite economical Theos 
resumably, the t was assisted by the “RADIO TIMES 
IMES Ta] he the adve own announcements in the retail trade 
appeared ad t t r a press during the run of the campaign 
forgotten, secondary 5 P One of these Trade announcements is 
sisted, as can be seen from the graph shown oo the opposite page 
4verage Weed Net Sale for 195 4a ? £890,718 


FOR ADVERTISEMENTS WITH A STRONG PULL 4nd 4 LONG PULL 


ae ~ tdvertivemment Department, BB « i Broadcasting How Portiand Place, London, WI 


+ + + + + 4+ 


pbSeeeseereeseesess' 


; 
+ 


e 
»eaMeMHeD we WF ‘ 


- 
+ 
7 


Sells Lemued. Breven 


e 
a 
. 
Cee ! " 
} = 
y ee * 
cy 
Sou we ‘ , 
. 2 * "se". 
| SIZE Ptr araneseces : 
. + 3 
y PAH : 
: PULLEO ... Cee. 2... ecees ‘a “>! Paes 
2 a if 
- EFFECTIVE LIFE... _« 4% “are: * 
et | ee - : 
yas? a 
? 
‘s , ‘ oe te oes dd | 
. | - 6 Wy %, | 
: bal 
aes ty v (tly 
Pk - ie 4 
: 7 ra * i a 
ae é ie 
aed es _ ! 
oe _ 4 
ore " er 
aie, o> 4 
a —— ’ uM : 
jsaesssses: SHH He ee eee ee + 
+++ 4-4 44444 +e +-o+ +44 ++ oe eee | 
ee eo . 
PEE EEE EEE EE Eee Fe +4 oo +4 4444 7 
- eee eee ee ees eee eel | 2 
2 . Tt et ++ + 4 + + 2 © OO" FF O->-% 9 e+e + + oe . q 
3 Seer seeses eases seers Gesusus 
7 ; roe ee eo + + ooo + + 6-+ 44+ + © + 4 6 | - 
+ the +++ e+ + 4 + e+ oe ' s 
- Birt Pere eee hee eee eee te +4 +4444 
H+ SHEE EE EEE E+E +444 44444444 
Fett Re tte eee eto 4444-44444 444-44 a 
: Pee thee eee eo bed oeo$o44444444444 
7 a Soe $ tt +44 + Fo 4 oo bo + t4 4 
4 +++44 tee bet eee 4-44-44 4-644444 i ‘ x 
t +++ e+ +o eee oer nannenal a 
} NTH +4445 the ee eeee 
; geen, — 
Bs +++ ; + ++ ebeetee + fh + +--+ +++ 
f. ALI Ne HA * 
Wide eooese« ® « 7 2 7 wh 82 23 84 89 8 8? 88 8 8 ¥ 
ho 
_§ MARCH 
g | . 
Bt } i 7 ae The ‘ 
he: +++ +--+ 4-4-4 se canna 8 
‘ te + op +4 
= SSSSees' | HH 72_ eee nstance, on the 12th of Marct 
’ cheap alternatives t » product f ‘ a ‘ , 
on enen on on Guu lays after publh othe 62 rephes 
+ ee weer cived and ¢ i 7th of March 
: ++ +o eo ee ++ ee eee + The space booked was a vem ws coghth a further 4‘ lowed by 62 replies on 
to 44-44-44 4-4 ++ + eee \ ++ | page in the Saturday i Ma 1982) the 18th of Maret ‘days 
* ° TTTTTITITITYTTtttt tt ta Yt | Home, morning and afte o pro cation. Even as late as * 
: } o ++ +++ ++ eh heer ; | 1 gramme. A sample o ature was readers asked for sample 
- Seeveere' ++ eee oe ' offered eturn ! i tamps. This 
m Ti a ee or oe oe oreo orn + 4 por ement produced 4,734 replies up Tr 8 en 
‘ : ~ } ; > +4 + + 4+ b+ t+ I ; to the date of writing 
‘ _ rt? ‘+ eo + +e + + ++ + , 
: . he beet etetie +44 By Saturday morn “ the da f pad ‘ 
i" } eS SS ee See eee! +44 woe page Bae F ‘ 
} peas 8 
5 e b+ ++ ++ +4444 ++ ++ 
: @ b+4-++4-4-4-4-4-5-4-4-4-4-4.4 ese 
b+ > +4 ++ 44+ 644} +444 
os a ttt ht ee eth eet tte +++ } 
eet + +o 4-4 4+ + +0 4 tee 
‘ @ Or ee et +++ +++ Ne +++ + ++ ++ ++ \ 
Pot tot ttt tet 9 a -* ++ © + ++ } 
Bb ee te te gt tt +e 44444-4444 
> e+e ee e+? “+e + © + +++ + © > aed 
. + + +4 + >-4—-+--4—-4—4 ~~ ++ 4-44 +> . 
+++ a) e+ +++ + ey 44 4 4+ , 
| ‘ 
+++ +444 +++ Bee +444 4+ 
+++ +++ ++ + +e +++ - 
Aree ‘+ ++ +++ ++ + ’ 
7 + ++ ++ +44 ; + oth > ++ : : 
; 5 ¢@ esew8 * 
os 
of 
4 ' 
‘ } 
”~ : 
| a : 
; 
; 
: 
| 2 ee q 
% : . 
2 ES i 
“s 1 
LL = ee if 5 
‘Beas 
Lang 
ee ce EE age te. 
eee i a 
ra * : = Ll en ae eile pt 5 
“ : i SN be sm . F ~~ ar he $ SE a ee ee bee 
ee ane % Leora Sn ase Rates "ae _ ee <a i Riad i oa, eh 
era eae 2 i ee dee ee _ a ee eee .-) Sn ns om a | a 
Pe ke ne a ak ‘5s  higte: = af as fee eR, | 
a a ay aoe r; tS aa ee ee ee. ri “TL ee | a ai a > 


Jury 17, 1952 ADVERTISER'S WEEKLY 


What a tremendous 


market! Over half 


the families in Great 


Britain will be influenced in 


their buying habits by the 


eather 


° bung Whe * 
You've never ined snyiune 5 and ; é Andrex advertisements 
wciere! I's ANDAER, oc: cep ee re gous - 


shuny, but soft and downy veers 
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and far more adsorbden mu 


e Ft _ + 
$ baby, for 1s rence " > . 
For moxher end Tay ondinary raite—-and whet © aie pe now appearing in the 
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RADIO TIMES. 


Retailers ! Look at this ad- 
vertising from your own point 
of view. More than half the 


families in your own area will goods advertised it the 


be potential buyers of Andrex, 


made by the well-known house of St. Andrew 
Mills Ltd. Link your window displays with this 
product and see that your stocks are adequate. 


_Business.will be brisk! . —_. Sains dilieeaiinasltiniieiiiis Average Weekly Net Sales for 1951 (A.B.C.) 7,880,718 
Te Tintted. Weeticrkam Pouse. Wand, wr 7 


, . | 
. * ‘a ne er : » ae vo a mate “ ‘ 
, ~ GIO é ih Phe. =] tf Af, . Pa 
- lia ee OS EPs eed ae We 
= — be sted ee 
i i jem 
ay i} i sc 
i 41] he 
an ; }\ ines 
= | "he Nations Shop Windy | ie 
‘, - LS ee a ay ee 
a a ’ <. - _ «= i Oar 
i ae ~ 
fs Be 
7aaH! ANDREX! aN ah a we 
! en! t a difference” L/W f aes 
§ aaah Wy ( Ws es a 
be ¥ i. Se e ee | \ ayn ik es | 
‘ - ack oS . = ok ee . 
ij a @NE\ = q 
: new Vs) = g | es ™ 
mya | S, 7 
‘ tam we [dai ~ px: 
Ss <a\— i 
; ' aces ol 
rr ee : . , * ¥ oa 
aia i 3% ee 
: - ie 9 ' } y/ I} a : 
a “a \\ |N 4 
|: & y Hy Ni ~ 
% yy | ee 
. a Stock and display } soll 
} ; ee 
© Eee §6RADIOTIMES & 
. oa 
| EEO a 
| ae 
+ i aa a ar. Sd -_ 2 a 


ADVERTISER'S WEEKLY Jury 17, 1952 


SINGULAR SUCCESS 


In every town of importance in England and Wales there are National 
Solus Sites. They stand apart, free from the jostling of competing advertising, 
carrying their message straight to the people in busy streets and shopping centres. 
A poster on a National Solus Site cannot fail to make its mark. Today, 


all the most famous advertisers have posters appearing on National Solus Sites— 


doing a better selling job at a lower cost. 


NATIONAL SOLUS SITES LIMITED 


56 60 STRAND, LONDON, W.C.2 


Telephone: TRAfalgar 4922-3-4 


DIRECTORS: T A ALLAM (Managing Director) &. BE. CARTER © PF. W. FELTON « BR. B. LAWSON 


MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION LTO 
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OUTDOOR ADVERTISING 


SOME NEW 


EFORE one can proceed 
further in any field of 

investigation, it is essential to 
consider whether principles 
which have been accepted for 
many years are in fact correct. 

This involves the necessity to 
obtain fundamental data on the 
stressing of timber, concrete, and 
metals, etc We have only just 
touched on the fringe of the in- 
vestigation but some very salient 
and important points have 
immediately obtruded 

For instance, the Forest Pro- 
ducts Research Laboratory have 
confirmed that jt is only necessary 
to have three sets of uprights and 
struts to support a 48 sheet 
hoarding in an 80 m.p.h. wind, 
assuming that the panel is 22 ft. 
long x 11 ft. high, with 4 ft. of 
punched aluminium trellis under- 
neath, giving an overall height of 
15 ft 

The 80 m.p.h. wind in this 
instance is assumed to be blowing 
paralle! to the ground, and hitting 
the panel at 90°. cither from the 
front or the rear 

If the wind is blowing very 
slightly upwards or downwards, 
or a degree or so at an angle 
to the panel, the stresses are 
materially reduced Winds 
higher than 80 m.p.h. are com- 
paratively rare in this country, 
and when they do occur they are 
almost invariably in very exposed 
coastal areas, and the gusts have 
a duration of only a _ few 
seconds 

The maximum loading on this 
48 sheet takes place in the 
centre, and 3 in. x 7 in. timber 
for the centre uprights and struts 
is sufficient. Since the loading on 
the ends of the panel is less, it 
has been found that 3 in. x 6 in 
1s adequate for the outer uprights 
and struts. So, at to-day's timber 
prices, an immediate saving of 
26s. per 48 sheet can be effected, 
since previously we had used 
3 in. x 7 in. for all uprights and 
struts 

Correctly stressed pre-cast re- 


MATERIALS FOR USE 
SITE CONSTRUCTION 


By JOHN W. MILLS, 
director, Mills & Rockleys Ltd. 


inforced concrete feet for the 
uprights and struts were scientifi- 
cally investigated six years ago 
and these are cheap to make 
(about 13s. per set ex-works); 
they can be rapidly placed in 
position and equally rapidly ex- 
tracted for re-use 


Surfacing materials 
It is not imtended to discuss 
here the merits or demerits of 
tongue and groove timber, gal- 
vanised iron or sheet aluminium, 
since the former has so many dis- 
advantages. and the latter are 
very difficult to obtain. We must 
therefore look further afield, and 
when so doing must again remem- 
ber certain basic principles, and 
requirements The main ones 
are 
(a) The sheets 
fectly flat 
(b) They must be 
in large sizes 
They must be capable of 
being cut and nailed easily 
They must have a very low 
co-efficiemt of expansion 
They must have a long life 
without deterioration. 
(f) They must be thin 
(g) They must be strong to 
withstand abuse 
(h) The price per square foot 
must be reasonable 
(j) Supplies must be 
obtainable 
Surfacing materials fall into 
four main groups: metals, plas 
synthetic boards and timber 
Metals of almost every type are 
in very short supply. and a num 
ber are subject to licensing restric- 
tions, whilst others such as copper 
are expensive and rather ioo 
malleable 
Plastics are in a field well 
worth investigating, but their main 
shortcomings are in requirements 
(b). (c), (g) and (h) A certain 
form of Holoplast is interesting 
This is a plastic formed into two 
skins with dividing members be- 
tween, such a type might well 


must be per- 


obtainable 


readily 


tics 
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IN 


POSTER 


ONE of the most practical sessions at the B.P.A.A. 
Edinburgh conference was that at which John Mills 
presented his review of the raw materials situation a» it 
affects the outdoor advertising industry. 

abridged version of his paper. 


Here is an 


eliminate framework construction 
as the sheets would be strong 
enough to be self-supporting, pro- 
viding the cost was reasonable. 
Almost all plastics are inert, and 
buckling of sheets is thus avoided. 

When one considers synthetic 
boards, one is faced by a large 
field, but most wood-based boards 
fail under (d), (¢) and (g). The co- 
efficient of expansion is the worst 
difficulty since with atmospheric 
variations the sheets contract or 
buckle. Stones thrown up from 
passing vehicles have in one in- 
siance caused serious damage 
There are a number of plastic im- 
pregnated hardboards such as 
Durolen Or Pluto, but the former 
fails under (d) and (g), and the 
latter under (f) and (h). A most 
interesting type of material, which 
ultimately might be considered 
when the drawbacks under (b), (h) 
and (j) can be overcome, is 
fibre glass board. This is made 
from a form of glass wool im 
pregnated with a suitable binding 
agent, and compressed under 
heat. It is light, extremely tough, 
flexible and completely imper- 
vious to climatic conditions 

Under the heading of timber, 
there are really only two types 
other than plain tongue and 
groove boards. One is block- 
board, a composite form of ply 
wood and other fabricated tim- 
bers, but this fails under (ec), (f) 
and (h). The other is plywood, 
which is now coming into use in 
our industry 

It is well known that plywood 
delaminates if exposed 
weather, but in the last 
there have been marked develop- 
ments in resin glues for bonding 
the plies together. These glues 
now make the delamination of 
the plies a virtual impossibility, 
and at the Forest Products Re- 
search Laboratories some samples 
with even the earliest forms of 
waterproof glues are stil! in good 
condition after 12 years exposure 
to the weather without any form 
of protection. Since then. how- 
ever, improved glues have been 
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developed, andthe latest, AX 100, 
will even withstand boiling for 
six hours without adverse effect 

On prolonged exposure to 
weather the outer surfaces of ply 
wood will develop “checking” 
which takes the form of innumer 
able tiny splits running paralic! 
to the grain of the wood. This 
checking will only be to the depth 
of the outer plies and have no 
adverse effect on the life of the 
material 

The inherent strength of ply 
wood on a timber framework can 
be increased by 100 per cent if 
the plywood is glued with a 
waterproof glue (such as Fixol 
or Stickphast Lids E.F.1) to 
the framework Such gluing ts 
highly recommended 

We have had conducted for us 
an experiment involving the con 
tinuous posting, reposting and 
Stripping of posters on plywood 
and the results have been excel 
lent and show no deterioration in 
the outer ply in contact with the 
poster and paste. The only point 
of interest ts that the initial post 
ing of the first poster to a new 
plywood surface uses a greater 
quantity of paste than on metal 

The correct specification for 
the plywood for posting use is 
“British Made Resin bonded 
exterior weatherproof plywood to 
BSS. 1455, Grade timber 
faces, glued to Specification 
AX100." Surfaces or exterior 
plies can be in hardwood such 
ay gaboon to various grades, but 
ihe lowest grade is quite ade- 
quate. The better grades merely 
have a better appearance. We 
use 3 ply in S$ mm. thickness for 
posting surfaces and 4 mm. for 
ornamental work The centres 
for the framework which sup- 
port the plywood are 3 to 4 in 
apart. and the resultant rigidity 
1% quite sufficient 

Care should be taken when 
ordering plywood sheets that the 
exact sizes are specified. since it 
1S a Custom in the plywood trade 
to supply sheets slightly oversize 
The price for 5 mm. plywood cut 


FOR ENTERPRISE 


ORIGINALITY & EFFICIENT 


SERVICE 
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General Manager; G 1 McLELLAN 
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CHERRY POLISH 


OLE R THI YEARS we have 


built up a reputation of which we 
proud for the desiening and 


printing of outstandine Posters 


This cheerful and v1 


OrTOus example for 


Chiswick Products Ltd., now appearing 


throughout the country 


It care always happyto place the services of 
or to interpret your 


it HHOL born 8082. 


KINGSWAY PRESS 


LTD 


ARTISTS InN PRINTING 


Kingsway House Kingsway W.C.2 - Works-Bard Road W.10 
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Continued 


uund abou 
and for 


Such alcrials 

o cadings 
M concrete and timbers 
Mi " jave deen use 


vdustry 


db 


side 
fee 
iva 
and 
mas 
of meta 
never 
is casily and say 
joined ’ the surfaces Casi 
and upidiy and needs neither 
specialised tools r equipmen 
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which 


are a few othe 
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ndustiry 

Nail The use of 
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common in 
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members of the 
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securing 
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ndustry but 
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4 particula 


and as econom: 
ordinary wire 
s flat head, but the 

shank has formed into it a quick 
thread. When the head is struck 
with a hammer the nail enters the 
wood with a rotary movement 
The nail is thus a combined 
nail and a screw and is less liable 
being forced outwards The 
use Of a 1 in. x 12 S.wig. screw 
adequate for securing 


s in 


nail 
plywood 

Nameplates can be fastened to 
sheet metal or any two sheets of 
metal can be fastened together 
quite easily by the use of self 
tapping These small 
screws are similar to an ordinary 
screw in appearance, but they 
have a hardened thread A small 
undersize hole is drilled in the 
sheets and the screw is driven 
home in the usual manner with 
a screwdriver It cuts its own 
thread in the sheets and then 
draws them together 


screws 


Name plates 
from silk 
enamelled 


which 
screened 
aluminium 


satisfactory 


are made 
and stove 
sheet are 
simce they are 
much more resistant to chipping 
ind rusting than iron nameplates 
sluminium type can even be 
before the Paint 

or chips, and the price is 
comparable. Plastic name 

very good, but rather 
ind liable to damage 


mas 


expensive 
when maltreated 

The final section 
review, dealing with 
types of preservatives —includ- 
ing paints—for metal and 
timber will be published next 
month. One of the problems 
the author will discuss is the 
optimum frequency of paint 
application and the quality of 
the paint that is applied. 
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7-day salesman 


He's on the road from dawn to dusk, working a seven-day week, 

Winter and Summer, without a break for holidays, lunch or elevenses . . . making cails that 
maintain customers’ goodwill — and calls that make customers. 

He has a stamina that would impress your star salesmen . . . a persuasive technique which 

never takes ‘no’ for an answer. 

The poster medium is the salesman for every service or product. In the Mills & Rockleys Region 
it is possible to plan a lightning attack or a sustained sales campaign. 

The Mills & Rockleys organisation would be glad of the opportunity to advise and co-operate 


at any or every stage of your poster-planning. 


MILLS & ROCKLEY Bristol, Cambridge, Cheltenham Coventry, Derby, 
Doncaster, Gloucester, Hull, Ipswich, Leicester, Luton, Mansfield, 
PLANNED POSTER ADVERTISING H Northampton, Norwich, Nottingham, Oxford, Peterborough, 


Taunton, Torquay, Weymouth, Worcester and 150 other towns. 


POSTERS PROVIDE SUSTAINED ADVERTISING IMPACT 


MILLS & ROCKLEYS LTD 21 QUEENS ROAD COVENTRY 
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PRESTON 
CORPORATION 


Omnibuses 


For the first time in its history 
Preston Corporation Transport is to carry 
4 exterior and interior advertisements. 


Details of spaces available immediately are as follows 


RATE 
} MAXIMUM PER 
; SIZE ANNUM 

prs 
} | Side Panels 176" x 214° £20 
’ Upper Rears 410" © 21h" £15 
} Lower Rears a 15° £15 
{ Solus Fronts 46° « & £10 
i Targets | 19° Diameter £3 
Interior Bulkheads Various £3 

L_ | 


3} AND 6 MONTH CONTRACTS CAN BE ARRANGED 


Paper, paint and paint transfers can all be accepted 
Three year contracts are paint free 


Bus colours—Maroon and Cream 


For details of current availability please contact: 


THE ADVERTISEMENT REPRESENTATIVES 


: TO) PRESTON CORPORATION TRANSPORT DEPT. 

E. W. PLAYER LTD 

: 30 FLEET STREET - LONDON + E.C4\ 
: CENtral 2786-8 

: 
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STUART LEWIS LOOKS AT POSTERS 


Jury 17, 1952 


New twist may become an 


embarrassing contortion 


Corr waiters with sar- 
donic turns of mind are, 
in the strictly metaphorical 
sense, two a penny, artists with 
the same qualification are 
rather less common. Some 
time ago, however, | worked 
with an artist who was excep- 
tionally dry-humoured and 
who comed a slogan which 
echoed through the art depart- 
ment for years. Whenever a 
Certain eager account executive 
presented him with one of 
those bright ideas that just 
won't work, he would remark, 
more in anger than in sorrow, 
“It's a good idea but it’s no 
damned good.” 


New and workable ideas are, 
of course, extremely hard to pro- 
duce. That is why experienced 


nstead of search 
f brilliance 


creative peopic 
ing daily for the ‘flast V« 
which May or may not occur 
onee yeariy, are general.y content 
to give effective twists to proven 
techniques 


ee 


NLIKE most of the well-worn 
pegs on which selling themes 
are hung, the old “Before and 
After” is 
poster treatment 


admirably suited to 
for two pictures 
and a very few words can tell the 


story. Kt is not surprising, then, 
that in their current productions 
both Wincarnis and Hammerton 


Oatmeal! Stout employ this handy 
technique 

In the Hammerton poster the 
new twist has been administered 
with a vengeance. This has been 


done by the montage of two 
photographic heads of the same 
nodel, one oo ind one gay 
The heads, facing opposite ways 
in profile, are fused together at 
the back into one u 

Now in theory s is a good 
and novel presenta 1 of the 
heartening qualities of Hammer 
ton Stout There is no doubt 
that it will gain the attention of 
millhons and that many will be 
amused 

Others may react less favour- 


tJ WINCARNIS 


ably and feel that the device is un- 
commonly grotesque if not slightly 
repulsive. In an carlier version of 
the same job an attractive house 
wife+type is given the same treat 
ment but she too, even in her 
post-Hammerton mood, has an 
uneasy, frustrated look 

Far be it from me to criticise 
too harshly an unusually arrest 
ing poster. I am bound to say, 
however, that had I been faced 
with the choice of running the 
poster in its present form or re- 
vising it, | would have taken the 
latter course. After all, the idea 
of presenting the before-and- 
after story by a trick of photo- 
montage is so obviously a good 
one that there must be several 
other exciting ways of developing 
it 

What about the Wincarnis 
poster, where the designer has 
played a great deal safer? Again 
two heads have been used to tell 


have administered 
with a vengeance 
will feel that the 
is uncommonly grotesque 
slightly repulsive?” The 

” the Wincarnis poster 
has played a great deal safer. 


Hammerton's 
a new 

How 
device 


if not 


twist 
mary 


designer 
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STATE YOUR CLAIM IN 
THIS 


PROVED SELLING MEDIA 


Although Poster Advertising has been proved such 
a valuable means of promoting sales for many 
articles there are still products which have not yet 
made full use of the hoardings. Posters have such 
a timely influence on the “out shopping” public 
that they deserve serious consideration by manu- 
facturers of all kinds of products. 


As an advertising media Posters are in less compe- 
tition than many other forms of publicity. Their 
colourful presentation can show a true likeness 
of the article the shopper will find on the counter. 
Potential advertisers could seck no better advice 
than that of Sheldons Ltd. who have 112 years of 
Poster Advertising experience behind them. 


SKeldons Is 


Established 1840 
SHELDON HOUSE, QUEEN ST. LEEDS, 1. 


ADVERTISER'S WEEKLY 


\ 
33 gS 


PUBLICITY HOUSE. CORNWALL STREET. BIRMINGHAMS 


ii OF SITE — 


MMANCHESTER BILLPOSTING COLT? 


29 BOOCTiE STR r DEANSECATE MANCMESTER 


100%, “Dry Brush” Service 
For Your Posters In 
N. & N.W. London 


PADDINGTON 0186/7 
HARROW BILLPOSTING 
37 SPRING STREET, W.2 
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HOME COUNTIES 
NEWSPAPERS GROUP 


ABC NET SALES EXCEED 


122,000 


rte 
+ cor. 


IncH 


45/-"° 


There « question that one 


of the best are 

ampere 
mites of thriving 
and residential areas 
© BEDS, HERTS ond BUCKS 
d by the Home Counties 


sroup—ASK BLL 


Test 
1,000 square 
dustrial, age 


lor « 


Me 
LANCASHIRE 


THE IDEAL POSTER CountTY 


* the 


caltural 


Newspapers 
KITCHEN 


Represented in London by 
WILL KITCHEN, jnr. LTD. 
13) Pleat Sereer, EC 4 Coneral (960 


POSTER ADVERTISING 
ASSOCIATION 


Head Office LUTON Phone 5050 
Advertisement Manager C W Gilder 


EXHIBITION 


The HROOK P 


jector shows up te 40 


repeating 


minutes of sound Aim in daylight 


A vatiable on hire 


indefinitely 


POINT OF SALE 


The AMP RO’ repeater—the projector in a suit- 


case. ideal for showing sound fims of up to 10 
Minutes to small audiences—or in one man's 
office F ‘ matically re-wound. /*rice £242 


SALES TRAINING 


The SOU NT) PLLM 
STRIP ; t 


Por full in ation 
please wre 1S. 


Nales Manager 


SOUND-SERVICES LTD 


2e¥ KINGSTON ROAD, LONDON, «.w.iy TELEPHONE LIBERTY 
An Gesorrate of the Pim Producers Guild 


ay 


Stuart Lewis looks at posters 


Jury 17. 1992 


Continued. 


the story, but they are shown 
full-face instead of in profile and 
their facial expressions are thus 


more clearly contrasted. More- 
over the contrast is heightened 
by the simple device of printing 


me in Monochrome and the other 
in colour, The wording “Worn 
Out? Wincarnis is Wonderful,” 
displayed in a straightforward 
way, completes an unpretentious 
job that is more than competent 
The lesson to be learnt from 

Hammerton and Wincarnis 
posters is elementary, dull, and 
frequently dis-spiriting to the 


young and aspiring creative man 

But it should never be ignored 
Although the first aim of ad 

vertising is to dish up the story 


Amid the bacchanalia of beer 
posters, this one catches the eve 
through its sheer oddity 


in such a way that jaded citizens 
will devour it, beware of those 
good ideas that are no damned 
good. Beware, too, of the new 
twist that turns out to be an 
embarrassing — contortion It's 
better to be safe than sorry 
>. * * 
MID the present bacchanalia 
of beer posters the new Ben 
Truman job catches the roving 
eye through its sheer oddity. It 
shows a couple of chaps raising 
their glasses and solemnly toast- 
ing a giant bottle. Described like 
this it sounds about as corny as 
they come, yet by virtue of its 
design and presentation it some- 
how gets away with i: First of 
all, one of the chaps appears 
large in the foreground while the 
other is way off the middle 
distance; and the bottle itself, 
surrounded by a curiously com- 
pelling glow and slightly reminis- 
cent of an ido ns beyond 
Moreover, both re shown 
three-quarter back view as if to 
conceal! their identity and create 
an atmosphere of mystery. Alto 
gether this design has a dramatic 
quality that one associates with 
the promotion of better- 
class films 
For me, however 
short-lived 
sight of 


figures 


ll was 


caught 
message 


ts s 
As soon as 
the cryptic 


“Hop-perfection” 1 was brought 
smartly back to earth. | remem- 
bered in a flash that | belonged 
to that hard world of advertising 
where the meaning of English is 
so often stretched to painful limits 
What on earth does “Hop-perfec 
tion” mean? What does it even 
attempt to imply about Ben 
Truman that could not be said 
if any other beer? All beers are 
flavoured with hops and (in the 
advertisements at 

fect. If the story 
Truman has a more 
“hoppy flavour, why didn't 
someone tell it? As it is, this 
poster is an interesting if some 
what bizarre visual experience. It 


distinctively 


s good reminder advertising for 
the product but no more 
» > * 

LOWLY but surely = film 

posters are improving. It is 


evidemt that more and more pro 
moOters and publicity men are 
emerging from the traditional fog 
of bogus glamour and tackling 
their advertising in the way that 
any good agency would set about 
at 

It is well known that in most 
film posters the relationship in 
size between the star's name and 
those of the lesser lights is 
worked out to a fine degree of 
accuracy, and further that when 
two or more stars are billed to 
gether the problem can barely be 
solved with slide-rules and micro- 
meters. Perhaps the most remark- 
able feature of the recent poster 
foc The Importance of Being 
Earnest is that it shows the names 
of the seven leading performers 
in lettering of uniform size. But 
that is not all. The seven names 
are accompanied by seven por 
traits, also of uniform size, and 
the seven portraits are in fact 
spirited caricatures 

The artist, Eric Pulford, indeed 
deserves great credit for his 
amusing but tactful treatment of 
famous faces, but the sponsors of 


this poster should also claim 
some sort of Oscar for their 
sound appreciation of what 


makes the laughter-loving British 
public look, linger and queue up 
on summer evenings 


Fifty-five posters from Britain 
collected by ’ P. Jaspert, former 
assistant editor of “Graphis” and 

Die Kunst.” have been shown in 
Japan. The Japanese organiser, Mr 
Seikichi Waki and the sponsors 


Mainichi Press, one of Japan's most 

influential news paper syndicates 

arranged a public exhibition at the 

Takashima department store in 
saka. 
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The Case of the Tender-hearted Glow-Worm 


The glow-worm loves to eat a snail 
Alive—like that it’s moister, 

But e’er it settles to regale 

It kindly chloroforms the snail— 

A mercy which, dear str, you fail 
To grant the luckless oyster ! 


a = — ound 


A nicety which, dear sir, has never entered into 
the relationship between The Countryman and 
its readers... And what is that relationship 
anyway ? Does The Countryman swallow up its 
readers ? Do its readers consume The Country- 
man ? Here are the few facts which escape the 
quarterly orgy. 


1. The last issue of The Countryman engulfed 
77,§00 prime purchasers, and approximately nine 
times as many borrowers. Nine times 77,500 is 
impressive, and the casualty list is still rising 
fast. Nobody has ever met an ex-reader. 


2. Every issue of The Countryman is consumed 
body and bones — editorial and ads. Not a scrap 
remains undigested. 


3. The price to the advertiser of this lucrative 
kind of oblivion is just {100 for a full page every 
quarter — {400 for a full year. 


What need for chloroform ? 


The Countryman 


ADVERTISEMENT MANAGER, “‘THE COUNTRYMAN”’, IO BOUVERIE STREET, E.C.4. 


CENTRAL 9161. 
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COMMERCIAL FILMS 


Sponsored TV: Films must cost 
By HOWARD THOMAS, 


less 


Vroducer-in-chief, Associated British-Pathe Lid. 


problem of sponsored 


Shape 


television is more than that 
of turning to film companies as 
» source of programmes. It will 
be a mayor policy issue for both 
the 


film t 


sdvertising business and the 
Advertising 

trial 
! dustry the 
surviva 


side itself 


on 


f C 
BHC 


non-co-operati 


ude 
the 


« a 
wards 


im cine 
iret 
mtinwue 
tud altho 
consider th 


an 
polmy <carnr 
must De sore 
nt with h 
certain num 
restricted televis 
y in the renting 
ndustry is to 
whilst most 
favour of find 
ound with the 


J telev 
’ the re 
f the 5 


ndustr 


son presents 
bhlem 
because 


i h¢ television 
petitor 
the 


represents 4 
keeping people away 

cinema. Hf is ODVIOUS 

st an additional and more virile 
ce may keep even 
ve at home 

lhe film industry as a group 
ilready begun to consider the 
von and it is that 

of remains 


more 


evident 
mon opinion 
urtte 
L shibitors are naturally anxious 
protect their position, whilst 
roducers are casting interested 
ances at a market 
The first reaction of exhibitors 
hat film producers will have 
© settle for one market or the 
ther, yet they are well aware 
hat even if the established pro 
ducers were prevented from sup 
plying sponsored TV, units 
would spring up and TV filmed 
programmes would flow in from 
the United States 
This policy problem 
solved and a dewsion 
bef the best 
and short 
illowed to make 
programmes 
lt is certain that film will be 
essential to sponsored TV With 
number of low-powered trans 


new 


must be 
reached 
producers of 
films can be 

filmed TV 


ore 


ature 


mutters 


untry 


conve 


*perating thr 


may 


oughour the 
no be possidic 
» have a simul 
ogramme. Of again, a 
ed out first 
yn before being nation 
transmitted Inevitably a 

rogramme wil 
fe than a 


taneous 
ogran 


nay be tr 


also have 
rans 
An evening programme 
justify repetit during a 
morning trans 
Even more important 
take several years to estab 
lish the maximum audience, and 
good programmes shown during 
the first years to a million or so 
people may be worth repeating 
to many millions more a few 
years later 
Commercials, inevitably 
he on film, so that the right 
s sand and the product is 
shown at least the right way 
up. Advertisers spending heavily 
on time and programmes cannot 
ifford to have their efforts nulli 
fied by an announcer’s slip of the 
tongue, or the package shown out 
ot focus 
If and when the 
film producers are a 
for sponsored TV 
to adopt a drastic 


single 


on 


must 
thing 


major British 
llowed to work 
they will have 
change of out 


programmes 
much 

greater 
they 
pared with 
on, they w 


hey-day, su 
producing 
much 
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necessary 


ammes at 


for 
sh film 
that the 
a him 


cal 


pertorm 
nduring 

oO cul 

he more 


smalier 


sponsored TV wil 


ns f 
filmed f 
on fil: 
more 
persona 
will lose 


norm 


Abo 


need 

so 

film 
short filr 


xcument 


diagrammat 


hiect 
much 
lower cost 


more 


y. 


demand 
much 
What 
com 


produc 


and 
will 
The 
should 
com 


Manual of Military Lore 


to remem 


for FILMS choose..... 


production and distribution 
alvertising films, 
ul slides 


service for Qe 
filmlets (colour or mono- 
4sk for details 


5. PRESBURY 4& CO 
ROAD, LONDON. WC) 


LTD. GLOUCESTER HOUSE, 19 CHARING CROSS en Me 


Telephone | WHitehal! 360! 
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MEMBER OF THE ASSOCIATION OF SPECIALISED FILM PRODUCERS 
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\ (ae 1s 17 that scales artwork up and 


4 fl down to different sizes; that makes facsimile copies of 


u 


ENLARGEMENT =—_is 
. | ; ae | drawn, written or printed matter; that produces 


4 
> 


photoprints quickly; that makes litho plates 
for the “ office offset’; what is it that does all this ? 
Why, the Mervac — the versatile Mervac, sitting there in 
its corner of your office, always ready to do its 
stuff, taking little space and needing 


little skill to operate. 


There are models for every kind of business. What’s yours ? 


Grant Production Co. Ltd., 4 Rathbone Place, 


London, W.1. (Museum 8717). 


Little larger than a filing cabinet, easier 
to work than a typewriter. This model is 
the Mervac Copier, which enables you 
to see double, or even multiple. 


Tisburys 
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Review of New Productions 


By Paul Nugat 


Only cartoon 
made it 
plausible 


TPYHE quiet warfare between 

the oil interests to divide 
up the petrol distribution busi 
been mentioned be 
fore im these columns. Mention 
made of a film 
a very good one) put out 


ness has 


has also been 


{not 


by the Regent Oil Co 
It was not to be expected | 
val oof companies would leay 
vs film the unchallenged mas 
( the screen Lo and behold 
Anglo-lranian Onl Co. Litd., have 
ow counter-attacked 
Thematically the film, entitled 
Service, is a combined act of ad 
ertising, education and =infe 
« Ihe combination sounds 


npossible and would be impos 


mn any other kind of film 
her than the cartoon. But the 
‘ on has no fixed dimensions 


) can pull down a shambles of 

tation and erect a ferro 
te masterpiece in a twink 
gy of an eyelid, and plausibility 


<“s not matter one iota 
nglo-lranian are concerned 
” secing “BP” monopolise the 
forecourt of the petrol ports 
the Technicolor cartoon 


So 
bues the static figure of the 
| pump with human feelings 


Ihq petrol feeds become a pair 
laying arms lending meaning 
snd ecapression to the white un 
nped “face piece” which 
wns the top of the pump 
thus far, the cartoon cleverly 
is plugging the BP insignia 
" fs doing so, in fact, until the 
garage proprietor has brought 
casure of orderliness and 


fhoency to his forecourt, where 
ipon he is awarded the BP badge 
his overall -presumably a 
sort of proficiency badge 
The film's creators were Halas 
& Batchelor Cartoon Films Ltd 
Running time is 10 minutes 


* * * 
ESS limelighted than the 
4 tawley Refinery, Anglo 
Iranians extension to their 
Csrangemouth refinery, was 
followed by the selective cye 
4 cameramen from the Merlin 


Film Co A great deal of the 
mmpact a film lke Grangemouth 
Project makes on its audience is 
dependent on the final assembly 
of the film exposed and the ski!! 
of the commentary writer in link 
ing up the threads of the 
story In the hands of Jack 
Howells the bridging of time and 
events is skilfully performed 
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UDGING by Family Festival, 
e} nobody in Northern Ireland 


stunted themselves last year in 
making the Festival of Britain a 
success. Bold ideas in architec- 
ture and layout inspired = its 
designers, and care-free response 
was exhibited by the public 
More's the pity that the Northern 
Ireland Government, having 
agreed to the good idea of com 
memorating the occasion by 
recording it on film, have en- 
trusted this unique opportunity to 
give Ireland a boost to the keen 
but unskilled hands of amateur 
film makers. The film through 
out its disenchanting 27-minutes 
of kodachrome memory reeks of 
the most amateurish errors. The 
camera is usually in the wrong 
place, so that for much of the 
tume the audience are forced to 
scoept the commentator’s word 
instead of being able to feast 
their eyes. Neither on economic 
nor on any other grounds can a 
Government with its country’s 
prestige at stake justify the em 
ployment of amateur film makers 
to maintain its good name 


* * * 
(TVHE instrument pane! and 
automatic flight has made 


possible all-weather flying The 
late Lawrence Sperry, founder of 
the Sperry Gyroscope Co., has 
+ permanent place of honour in 
these attainments of modern air 
craft. The kind of man he was 
can be measured to some extent 
by the happy preservation of a 
number of news- reels, which have 
now been assembled and edited 


RSE aS 


Jury 17, 1952 


into a 12-minute film about him. 

On his death, the firm con- 
tinued jts experimental work, 
and in Towards All Weather we 
are shown the film records of the 


firm's flight research division, 
extending over many years and 
covering actual day and night 


approaches in varying conditions 
of low cloud and poor visibility 
This compilation film is mainly 
of interest to the aircraft indus- 
try. Running time: 12 minutes 
In their latest film the Sperry 
Review of British Aircraft the 
firm presents through Industrial 
Colour Films Ltd. a spectator's 
view of last September's S.B.A.C 
Show 
* * 
EAVY engineering appren- 
tices and students have 
available to them useful libraries 


of films in al! the more likely 
aspects of their future occupa- 
trons 


From Babcock & Wilcox Ltd 
comes a quartet on Forging (12 
minutes), Welding In Boiler 
Manufacture (18 minutes), Seam- 
less Tube Making (17 minutes) 
and Foundry Practice (26 minutes) 
which will serve as sound back 
ground material for their in 
tended audchence 

Cheaply made by Technical & 
Scientific Films Ltd. by the 
simple process of confining the 
scope of the films to practice 
existing within their own works 
ind foundries, and by keeping 
the number of diagrammatic 
sequences down to the barest 
necessities, the lecturer wil! find 
them as useful as the students 
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Behind which door 
is the solution 
to your 


sales problems? 


Late, and unlamented, is the day of the one man solution to any 
advertising problem. You need a combination of talents. 


In to-day’s marketing conditions, the most effective advertising 
is inevitably the result of the most carefully thought out promotion plan. 


Such plans are best prepared by a team of experts, each member con- 
tributing experience and knowledge of an important phase of agency 
service, and each working towards a single goal: Sales. 


This month marks the seventh anniversary of the appearance of the 
first advertisement prepared by Young & Rubicam Ltd. Since July 1945, 
clients of Y. & R. London expect, and get, this full team operation — 
with effective sales results for a wide variety of fine products. You will 
find current Y. & R. clients, and the products handled through this 


agency, listed in the box at your right. 


Young & Rubicam, Ltd. 


ADVERTISING 
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ROXBURGHE HOUSE, 285 REGENT STREET, LONDON, W.1 


BIRD, ALPRED & SONS, LIMITED, BIRMINGHAM 
Custard, Blancmange, Jelly-de-luxe, Jello 
Instant Postum, Certo, Baking Powder 
Golden Raimung Powder, Grape-Nuts 

Rice Toasties, Post Toasties 

Maxwell House Coffee, Spongie, Puddena 
Catering Division 


BIRD, ALFRED & SONS (IRELAND) LIMITED, DUBLIN 
Custard, Jellies, Puddena, Spongie 
Tea-cake Mixture 


CHISWICK PRODUCTS LIMITED, LONDON 
Nugget Shoe Polish 


CLUETT, PEABODY & CO., INC., NEW YORK, N.Y. 
“Sanforized " Service, Manchester 
India, Australia, Eire, South Africa 
“Santor” (Continental) 


DICTAPHONE COMPANY LIMITED, LONDON 
Time- Master 


GIBBS, 0 & W., LIMITED, LONDON 
Dentifrice 


HEDLEY, THOMAS, & CO. LIMITED, 
NEWCASTLE-ON-TYNE 
Tide 


HEINZ, H. J, COMPANY LIMITED, LONDON 
Ideal Sauce, Pickles, Strained Foods 
Institutional 


MACLEANS LIMITED, , MIDDLESEX 
Maclean Brand Stomach Powder and Tablets 


MARS, LIMITED, SLOUGH 
Banjo, Spangies, Bounty 


PRICHARD & CONSTANCE (MFG) LTD., LONDON 
Amami Shampoo 


RECKITT AND COLMAN, LIMITED, HULL 
Steradent 
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MERCURY 


DISPLAYS 


LIMITED 


DESIGN AND CONSTRUCTION OF 


EXHIBITION STANDS & DISPLAYS 


SILKSCREEN PRINTING 


SERVICING - STORAGE 


171 NEW BOND STREET Wi 


GROSVENOR 871 | 
394 YORK ROAD - Swi 


WORKS 


10 LINES 
VANDYKE 3562 


Mechanical World 


AND 


ENCINEE RING 


RECORD 


Undoubtedly one of the best media 
for reaching the buyers of technical 
products, this widely-read engineering 


journal 


now published monthly, is an 


essential for every technical advertiser 


Send for free specimen copy 


and rate card 


EMMOTT & COMPANY LIMITEL 
MANCHESTER OFFICE 


, 


EXHIBITION 
STANDS 


REGINA STUDIOS SIGNS A DISPLAYS (10 
” hanwlii wr 


seston #ean 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. BOBINSON 

STUDIOS, LINITED 

72a Plough Rd., Battersea, S$ W.I! 
Tel Nos Betrerses 5300 & 4886 


aoe we a course 
i 


Colour Transparencies 
for Exhibitions and Duplays 


The Autotype Co Led 
Lenden, Wi} 


Brownlow Ad 


EALing 269 


2) BEOFORD ST, LONDON, W.C.2 
3) KING STREET WEST, MANCHESTER 3 
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Advertising 
that advertises 


Has your agency achieved the right 
of inclusion in our series on houses 
that maintain a consistently high 
standard? Charles Higham Lid 
has been chosen for the August 
issue of Art and Industr 

This with articles on Danish 
furniture, the work of the British 
Colour Council, typography, the 
latest in plastics and many other 
illustrated contributions make yet 
another stimulating issue, indis- 
pensable to the management, 
design and production depart- 
ments of all industrial concerns 


is. monthly, 36s per annum post free 
llastrated prospectus free on request 


ART & INDUSTRY 


CHANDOS PLACE. LONDON, W « 
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Should industrial editors 
side with management? 


VIGOROUS correspondence 
that has been taking 
in the pages of The Gazette of 
the John Lew 
grcat nicrest to 
house Magazines 

Put briefly, the situation is 
members of the 


Piace 


s of 


that 
f John 
ews Partnershir Av r n to 
{ t nent 


long 


inagement 


ire = distinctly 


asks, under the 
Erasmus, for a 
chairman of the 
those Partner- 
h are entirely 
discretion 
Starts This 
exci ‘ © chairman's dis- 
cretionary KS very much 
like me nstinctiv wealousy. 
Erasmus sees this power bemg exer- 
cised by somebody < and he wants 
himself and for those with 

he identifies himself Bur 

Should they im fact have it? 

“ a mere quarrel 

nd the replies 

appear ‘ been carefully 
thought out ses Ponts 
of interest {& * of his co- 
partners; th " iswers him 
t t ’ { give 


should 


those who 

in which he condu 
t os right that th 
present the points 
management and w 
editor enters th 
champion of man 
not imperl tt 
journal as 

It seems to 1 
editor 

about the 4 footnot 
letters may 
denying that 
| of 
for other people 


Inkious poh to r 


industrial! 

* 
WHILE some cx S give 
selves hearths ng 
cover designs ‘ sive 
Gusbert Garre 


them- 
about 
issucs, 
Ss to henefit 

judgement 


ments 
a good cov 
ent finish and 
nounted 
aft wu ‘ 
graph na 
changes cach 


embossed on actual metal, carries 
the utle and date line. So simple! 
So effective ' 

| hope Mr. Garrett will agree 
with me that his experiments with 
type on colour unt backgrounds 
show that blue is not a good colour 
for this treatment, but green is quite 
successful 

. * * 

I sUGoEST THAT Krisson Printing 
Lid. let the boys in the design and 
composing departments have a go 
t ‘ f ther Staff News 

jonthly may not go 

orgamisation, but a print 

* Ought su to encourage 
standard of typographic 

only to show the crafts- 

he firm knows good from 
indifferent work and wants the best 

Dexion News, from the same 
s well produced—it goes to 
customers! 

al 


stable 


* * 

Dispatch is a very lively 
well edited and well pre- 

But after studying two or 


Dolcis 
Newspaper 
sented 


Spotlight On 
House Organs 


by 
BRIAN HILTON 


three issues | 
from branches 


suggest more news 
Staff magazines need 
local paper journalistic technique 
iS Many names as possible, and sce 
hat all the initials are right! 
2 * » 

IN ONLY ONE staff magazine 
I seen any reference 
This was in 
Review The article 
eadable and a good 
deal n useful than some of the 
beauty hints one finds in some 


craze, square dancing 
Littlewoods 


was uM as 


pournals 

*: . 
GOD 
Clan 


an selec 


Here's a 
W ingfoort 
The ¢ 


feature in The 
Twenty (Questions. 
s two people and puts 
about their likes, 
irrassing moments and 
feature #8 serio-comic 
question in the May 
What would you like 
of in the Clan” One 
a facetious answer, the 


“More workaday items 


questions 


> > 

Seconp issue of The New 
Mechanick Exercises, the distinctive 
journal of Surrey Fine Art Press 
Lid., gives details of an amusing 
Competition 

Carriage by sedan chair has been 
navionalised The daughter of the 
chairman of the British Sedan Chair 
Transport Board has drawn a pic- 
ture (Cruikshank style) and the 
chairman requires it to be 
in the Board's advert 
competitor is to imagin 
account cXeculive, visua 
writer and typographer 
century advertising agency 
write and design an ad. incorporat- 
ing the pictur 

Book tokens to the value of three 
guincas are offered for the winning 
entry 
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ADVERTISER'S WEEKLY 


The Washington Post 


One of America’s Leading~ Newspapers 


announces the appointment of 


Joshua B. Powers, Ltd. 


as exclusive advertising representatives 


in Great Britain 


Effective July 1, 1952 


14 COCKSPUR ST., LONDON, S.W.1 Tel: WHITEHALL 3366 


| Don’t let your goods sit on 


the shelf..and say nothing! 


eee PELL THE PUBLIC IN 


couNTY DURHAM DIRECT THROUGH 
THE ADVERTISING COLUMNS OF 


PRESS 


Welfast Netus- Letter 
Northern Ireland's Premier Newspaper 


London Manager: ERNEST METCALPE, 85. Fleet Sireet 


Issembly Buildings, Belfast. 


AM 
B | t LI N G 4 Keep these media 


at the top of your advertising 

appropriation. They will play their part 

and bring your sales message before thousands 
of ready spenders for essential needs. 


Established 1737 


Advertisement Manager: W. M. CHAPMAN 


London Office : 85 Fleet Street, E.C.4. Telephone: CENtral 2645 
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ADVERTISER'S WEPKLY 
if MISS J. A. Reynolds is diff 
dent to the point of obstinacy in 
talking about herself, if ma very 
different matter when if comes 
to discussing NA BS f which 


128 


Personal— 


she is cow the first woman pres 
dent She cannot speak oo 
mthusistically of what she regards 
os the best of all benevolent institu 
ons And h in NABS 
no recent development she 
ended the inaugural meeting pre 


Lord Northel 


made 


bien 


ophecy ry 
Reynolds 


n i rtising 


wih ¢ be anh y 


‘ Ceorge Warden 
Warden Ltd. with Mrs. Warden 
und Miss Shirley Warden, leaving 
on Thursday to attend the 
Royal Garden Part) 


of Armstrone- 


home 


\ A.BLS. couple who have just re- 

d a food parcel 1 hundred 

hs wcight of coal, or some new under 

gramme confiden« f hes hese are real pic 

N ABS -assist man who t " ves) in the everyday life of 
faces his return t " \.A.B.S.” 


und smartly « cd, re 
freshed ‘ * * * 
oo of the Royal Show 
Newton Abbot were broad 
thre sugh the B.B.C.’s North 
American network by W t 


srs 
Uness 


cacttement of | 
1! who is ab 
after training 


delight of the old 


Sroteman 


is without doubt the most far- 
reaching morning newspaper 


in which to advertise to 
Scotland’s influential business 
and social communities. Adver- 
tisers whose products appeal 
to — discriminating —_ buyers 
appreciate the value of this 
important national medium. 


SCOTLAND’S NATIONAL NEWSPAPER 


North Bridge 


63, Fleet Street 
EDINBURGH 


LONDON, E.C.4 


McKeachie, chairman of McCann- 
bEnckson's London office and super 
visor of the agency's European 
operations. He spoke as a guest of 
the International Harvester Com- 
pany, whose account 1s serviced by 
McCann in 18 countries 

I think I have already 
that Mr. McKeachic is himeclf a 
farmer of nigh standing in America 
Co-author of the book Green Fields 
are Gold, and a former secretary of 
the Farm Club of New York, he 
specialises in raising high-protein 
hay on bis Pennsylvanian farm 


* . oO 

TWO WEEKS ago Apverrisers 
Weexty published a letter from 
Roy Escott strongly advocating the 
dual system of broadcasting—com- 
mercial and non-commercial-—in use 
in New Zealand 

From a New Zealand magazine I 
have culled some information about 
Mr. Escott'’s radio show, “We've 
Got You Taped 

Using no script, it is a series of 
candid-camera shots in sound, 
aptured on 1 portable 
recorder Interviewees 
ranged from dancing mstructress 
and zither player to Maori boy and 
centenanan The show gives an 
Englishman's reactions to life m 
New Zealand homes, offices and 


mentioned 


producer—tall, lean and be- 

spectacied Roy Escott, former 
director of a London advertising 
sgency, bis wife Doris, and two 
frends reached Wellington in 1950 
ind started work two days later, he 
as a copywriter and the 
the Health Department 
subsequently ured New Zealand 
im @ caravan, gave lectures on 
psychic phenomena, prepared tape 
recordings of his impressions of 
New Zealand and sent them back to 
various youth centres in England 

He and hws frends then headed 
north and settled at Henderson last 
August Now he concentrates on 
free-lance copywriting and radio 


work, 
+ 7 * 


WHEN W. A. Richmond joined 
Cc. E. Pulford Lid., Leeds, 51 years 
ago, the only product marketed by 
the company was Bile Beans. Now, 
when he has just retired, it has 
developed and marketed all over the 
world a dozen or more noted pro- 
ducts, including Zam Buk, Peps, and 
Kutnow's Powder. It has four fac- 
tones im England, and others im 
Sydney, Bombay, Calcutta, Cape 
Town, and Toronto. 

Throughout his career, Mr, Rich- 
mond has always been in advertising. 
He has held the position of adver- 
using manager for Fulfords for the 
last 13 years, before which time he 
was assistant advertising manager 

As well as being a well known 
amateur photographer (at one time 
one of the best known in Leeds and 
district) he is a keen Dalesman and 
naturalist, and he looks forward in 
his retirement to spending even 
more of his time in the Dales which 
he knows and loves so well, 

His $1 years’ association with the 
company has been broken only by 
his service throughout World War ! 
with the West Yorkshires in the 
Middle East as well as in France. 


+. . ~ 
YET MORE verse! A fortnight 


ago 1 published a piaint from a 
Miss Annette Ogden about the ob- 


Jury 17, 1952 
Miss J. A. Reynolds 
brings enthusiasm to 
N.AB.S. presidency: 
McKeachie _ broad- 
casts to North 
America : Roy Escott's 
career in New Zea- 
land: W. A. Richmond 
leaves Fulford’s after 
5! years: More verse. 


By CONTACT 


stacles confronting “fair maids on 
copywriting bent.” Now this very 
personable young lady has brought 
me the following littl jeu d esprit 
of hers, which the Manchester Pub- 


H.R. A. de Jonge 

and Precision Engineers group 

export director, demonstrates the 

stereo viewer that he took with him 

to show the range of the group's 

products, on his recent tour of 
South Africa 


British Optical 


licity ° Safety 
lished 

Humpty Dumpty stood at the bar; 

Humpty Dumpty piled up his car 
All the town's nurses and 

medical men 

Couldn't put Humpty together 


again. 
oo 


1 SEE that a number of “ull. pue 
advertisements for Motorola otor 
Radio in the trade and technical 
press are signed “Stanley Woodward 
Ad.” 


Mr. Woodward, who founded 
and ran for years Woodwright Pub- 
licity & Press Service Lid., was 
once described as the most dramatic 
fm cw mg in the motor and allied 

ust rics. 

He has plans for 
“come-hack, 


Committee have 


pub- 


a publicity 
of which more later. 


WEEKS WISECRACK 


A 


“I wish you'd stop wearing 
that black eye-patch, old 
man—we’'re a sufficiently 
one-eyed agency as it is.” 
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COMPANY MEETING 


Che A 


The following is the Statement of 
the Chairman, Viscount ( amrose, 
circulated with the Report and 
Accounts for the year ended 
February 29, 1952, to he submitted 
to the annual meeting on July 22. 


I am happy to inform you that 
the profits for the year constitute a 
record in the history of The Amal- 
gamated Press The Accounts 
show that the Group carnings, 
after Debenture [Interest and 
Auditors’ Fees, came to £4,773,052, 
an increase of £438,846. 

So far, so good, but the exactions 
of the Government make the pic- 
ture considerably less pleasing. In 
my remarks twelve months ago I 
said that The Amalgamated Press 
had set up a new record in its rela- 
tions with the tax-collector. Today 
we register a fresh “high”. Then 
Profits Tax and Income Tax came 
to £2,300,993 This year the 
Government's share is £2,700.481, 
after Double Tax relief of £115,000, 
equal to nearly 60 per cent. of our 
total earnings. We have earned 
£438,000 more. The Government 
takes the £400,000 and we are left 
with the £38,000-—tbat is almost 
exactly how it works out! 

At the top of the Consolidated 
Profit Statement for the Group you 
have a starting figure of £4,599,911 
increased, after adding Income 
from Investments and allowing for 
Debenture Interest and Auditors’ 
Fees, to £4,773,000. Deducting 
Taxation and Profits attributable 
to outside shareholdings of Sub- 
sidiaries you arrive at a net residue 
of £1,911,000. Out of this sum 
there has been left in Subsidiaries 
£589,000, or nearly £12,000 more 
than last year 

The profit then remaining in The 
Amalgamated Press is £1,321,809, 
just £7,697 in excess of the figure 
for 1951. 


Dividends and Reserves 


It is intended to declare a final 
dividend on the Ordinary Shares 
of 16 per cent., making a total of 
20 per cent for the year. Last 
year’s dividend of 25 per cent is 
equivalent to 18} per cent on the 
Capital as enlarged by the 1,200,000 
bonus shares issued during the 
year. The final dividend now pro- 
posed, with the interim dividend 
already paid, represents an increase 
of 1} per cent 

The dividends paid and proposed 
on the Preference and Ordinary 
Shares come to £417,375, so that 
Shareholders receive just under 9 
per cent. Out of this the risk 
Capital receives just over 5 per cent, 
or £252,000, hardly an extravagant 
share of gross carnings of nearly 
£5,000,000 

This will leave £904,000. Last 
year we had a windfall of £158,000 
from Taxation over-provided in 
former years. This year we have 
nothing from that source so tha‘ 
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VISCOUNT CAMROSE’S STATEMENT 


our allocations to reserves are 
correspondingly reduced 

We have again allotted £600,000 
to General Reserve, thereby restor- 
ing to that account the amount 
taken from it for the issue of the 
bonus shares. Contingencies and 
Development Reserve receives 
£150,000, and Pensions and Allow- 
ances Fund £150,000. The Carry 
Forward is a few thousands higher 
at £389,000 

Turning to the Balance Sheet of 
The Amalgamated Press, you will 
see that the Ordinary Capital is 
increased to £2,400,000 as the result 
of the bonus issue. Capital and 
Revenue Reserves, after the alloca- 
tions | have mentioned, amount to 
£4,.059,000 ignoring the sum set 
aside for future taxation. 


Rises in Cost of Paper 


The year we are reviewing has 
confronted us with many complex 
problems, for the costs of produc- 
ing Our periodicals and magazines 
have mounted steeply. 

In addition to the advances in 
the price of newsprint and other 
types of paper, all wages and 
salaries have risen substantially, 
and printing charges have soared 

You will gain a comprehensive 
view of the magnitude of these in- 
creased costs when I tell you that 
they amounted in total to an 
average figure of £19,000 per week, 
or nearly £1,000,.000 for the 
financial year 

This vast sum of extra expendi- 
ture which we were called upon to 
face meant a deep incursion into 
the profit-carning capacity of most 
of our publications. To help meet 
this situation we put up the prices 
of 2! of our titles. Other com- 
panies faced the same predicament 
and in all no less than 271 publica- 
tions were similarly affected. Many 
of these increases began to operate 
at a time when magazine and 
periodical readers were feeling the 
impact of a rise in the cost of living 
and induced a general fall in circu- 
lation. This was further aggravated 
when, on May 7, 1951, readers of 
16,500,000 national morning, 
3,500,000 London evening and 
31,000,000 Sunday newspapers 
were called upon to pay an extra 
4d. for every copy they purchased. 
It is true to say that the $d. added 
to the cost of newspapers caused a 
greater effect in reducing the sales 
of periodicals and magazines than 
did the actual increase in their own 
selling price. We know this was 
also the experience of other pub- 
lishing houses. 

My address to you last year was 
prepared seven weeks after the 
newspapers had put up their prices. 
I said then that although circula- 
tions Of periodicals had dropped 
sharply there were signs of recovery. 
This proved to be true in many 
cases, but the lower purchasing 
power which came inio being com- 


bined with the higher prices has 
seriously retarded this recovery. 
In the case of The Amalgamated 
Press it can be said that we have 
got back to previous sales figures 
with some of our publications, but 
by no means with al! 


A New Periodical 


Despite the difficulties and prob- 
lems which I have mentioned, we 
have entered the field with a fresh 
venture. On February 13, 1952, 
we launched Lion, the second of 
Our new post-war weeklies. It was 
an immediate and remarkable 
success. Its sale today is well over 
550,000 weekly, a splendid achieve- 
ment in so short a time in this 
highly competitive market 

School Friend, which gave us the 
first post-war excitement of a new 
paper—-No. | appeared in May, 
1950-—has made great strides in the 
past year. When our financial year 

the circulation was 625,000. 
Mounting week by week the figure 
now stands at well over 900,000 

There are one or two other of our 
73 publications which I will men- 
tion. I would draw your particular 
attention to the striking and out- 
Standing progress of Woman's 
Weekly, one of our old-established 
papers. Before the war the circula- 
tion of this periodical was just over 
$00,000. In July, 1948, it reached 
a million copies weekly. In January 
1950, the sales rose to 1,500,000, 
Today, it is more than 1,700,000. 

Woman's Journal, our beauti- 
fully produced quality magazine, 
in spite of being increased from 2s. 
to 2s. 6d. monthly, has maintained 
a large circulation and is recognised 
as an extremely attractive proposi- 
tion to advertisers. With the next 
November issue Woman's Journal 
celebrates its Silver Jubilee, a land- 
mark not only in its own lifetime 
but also an important event in the 
history of British periodical pub- 
lishing 

All our Is. monthly magazines 
for women are doing well. Of this 
group Woman and Home has the 
biggest monthly sale of any of its 
class in this country. 


Everybody's Weekly 

Our recent acquisition, the 
national weekly called Fvervbody’'s, 
has justified its purchase and has 
played its part in the results we are 
able to show in this year's Report. 
Although this popular and widely 
read magazine (the price of which 
was increased to 4d. in April, 1951) 
did not escape in the general fall in 
sales of periodicals, it continues to 
hold its high place among the 
biggest selling journals of its 
character. 


Kelly's Directories Ltd. 

Last year the profits of Kelly's 
Directories Limited and its Sub- 
sidiaries showed a drop of £180,000, 
mainly due to the labour disputes of 


the period. This year they have 
fully recovered and amount to 
£1,271,000 After Taxation, De- 
preciation and Debenture Interest 
the remaining figure is £514,000 

Of this sum £215,000, against 
£136,000, has been left in the Sub- 
sidiaries, and the profit attributable 
to the Parent Company is £299,000 
The dividend on the Ordinary 
Stock is maintained at 20 per cent 
and £175,000 is added to the 
Reserve Account. Carry Forward 
is increased by £15,000 to £147,000 

The Directors have decided to 
capitalise £50,000 of the General 
Reserve and to distribute to the 
Ordinary Stockholders 200,000 
Ordinary Share units of Ss. each, 
equal to approximately one share 
for every eighteen shares held 

The many Directories published 
by the firm have continued to do 
well. The two most notable ones, 
Post Office London Directory and 
Kelly's Directory of Merchants. 
Manufacturers and Shippers, have 
maintained and even increased 
their turn-over and are more com- 
prehensive and valuable than ever 
Several new Directories have been 
added to the list and others whose 
publication was suspended during 
the War have been successfully 
revived 

The main and wholly owned 
subsidiary of this Company is the 
Associated Miffe Press, publishers 
of 35 journals, mostly of a technical 
or trade character Their range 
includes some of our most vital 
national interests. The farmer & 
Stockbreeder, for example, has been 
the leading agricultural journal for 
over 100 years and is more domi 
nant today than ever before. Then 
again, for motoring enthusiasts, the 
Autocar has led the way for many 
years, while the popularity of the 
Motor Cycle may be judged by the 
fact that it enjoys the largest circu- 
lation of any motor-cycling journal 
in the world. In yet another techni 
cal field we predominate with the 
Electrical Review One of our 
monthlies, Mechanical Handling, 
has pioneered for several years a 
very successful exhibition of labour- 
aiding equipment 


Future Prospects 


Rarely has there been a time 
when it was so difficult to make any 
prophecy of what lies before us. 
The tendency of costs is still up- 
ward in many directions, but the 
charges for all types of paper are 
already lower and there ts a fuller 
supply. Further reductions are said 
to be on the way. Paper-making 
will not be so profitable and the 
results in this section of our affairs 
may suffer 

On the other hand, the lowering 
of paper costs will obviously be of 
the greatest benefit to the publish- 
ing side of the Group which, of 
course, is far and away the largest 
part of its activities, 
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ADVERTISER'S WEEKLY 


‘Baby’ champagne for the masses 


An autumn sales driv s heing or-wn 0“ ER —_ 
planned for Lubin baby botiles of wed by smaller replicas of the 
hampagne which are now being advertisement cach week 
mported to this country The sole ying a different sales message 
distributors here are Blumentha Ceo. J. Smith & Co., Lid., have 
lid heen appomted to handle the 

This is believed to be the firs ivertisong of the Dixons group of 
time that champagne has been sold mon shops in various London 
in baby bottles in ritain The urbs and some provincial cities 
object is to bring ha mpa gnc ° . e 


within the reach of the masses 
etails at 45. 6. a bottle 

At present advertising is confined 
o the trade press, mcluding Morn 
ing Advertiser, Caterer and Hot have see ady 
Keeper. Hotel Review and Hot agents to § Industries Lid. 
Munagement. Imports of the baby 
bottles will be stepped up during 
August and a national advertising 


ACCOUNTS MOVING 


receivers ls now 


umpaign i being considered f * * * 
the autumn 
The agents are Stuart Advertising ‘St W CAMPAIGNS 
Rquny Ee Willing’s Press Service  wi!! 


. ° ° sunch a new campaign for all Ekco 
NEW ACCOUNTS dio and television products to co 
———_—_—_—_ de with the Radio Show in 

Gordon & Gotch Advertising Lid. Aue Half-pages and large spaces 


have been appointed agents for n national newspapers will be used 
Dema Glass Lid, makers of dec« 


sted glass ware 2 os a 
e ® e Hudson and Knight, Lid. are 
Geo. J. Smith & Co., Ltd., new!y ng retailers’ display bills to 


mnounce an offer of nylon nail- 
shes, price 9d, with Knight's 
‘ ile Soap, and a free offer 
uhes pegs with Rinso. 
. *. . 
A campaign for Clor-O-Pih (anti- 
had breath tablets) to be launched 


Phyths Lid 


have beer 


Fito fupress for the opening 
immounced by a half 
ue ivertisement This will he 


p 
by, 


ARTIST PARTNERS Ltd. | 


9 Lower John St., London, W.1. Gerrard 1157 (3 lines 
Commissioned by |. & P. COATS Led, for publicity in France 


Big campaign for 
‘Go’ deodorant 


—w"¥r- by Freshness, Led. 
t is distributed by Delavelle 
(Sales) Ltd. of Old Bond 


zines, is being supported by 
point-of-sale material. 


: 
E 
i 


in ‘largest circulation national 
newspapers and periodicals” 

announced in trade journal adver- 
lisements under the heading 

Powerful advertising campaign for 
a new line at 6d." Clor-O-Fik is 
manufactured by Precision Com- 
pressed Tablets, Lid.. London. 
Agents F. John Roe, Lid, 
Manchester. 

* . 

Space is being taken in the 
grocery trade papers by Lintas Ltd., 
to announce the new Bird's Eye 
Frofrute.” 

* . * 

Willsmore & Tibbenham (Nor- 
wich) Ltd.. have been appointed 
agents for: University Arms Hotel 
Lid Cambridge (national and 
provincial press); Eastern Counties 
Office Equipment Co., Ltd., Boston 
(national and trade press); Bow- 
hill & Hubbard Ltd., shoe manu- 
facturers, Norwich (overseas press) 

* * * 


A new scheme for Lodge plugs 
is appearing in national and pro- 
vincial daily newspapers and Lon- 
don evenings Agents we 
Browne Lid. 

>. * * 

Richard Potts and Partners Ltd., 
agents for Douglas Holt & Co., Ltd., 
nakers of automotive chemical pro- 
ducts, are incorporating advertising 
for the new Wash-Shine car polish 
n target positions within Holk's 


big advertisement spaces in 
nationals 
* * * 


The International Wool Secre- 
tariat plans a big trade promotion 
drive for Septemb October, and 
November. Trade press advertising 
not normally used, will be employed 
ind will be supported by the normal 
national press advertising and by 
48-sheet posters and bulletin boards 
m the main centres of population 
Symbol for trade press advertising 
will be a sheep incorporating a cash 
register, with the slogan “Cash in 


on ‘Wool Time’.” A picture of a 
sheep incorporating a purse and 
with the message “You get your 
money's-worth out of Wool” will 
be issued to retailers as posters. 


showcards, and window-stickers and 
will appear in gen advertising 
Agents for press advertising: Dor- 
land Advertising [ftd.; posters 
C. J. Lytle (Advertising) Ltd. 

* > >. 


Plusmore shirts 


Scientific Publicity Ltd. are the 
agents for Robert R. Buck & Sons 
Ltd., makers of Plusn shirts, not 
Ashburners Ltd. (Manchester) as 
stated last week. 


* 
Fashion feature 
Latest issu f British Vogue 
wrt Book ¢ 12 page 
feature on London Fashion Fort- 
night. There is advance news of 
dress fabrics, and a feature on the 
most recent developments in lace. 
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Whitbread behind 
the footlights 


Publicity for Whitbread beers ss 
being achieved through mentions 
and eppearances” Im stage shows 
n various parts of the country 

Eleven shows are at present in 
olved in this campaign 
In London, Jimmy Edwards ins 
London Laughs mentions th 
brand name, and there is a pro 
gramme credit At Blackpool a 
street scene back-cloth for “The 
Blue Lamp,” in which Jack Warner 
$ appearing, carries a 16-sheet 
poster for Mackesgn’s Stout and 
bottles of ale are opened on the 
Mage 

Similar “mentions” are gyyven in 
shows at Weymouth, Morecambe 
and Walham Green. Five touring 
companies also play their parts in 
the campaign 

In some shows samples of the pro- 
duct are given away. Other features 
of the campaign include front of 
house publicity and point-of-sale 
material in bar scenes. 


Radio Luxembourg 
. 
reception 

Radio Luxembourg has been con- 
ducting an investigation into the 
operation of the 208 transmitter, fol- 
lowing reception reports from this 
country, to discover what steps 
should be taken to improve recep- 
tion in Britain 

Engineers have decided that a 
certain amount of the 208 signal 
strength has been lost because of the 


¥ 


. . 
Fertilisers and 
° 
food production 
The Fertiliser Manufacturers’ 
Association Ltd. and the Super- 
phosphate Manufacturers Asso 
ciation are to take steps to 
aform public opinion and the 
various sections of the agricul- 
tural industry, on a long-term 
basis, of the part played by fer- 
tilisers in food production 
The two associations have 
formed a joint committee to guide 
and generally assist this work, and 
have appointed Graham Cherry, 
m a part-time capacity, to carry 
it out 


“dampening” effect of the aerial. 
The station has decided to correct 
this situation and the work is now 
in hand. It is expected that the modi- 
fications will be completed by 
October 

English programmes have been 
broadcast on the short wave trans- 
mitter as well as on 208 for some 
time and it is proposed to continue 
to put out the English transmissions 
on both wavelengths 

. . 
Window display 
*,* 7 
competition 

The furnishing shops of England. 
Scotland, Wales and Northern 
Ireland are competing for a first 
prize of £100 offered by Dunlop for 
the best window display of Dunlop- 
ilo from September 1 to November 
1S. Each of six regions is offered 
a first prize of £50 with a further 
£50 for the best in the country. 
There are four cash prizes for shops 
in each region and four more for 
their window dressers, a total of 
more than £725 

Entries will be judged by Sir 
Patrick Gower, chairman of C. F. 
Higham Ltd. P. A. I. Rogers, 
editor of Furnishing, and L. Lewis, 
editor of Furnishing World. 
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COMPANY MEETING 


WESTMINSTER PRESS PROVINCIAL 


The Fifteenth Annual General 
Meeting of Westminster Press 
Provincial Newspapers Limited 
was held on July 10 at the registered 
office, 167-170 Fleet Street, E.C.4 

Mr. J. B. Morrell the Chairman 
presided. He said 

Since the last Annual General 
Meeting, the Board has been 
strengthened by the addition of 
Mr. D. L. Pollock, who is a 
Director of S. Pearson & Son 
Limited and of the Westminster 
Bank Limited, and of two executive 
Directors, Mr. H. L. Howarth, 
London Manager and Mr. Arthur 
Wood, Secretary, both of whom 
have served the companies of the 
Group for more than thirty years. 

I will ask you to confirm these 
appointments at this meeting 


Balance Sheet 


In May of last year the capital of 
the company was increased by 
£50,000 by the issue of Ordinary 
shares at par; and there has been a 
further issue this month of a 
similar number of shares at par 
with the effect that the Ordinary 
Share Capital now stands at 
£650,000 

The outstanding 5 per cent 
Debenture Stock of the company 
has been reduced during the year 
by £26,200 

In July last the company sold its 
interest in the Lincoln, Rutland and 
Stamford Mercury and the asso- 
ciated printing business of Haynes 
& Son, Stamford, to the East Mid- 
land Allied Press Limited, which 
company other newspaper 
interests in Northamptonshire and 
south Lincolnshire and within 
whose organisation the Stamford 
business has been absorbed. Pen- 
sion rights and security of employ- 
ment of the staffs were assured 

During 1951 the Group spent 
more than £160,000 on additions 
to and replacement of fixed assets 
lt will be seen that it still has 
commitments for property and 
equipment of an estimated total of 
£869.000 The increased capital 
now required to carry necessary 
stocks and to finance debtor 
balances is considerable. 


has 


Profits 


The trading surplus for the year 
after deducting taxation amounts to 
£85,871, to which exceptional 
items, namely surplus on revalua- 
tion of metal stocks £26,848 and 
excess provision for taxation in 
earlier years £97,801 have been 
added making a total of £210,520 
Your Directors consider it prudent 
to make a provision of £44,498. 
which sum, together with amounts 
previously allocated, provides for 
ex gratia pensions and allowances 


NEWSPAPERS 


Mr. J. B. 


to long service employees on their 
retirenyent These employees are 
ho because of their ages 
" able to join the con- 
Pension Fund or were 
‘ie to subscribe for small 
: The amount set aside 
ovides for allowances grant- 
widows or incapacitated long 

ec employees 
ring the year and quite apart 
the setting aside of this large 
employee benefits have cost 
7,027 including National Insur- 
ance, Pension Fund contributions, 
payments during sickness, gifts on 
retirement and allowances to 
widows, subsidies to canteens and 
sports clubs and the like This 
compares with £92,650 in 1950 and 
represents more than three times 
the net dividend proposed to be 
distributed to the Ordinary share- 

holders 


Taxation 


After protracted negotiations, 
the lability for Profits Tax has 
been reduced for the chargeable 
periods to December 1950, result- 
ing in a net benefit of over £90,000 
which 1s reflected in the Accounts. 


Dividend 


After allowing for these special 
items there remains £166,022 from 
which 1s ‘deducted £27,000 put to 

against a possible decline 
stock values, and the net 
Preference dividend for the year, 
£15,937. Your directors propose 
that the dividend this year be 
reduced to 10 per cent-—against 20 
per cent last year—and that the 
balance of £91,585 be carried for- 
ward to Profit and Loss Account 
making the balance tn that Account 
£332,618 


Editorial 


On the editorial side of the busi- 
ness the most significant develop- 
ment in the provincial newspaper 
world during the year has been the 
publication of the Newspaper 
Society's Training Scheme which 
is to be put into operation this 
autumn. 
already 
though it was still largely experi- 
mental However, we gave the 
National Advisory Council on 
training all the support we could 
in their work and all our newspaper 
offices will co-operate whole- 
heartedly with them in trying to 
make the national scheme a success. 

The task ts to give the young 
journalist the training which will 
help hun to acquire the background 
of knowledge without which he 
cannot handle intelligently news 
about the many complex issues of 
our time. It is by far the most 


Morrell’s Speech 


important professional problem in 
journalism, and in the Westminster 
Press we are giving it our carnest 
attention 
Sales 

As predicted last year costs have 
continued to rise throughout the 
period, newsprint reaching the 
record figure of £65 a ton. While 
there is a prospect of newsprint 
becoming less prohibitive in cost, 
wa now linked to the cost 
of living tend still to rise 

During the year the selling prices 
of our morning papers were raised 
from Id. to 14d. and our evenin 
papers raised their prices to Pi 
The loss of sale has been slight and 
in most cases there has been con- 
siderable recovery. Since the end 
of the year the selling price of the 
York shire Observer, (Bradford), and 
The Northern Echo (Darlington) 
has again been raised and these 
papers in common with other im- 
portant morning newspapers in the 
Provinces are now selling at 2d. a 
copy The effect of this second 
increase on their sale has been neg- 
ligible, exemplifying the strong 
local appeal these newspapers have 
to their readers. 


Advertisements 

The allocation of newsprint has 
enabled us to publish larger papers 
during the year and thus accommo- 
date more advertising than pre- 
viously. We are pleased to have 
been able to lessen the difficulties 
of advertising agents whose co- 
operation during the period of 
greatly contracted sizes has been 
much appreciated. It is perhaps 
noteworthy that although the rate 
of most of the newspapers of the 
Group has been increased, the rate 
per inch per thousand copies sold 
is in nearly every case less than it 
was in 1939, 


Future Outlook 

Although at the present moment 
newspapers are experiencing great 
difficulties and uncertainties, there 
is a tendency for newsprint to 
become more abundant and for the 
price to fall. Given adequate 
supplies at an economic price, the 
Directors have every confidence in 
the future prosperity of the business 
and in its capacity to serve not only 
the readers, but also those who 
appeal to readers by their adver- 
tisements. 

Staff 

In concluding I would like to 
convey to all employees the thanks 
of the Directors for their contribu- 
tion towards the success of this 
important enterprise 

The Report and Accounts were 
adopted. 


ADVERTISER'S WEEKLY 


NOW 
OPEN 


The most famous and largest 
Hydro has been completely mod- 
ernsed and  avastable for imme- 


| date bookings 


NORBRECK HYDRO 


Set on the Cliffs in its own grounds of 
60 acres with « full 18 hole Golf Course 
Norbreck enjoys the finest position on the 
Coast at Blackpool! Neh. ideal for « family 
holiday, every facility for sport and enter- 
tainment with all amenities of Blackpool 
close at hand 


Golf, Swimming Both, Tennis, Dancing, Putting, 
Bowtls, Cinema, Children's Play Hell, 


Excetient Cuisine — Extreme Comfort 
IDEAL FOR CONFERENCES OF 600 
Please apply for Folder and Terms 


NORBRECK HYDRO 


Phone BLACKPOOL NORTH SHORE 5258! 


A Customer writes — 
“ We found your 


PRINTING 
PRICES 


20% 
CHEAPER 


thon other printers whe quoted. Your 
service and quolity wes excellent.” 


ENQUIRIES 
INVITED 


General Printing 


* 


G. F. TOMKIN LTD. 
d x ' N T t s s 
50! Grove Green Road, Londen, E.1! 
Telephone No. LEYtonstone 1164/5 


PHOTOGRAPHY 
A new and powerful salesman 
DETAILS FROM >— 
STUDIO VALE 


VALE HOUSE - GROVE PLACE - LONDON W3 
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New magazine 
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an international news 
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* * 
- . . uropean advertisers in the 
standing performances by THAT W. E. Miller, editor, Wire ipidly expanding Latin Ameri 


thiete . the 
ath 8) are included in th less & Electrical Trader, has been 
in market, a European offic 


om the Olympic Games nominated as president-elect of the Ke Bee ve 
— » British Institution Radio Engin was | tly established at 42 
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THAT Taylor's Advertising Service . * * Fr h V. Norall as manager 
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The Journal that.... 


Services the 
Buyers of 
Advertising 


Every year Advertiser's Weekly 
answers thousands of inquiries on 
every aspect of advertising. 


73°, of the written inquiries are from 


the Provinces. 


FACTS 


7 out of every 10 copies are 
sold to actual buyers of 
Space, Services or Materials. 
A.B.C. (July-Dec. 1951) 8,243 
copies_weekly. 


Advertiser's ri | 
Weekly | "sat hhtm 


- ; ? London 
The only , , , 
only journal devoted entirely to advertising ee nO Wed oniniiene 
MAYFAIR OF 
1s FLEET STREET, LONDON, £.C4 5846 HIGH CLASS 


Telephowe CHAncery 8844 (15 limes) (SLINES) EXHIBITIONS 


a a} ULSTER'S OWW IDEAL HOME EXHIBITION, BELFAST. August 27th to September | ch 
MIDLANDS IDEAL HOME EXHIBITION, BIRMINGHAM September 14th to October | 8th 
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ADVERTISERS WEEKLY 


~~ mane ~ 5 eee We ke ee 


— 


Bath chaps have 


always 


come from pigs reared in the rich 


farming lands 


around the city 


To-day, every product and by 


product of the “profitable pig” is 


marketed by 


which 


the large 
have 
prosperous 
the city itself, and is 
1 balanced cross section 
whole British market in 
ture containing 
fessional, 
fleld for 


an ideal 


campaign 


grown up in 


leisured, 


any 


firms 


this 


area——-which includes 
therefore, 
of the 
minia- 

pro 
AND industrial classes 
tes! 


Reaching them is easy—for 


9%. per sc 


Chronicle & 


the Bath & Wilts 
Herald gives you 
coverage of 
35,000 


positive “blanket” 

everyone in the field 

copies nightly—14 copies for 
every house in 


wide 
Somerset and Wiltshire 

You're selling to 
in miniature if you're 
selling to BATH 


throughout a 


x ONLY evening paper 

in Somerset Get fall deve 
S HW. Rober 1t4 Pleet Stree 
ced Arnmeid Eilts, Cromford 
Marke: Street, Manchester, 4 
OfftWe, 3! Westgate Street, Bath 
ev.overs 


area 


the city—and 


of 


Britain 


Publication 
day changed 


tast Anglian Magazine & chang 
« ts publication day to the 15th of 
month preceding the month for 

“ h it is dated his is intended 
he first step towards increased 

cs and will comcide with a speci! 
ampeign which ts 
ched to give support to the 

$ Double crown bills 
weards and advertising 
“ be available to newsagents 
* advertising will also be 
yvoptember and October 
i supplhed on sale or 

. . 


uM d 
issues are 
return 


Three Kemsley sporting publica 
ons will be available soon. Ready 
o Saturday is the 
News Football Annual, 1952 5 

¢ 64.) which includes all th 
tnglish and Scottish Football and 
Rugby League fixtures as well as 
wh = soother information The 


Sporting Chronicle Handicap Book 
ts its 14-page Soccer Supplement 
sale on August | 
include winning lines divi- 
fends of 1951-2 with special statis 
for the treble chance pools 
Also on sale August |, price Is. 6d 
the Sanday hronicle Football 
Annual, now in its 66th year Its 
S2) pages form a comprchensive 
uide to the game in all its phases 


Scorched-edge ad. 


suc On 


A page advertisement the edges 
which have been actually 
orched appeared im a recent rssuc 


of Men's Wear, published by Fair- 
child Publications, New York. The 
sdvertiser was The Wings Shirt Co. 
ind the message on the page read: 
an the page with care 
Wings s Scorching Hot for Fall” 


atin Press edhoes public 
relauions department have produced 
a Home Counties edition of Ind 
Coope & Allsopp’s Inas to Hunt 
Out (the previous edition dealt with 
their inns in the Midlands). Inter 
esting facts are included about each 
inn and its district; and a pictorial 
code denotes type and resources 

* . * 


A ial Coronation Number of 
The “Feecmnccutted Journal wi)! 


replace the usual weekly issue nex 
May 30. The advertisement sections 
will consist of litho colour pages 
(black and tri-colour), letterpress 
colour pages (black and one or 
more standard colours), tinted 
paper sections, and the usual black 
and white pages. 
. . . 
In the June-July issue of Future, 
Alan Whitworth writes, under the 
heading “Protecting the Advertiser,” 
on the aims and activities of the 
Incorporated Society of British Ad- 
vertisers of which he is director 


* * * 
Illustrations of many of the 
interests ar attractions—such as 
cathedrals enery, shipping and 
s ift construction-—in its area of 

culation, enliven a brochure 
sued by the Southern Daily Echo, 
describing the “1,000 square cs 
prosperity” which the paper 
ves. 

. > » 
Newnes Pearson Publications 
ive produced an effective new pro 

»otlon «piece for Homes 

Gardens. In large, semi-stiff 
glossy paper, with blue decorations 


smi tabbed fo asy ference, it 
gives details of advertising power, 
markets reached, editorial support 
and readership. Total readership is 
given at 1,160,000, and nearly two- 
thirds of us women readers are 


housewives 

* * > 
To & how the 
printed 
booked a marquee at Urms 


on August bank holiday 
* > 


monstrat paper 


wm Show 


A £250 Knitting and Embroidery 
miest has been launched by the 
Manchester Evening (Chronicle. |i 
be run in conjunction with the 
Woman and Home Exhib 
fon im the autumn 
* > 
Simpkin Marshall Ltd., 
the npending I 


Seat ial 


amalgamation 
azines Books of & 


hey two ma 
Moath and Books to Come. Thx 
former sells to booksellers and 
privat “lividuals mostly in this 
country; the latter to trade buyers 
verseas To b ‘ Books 
of the Month Come 
the new pub ti ontain 
not fewer than ry pages per issuc 
and will sart in September with a 
guaranteed ulation of 100,000 
copies, of which 6,000 will be 
overseas (30,000 to the U.S.) Pa 
size will be 9} in. x 7} in., and t 
page rate will be £100, with a pub 
shers’ discount of SO per cent. 
. > 
A folder promoting Woman's 


Own colou 
full colou 


spaces is carried out in 
litho umd reproduces in 
ture a selection of half pages, 
pages — special positions. 
p are displayed on a matt black 
background with copy alongside 


* 

A special edition of the News 
Chronicle giving the full story of 
the record bre ‘King Atlantic cross- 
ing by the United States” was 
presented to passengers aboard the 
liner a few bours after it docked at 

e Havre last week The edition, 


otalling 2,000 
from Croydon. 


World cheese survey 


copies, was flown 


Several supplements covering the 
= “ ndust: y mm countries oOver- 
“ are being pla ‘YY by the 
Cheese World, which is now pub- 
shed by Cheese Pu bt ications Lid 


: Switzerland, will 
Vv 


be published in Septembe 
Gould now handles the advertise 
ments for this pub non 
* 
August issue of Housewife, out 


to-day (Thursday), ha 
rohiday featu 


1 number of 
third instal- 


es and th 


he Urmston Telegraph has | 


ment of the letters of Bernard Shaw 
and Mrs. Campb 
. * * 

Racing Revie changing its 
utle to Racing & Country Review, 
as from the Aug number and will 
include new f ives On country 
sports and recreation 

. . a 

Tributes to the publication 
ria «= Britanica-the Spanish 
language journal published by Benn 
Broth Lid t xcasion of 
its 2ist anniversa a paid at 4 
u r iW Ls Rt Hon 
vd. M f State for 

Foreign Affairs, D D. Ricardo | 
Rivera Schreiber, the Peruvian Am- 
hassador od Sir I ck Hannon, 
president of the ! Union of 
Manufac rs ad the British 
snd) = Latin-Am Chamber of 


Commerce 


Jucy 17, 1952 


» 
Atover’s ay 
mnt SIM + 
we ot 


July 22 (22h )—August 23 (O5h.) 


* * . 


PROGNOSTICATIONS 


You will be wise to avoid 
indoor pursuits and seck the 
sunshine as much as pos- 
sible—on the Cote d’Azur 
perhaps-— but games of 
chance should be avoided 
because of financial restric- 
tions. Changes, adjustments 
and improvements are all 
favourably indicated, s0 
have no hesitation in turn- 
ing your advertising over to 
Glovers.* 


Aspective Dates 


July 1%h—You will do well to 
look for business in the Northern 
Regions, conditions in your favour 
extending as far as Helsinki. 

For the period August Ist to Sth 
there is indicated a pervading 
atmosphere of strict inattention{to 
business, marked dis-inclination 
to work,’ coupled with a tendency 
towards jaunts, jollities and open 
air recreations on the part of every- 
one engaged in commercial 
activities 


* 


Glovers is a brisk, efficient middle- 
sized agency jwith an enviable flair 
for coercing moderate eer 
tions into doing the work of Trojans. 
Wf your budget is in the ‘teens of 
thousands, get in touch. You'll prob- 
ably learn of something to your 
advantage. 


GLOVERS ADVERTISING LTD. 
E.C.4 


ines) 


30 Bouverie Street, 
CEN 2892 (6 
5‘ Also ot Bristol, | 


nes) R ” z 


Tel. 25483 (3 


ee iM Pe 
| Publications News and Notes 
4 Bath chap Publications News and Notes } ee 
means business | po pe ae Net ; 
a SS, ) — io Cf Pa 
; Se | ‘ <== 
4 / ' | Be : a 
; r TY 
5 4 Zz | é 
| —_ 
7 es | 
‘ — | | 
| 
bh. a l 
| z- — 
oe | a 6 7 
| Bath 
: tyrant 
mn — — 
oy rom t ie. 
- men ai a = a 
ss otis ey ! : 
« : . ere -y? 3 
a oi ae = ae ee te eee Ie RS 
es ee ng “ole Sage eee, 02 Se ee a | 
ies ae * a ei: i ae , <a 3k ae 


Jury 17, 1952 ADVERTISER'S WEEKLY 


An Important 


Appointment 


THE RECORDER, in view of the coming increase in newsprint, 
has decided to appoint an Advertisement Manager. 


Developments now in hand make the appointment one of the most 
important in the publishing industry. 

Experience is obviously essential, and figures to prove a successful 
record. Age is immaterial. 


The man must be first of all an enthusiast, able gradually to add to 
our present first-rate staff and imbue the new men with his confidence. 


He should not be above going out himself to sell, for in the coming 
competitive months much business will flow from top men meeting 
top men. 


To be successful the Advertisement Manager will have to be able 
to convey to managing directors of industrial companies, as well 
as to responsible men in the agencies, what The Recorder is: 


a national weekly newspaper with a select and growing sale 
not the medium for mass advertising 


but a newspaper read and esteemed by the famous men 
in industry and finance, members of the Cabinet—Britain’s 
men of achievement and their wives. 


Salary will be according to ability. A man at £5,000 a year is 
obviously economic if he is responsible for introducing £100,000 of 
business. 


Strict confidence will be preserved. Letters giving a brief outline 
of record, and present position, should be"addressed to The Chairman, 
The Recorder, 58 Farringdon Street, London, E.C.4. 
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ADVERTISER'S WEEKLY 
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Jury 17, 1952 


CLASSIFIED ADVERTISEMENTS 


RATES: APPOINTMENTS VACANT, Sx. 64. per Hne 405. per ony one 


DDWS 
requires 
Central File 
specialist 


Our agency is growing-—very 


fast. Our Central Files at the 


oment are creaking and what 
we need 4 an expert to 
reorganise and run them 


Previous agency experience 
preferred 


f details 


Please write giving 
{ experience and 


salary required to 


Secretary, DOWS 
102 Park St., London, W.! 


CORONATION Goa 

' : artis 

é ' * Mcred « 

M Wilton Pla 

Pospos yee wen al 
“ey 


ADVERTISING 
aa pre ‘ 


SPACE 
SALESMAN 


required for Scotland 


by 
THOMAS SKINNER & CO. 
(PUBLISHERS) LTD. 


(Established im 1866) 
Applicant must have previous 
experience f canvassing old 


established 
Annual Reference Books, 
Weekly & Monthly Publications 
alo 
The ABC Railway Guide 
and 
The ABC Airways Guide 
Applicant should 
Motel ¢ 


have good 
with Agents 
Nationa Adver 
tisers. Re eration by salary 


tele also 

representing 

and commiss Write stating 

age and experience to 
Advertisement Director 

330 Gresham House, London, EC) 


LADY SPORPTARY 
“ , tu A ame 


T he pevia 
jon, WO 


DISPLAY ASSISTANT 


cap .} 
Boa 4785 


“BCs 


APPOINTMENTS WANTED, 
or 


postage. Sertes 
odvertinements ender seven imertions “I ST o- PREP AID. 
ime Pieet Street. Leadon, £.( 


Weealy 


CH Aecery 


manas 


APPOINTMENTS VACANT 
. emeagemest perwous 


» cepted from the 
Vacancies Order 1952." 


HAVE YOU AN EYE FOR SITES! 
Experienced Site Finders required by 
idoor §=—Advertising «Organisation 
persting in Lendon and Provinces, 
Permanent positions offering generous 
wslery and excellent possibilities are 
avarlable to the right men. Commission 
and expenses paid Write, giving full 
details to Bow 
Adverticer’s Weenty 188 Fleet $1 ECA 


A GOOD OPPORTUNITY 
execs for a young Copywriter 
put 18 months Agency experienc 
sem:-technical 
Apply in writing 
experience and salary 
Secretary 
ARMSTRONG - WARDEN LTD. 
69 New Oxford Street, W.C.! 


stating age, 
required, to 


SHORTHAND TyPist required by 

se! manufacturers to work at 
“ sodsworth Interesting progreative 
” S day week Write giving 
jetaile of and previous ex 


rs ne wo 
Box 4816 Ad. Weekly 180 Pleet St BC4 


** We will pay the piper 
who can call the tune’’ 


House of distinction 
representing Britain's leading Orches- 
tras offers golden opportunity to lady 
or gentioman residing in London with 
entry to classical music world ~ 
highly remunerative Sales Agency, 
applicants 
expervence and be able to approach 
at Cop executive level co sell exclusive 
State 


Advertising 


must heave 


wchestral programme space 
experrence and connections 


Box 4607 
Advertiser's Weekly 180 Fleet 61 EC4 


required (salary 
of commision only) 
producing designed printing 
and duplay requiremen’s 
not objecteg to, but mest 
mierview at executive level 
an advantage Reply im 
T. W. Humphrey Lieyd, 42 
Maden Lane, W C2 


MINGHA™ AaY ERTISING 
NCY requires fir class lay 
capable a ‘. » oe presenta 
juickhly and with originality 
and print Position entails 
responsibility aad 


REPRESENTATIVE 


arrangements 

f thw adver 

y aw ~| detads of 
Direct 

Weekly 180 ‘Fleet Shes 


ART DIRECTOR 


The London office of Inter- 
national Advertising Agency re- 
quire a top creative man to take 
over the responsibilities of Art 
Director working on recognised 
National accounts 


Box 4764 Ad. 


Salary commensurate with re- 
sponsibilities involved. Write 
giving full details of experience 


to 


Box 02 
Advertiser's Weekly 180 Fleet 8: EC4 


ba KNOWN OF qeeen ADvER- 
mas an 


ns 
euperience, age 


* y uired 
i x 4024 Ad. Weekly 180 Ficet St EC4 


ARTIS fequir 


ant 
»N LEC Tate Ty 


ay Establishments 
BH). 46 New Broad 
ASSISTANT to Publix 
edu: ated young man 
as «assistant 
“~ prominent 
pany in ( enwe 
xperience of 
advantageous 
be resident 
stating age. education, experience 
salary required tw Personne 


Box ru 9 Ad Weekly 180 


DEPUTY 
ADVERTISEMENT- 
DIRECTOR 


An old-established publishing 
firm owning a group of Trade 
and Technical 


Fleet St BC4 


publications re- 
quires a deputy Advertisement- 
Director, preferably under 40 
Applicants must have a good 
space-selling record in Trade, 
or Technical publications, and 
preferably occupy the position 
of Advertisement Manager 
Substantial salary, Expense 
Allowance, and, if necessary, 
car provided. Pension scheme 
Some travelling This is an 
important appointment offering 
quite unusual opportunities to 
first-class man of outstanding 
personality possessing drive and 
initiative Write, giving full 
details of age, education, and 
experience to 
Box 4800 
Advertiser's Weekly 180 Fleet St EC4 


First Class Layout 
to do 5 art if 
for Johannesburg 
‘a well known London Agency 

@ ving fullest details 
756 Ad. Weekly 180 Pleet St BCs 
and Lettering Artist (Female) 
y¥ North-West London Studio 
stat o- age. experience and sal 

ary required 

Box 4517 Ad Weekly 180 Pleet St BC4 
ADVERTISING ASSISTANT malic with 
experience required by National 
Londoa Ypecs- 
Bot required Iniu- 
write English 
of Motor Trade 
education, c¢x- 

per require 
Box 4791 Ad. Weekly 180 Fleet St BC4 


have vacancy 
fora 


COPYWRITER 


Not less than five 
years’ Agency experience. 


Apply in writing (no specimens 
ot this stage). 


Managing Director, RCN Ltd. 
184 Strand, W.C.2 


ARTIST required for designing Window 
Posters. Showcards ang 
pA pene duction Litho 


a ape 
cumens t 
Hallons Advertising Service 
Arkicy Road or St James 
Station), Walthamstow, London 
oy Lt SECRETARY for dirce 
ms of West End Agency. Essential 
—~s~ at 
* n ad 
petent “conft 


hander ting 


Box 4796 Ad. Weekly \8 leet St BCA 


ALFRED ome & SONS LearTED, 
Devonshire wks, Birmingham, 12, 
ts of Bias Custard Powder ani 
other packaged food products distri- 
buted through grocery trade outicts 
need a Senior Assstant in the Adver- 
tuing Department The man app 
te this mportant 
have sufficient 
tusing 


background - 
and marketing. particularly the 
> assume respon 

¢ advertising and market- 

some of the Company's pro- 
Residence in the Birmingham 
Applications should be 
Personne! Manager giving 
—— “4 previous experience, 


ADV RTESEMENT MANAGER re 
quired Yor progrewive London trade 
Dp. Salary and commission. 


ily 
2 Ad. Weekly 180 Picet St ECs 
YOUNG MAN wanted Production 
Department of 
Preferatdy Nationa! 
Experience not essential, but applicant 
should possess common sense and have 
capacity to learn and progress. Write 
stating salary required to 
Box 4511 Ad. Weekly 180 Fleet St BCs 


ACCOUNT 
EXECUTIVE 


for S. C. PEACOCK LTD. 
Liverpool 


Young man to handle group 

of accounts. Must have 
agency experience and be 
prepared to reside in Liver- 
pool. Good salary commen- 
surate with qualifications 
Pension and profit-sharing 
scheme. 
Apply in writing to Managing Director 
S. C. PEACOCK LTD. 

2! LEIGH STREET - LIVERPOOL 


’Phone your Classifieds to CHA 8844 (Ex 25) 
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se mon . freedom to hand th 
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Jury 17, 1952 


CLASSIFIED ADVERTISEMENTS 


WANTED 


A MAN]to revise, pian and 


procuce instruction manuals 
and «descriptive publications 
for measuring instruments 
and automatic controllers: to 
work in association with help- 
ful engineers, publicity mana- 
ger and staff who would 


weicome newcomer 


Training in science needed 
Advanced level G.C.E. Physics- 


Mathematics would be excel- 


fication plus publica- 
tion procuction experience 
Commencing saltry about 
£700 p.a. Permanent progres- 
sive position. All applications 


strictly confidential 


Box 4806 
Advertiser's Weekly 180 Fleet 61 EC4 


Layout 


ARTIST re ted Must 
m Ox . t 


13) ‘ 
TPCHUNK 


- t 
Box 48 Ad. Weekly 


180 Pleet St BC4 


COPYWRITER 


The London office of world wide 
agency urgently requires a good 
middie weight copywriter. Pre- 


vious agency experience ts essen- 
t Applicant must have the 
confidence and ability to write 


terse clear copy on a variety of 
recognised National accounts 
from the start. The job offers 
nusual’ opportunities for the 
right man. Write to 

Box 480) 
Advertiser's Weekly 160 Fieet St EC4 


d Agemy man 


PRODUCTION, ¢« 
a progremive 


“ n Ag y con 
“ j 
ad 2a =e s 
a copy 4 and  uaintenamcs 
rds f ip of accounts 
Write fully « experience and 
lary quired to 
Box 4808 Ad. Weck 80 Fleet St BC4 
CRAWLEY DEVELOPMENT cor. 
PORATION require an 
; for the t 
4 . visite and 
y 4 a work Salary 
m fs25 pa. with 
‘ : Particulars 
A € TLRNER c Ex stive 
B “ SUSSEX 
PRODUCTION ASSISTANTS wth some 
] 3 by 
zg A Ag n Los 
i * ¢ nt men 
“ . 4 ‘ make 
2 “ fu 


. , 
Box 4809 Ad. Weekly 180 Fleet St BCs 


ADVERTISING ASSISTANT 
» Comprehensive knowledge of 


Experience with an sdver- 
teing deparument of s commercial 


4 Write stating age. cuperience 
a salary regured tw Personnel 


fiiett Brothers (Londen) Léd., 
Century Works, Loadon. $.B£.15 


A PWONIOR (young lady preferred) & re 
nm the Space department of Joha 
Haddon & Co., I Holidays by 
angement App y Secretary | 
subury Square. E.C 4 of CEN 6156 
AERIAL PHOTOGRAPHY. Eaperi 
x rinter and Darkroom (Operator 
quired for high quality work n 
aboratory Photo 
tree Acrodrome, Herw. 
" 


se ae ax ASSIST ANT Malic) to 
«it Manager Pfikient ‘Shon 
Advertising, 


experi ence an 


JUNIOR 
LAYOUT 
ARTIST 


EVERETTS want a junior 
ayout artist Ability to 
produce good finished layouts 
ind sound typographical! 
knowledge is essential 

Write or phone, Mr. B. J 
Evenett for appointment 
EVERETTS ADVERTISING LIMITED 


10 Hertford Street, W.1 
GRO. 3477 


LARGE PUBLISHING HOUSE bas « 
scany 68 €(firet class layout artist 
preferably with onmsiderabic agency 
Picase write stating 


exD c.. wo 
Box 4°97 Ad. Weekly 180 Fleet St BC4 


OPPORTUNITY 
FOR COPYWRITER 


you are a male, aged 28-35, and 
have agency Copywriting experience 
but find yourself frustrated, here's 
your chance to get out of the rut 
A busy medium-size London Agency 
well-established and progressve 
equires immediately a copywriter to 
work on trade and technical accounts. 
ocluding tome contact with chents 
Full details including age, experience 
and salary required, in confidence to 


Box 480) 
Advertiser's Weekly 180 Fleet St ECS 


LETTERING and layout artist required 
for first c studio Excellent condi 
and prospects Ring Secretary 


ci 


uve wrace egy a for 


‘ jing journals x 
{ harg worker with own « no 
J commission and prospects 


Box 4799 Ad We kly 180 Pieet St BCs 
= NG MAN with progressive ideas for 
partmem Store Display Studio 
jay week Full particulars cxperience 

and salary to 
Box 4812 Ad. Weekly 180 Ficct & BC4 


"Phone your Classifieds 


KEEN EXPERIENCED SPACE SALES. 
MAN ree d at ome for BMA 


ACCOUNT EXECUTIVE 
Small ofd estadlahed Agency wishes to 
appoint experienced account enecutive 
who « capable of contributing to the 
development of the Agency 

Box 42) 
Advertiser's Weekly 186 Fleet 6: E04 


APPOINTMENTS WANTED 


SHORTHAND-TYPISTS, Private Seere- 
taries, Cierks, ete. If you are in_urgent 


(WHilvenall $924) 

efficent nereonnei 

gre a my ARTIST, cxperienced, 
™ secks employment 

. ~whiets, labels, letterheads 
completed w finished Graw 
of Process Engraving. 


e ' 
Box 4514 Ad. Weekly 180 Pleet St BC4 

TYPOGRAPHER secks 
bon where pride in w 
Full Technical € 


joma for Typography Asst’ 3} 
Married 
Box 4413 Ad. Weekly 180 Pleet St BCs 


ADVERTISING MANAGER 
of well-known plastics firm going on to 
government contracts seeks new ap- 
pointment Any executive post giving 
responsibility and scope and demanding 
drive and advertising ability considered 
Box 4422 
Advertiser's Weekly 180 Fieet 61 EC4 


MEDIA MAN youna Progressive 
backed Dy oa years agency caupericnce 
seeks interesting and responsible posi 


m Write 
Box 4789 Ad Weekly 180 Fleet St Baw 


STUDIO MANAGER LAYOUT 
Age 3% Comprehensive administrative 
background Seeks appointment where 
enthusiasm and ability will be appre 
crated Available immediately 


Box 4004 
Advertiser's Weekly 180 Fleet 61 EC4 


FREE LANCE SERVICES 


| FREE LANCE ARTISTS 
Expert representation available to top 
rank artists on all media 
Write for apporntment or telephone 
HOL 3280 sy “- 20 am. or ater 
4Wom the provinces 
write to DESIGN. “ASSOCIATES 
Box 4805 
Advertiser's Weekly 188 F 


€ce 


FREE LANCE ARTISTS ore invited to 
cal with epecimens by sppolmiment 
Production Manager, Talbot Advertise 
ing. Mure Howse, 44/45 Fleet Sweet, 
EC4 


POSTER INSPECTIONS. Free-Lance 
covering Wales would iike to act for 
additional agency. |4 years’ experience. 
Box 4755 Ad. Weekly 180 Pleet St BCs 

= _ ayou and design. still 

d lettering fered by artit of 
i$ years experience Wet Ead Studio 

Write 

Box 2728 Ad. Weekly 180 Pleet St BCs 


MISCELLANE 


aes APRINT and Multilith uSeTs 
wuld see The Small Offer: User and 
Ome Printer (publahed monthly) Send 
for free specimen 29 Rathbone 
Piace, London, W.1 


to CHA 844 (Ex 25) 


ADVERTISER'S WEEKLY 


BUSINESS OPPORTUNITIES 


OVERSEAS ADVERTISING 
CHALCROFT LIMITED offer a first- 


Thanet House, Craven Road, W.2. 


LONDON AGENTS OF HIGH STAND. 
ING are invited w caamine the poten- 
val of an agemy established in 6 
progressive and fast developing British 
Colony, with a view to participation 
Sound jocal clientele but room for 
addivonal acoouns Gem home. Inter- 
ne dan now is K.. +7 

6) Ad. Weekly 180 Fleet St 


SHOW CARDS, CUT-OUTS, 


Book Jackets. Advertsing Folders, 
ac. by phowltho of letterpress 
(own photo-itho process plam.) 
CARILLON PRESS LTD. 
fine Colow Primers. Bournemouth 
Telephone: Boscombe 16855 
London Office: 96-100 Fleet St.. .C.4 
Phooe ( a ie 


COUNTY BOROUGH OF BRIGHT 
BOROUGH OF HOVE 
ae 4 
BRIGHTON AND HOVE 
OFFICIAL GUIDE 1953 


The Corporations of Brighton and 
Hove invite tenders for the printing 
of the 1953 Brighton and Howe Jomnt 
Official Guide. Specifications may be 
obtaned from the Director of Pub 
heerty, Royal York Buridings, Brightor 

Tenders, in plain sealed envelopes 
endorsed “Official Guide Book Ten 
ders im wop left-hand corner, and 
addremed to Town Clerk, Town Hal 
Brighton, must be delivered not la 
than 10 am. on 4th August, 1952 


iG. OREW 
Town Clerk 
County Borough of Brighton 
JOHN E. STEVENS, 
Town Clerk 
Borough of Hove 
Ph july, 1952 


ACCOMMODATION 


OFF REGENT STREET outt conta ned 
2 oor. floor area 
pa. exclusive 
ict ws (om 
 Bretts. 333 , i" ond, 


SALES AND WANTS 


PATENT No 4) now No. 6 
tclating to Re med Refles on 
et.. in glass and the like, shop front 
fisplay, etc for disposal or under 


— t 
oo St BOs 


crm 
x 479) Ad Weekly 1 


_ PRINTERS 


FoR on TISFACTION in letterpress. 
3, me Press, 315, Westborough Road 
W est jf m Sea 


SPECIAL ANNOUNCEMENT 


See july 10 issue of Advertiser's 
Weekly, pages 84, 85 and 87 for 
the Advertising Services & 
Supplies Section. August 7 will 
be the next issue containing 
these Services 
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Tuurspay, Jury 17, 


HAVE YOUR MODELS give 


DSPATS | a EN ae 


LOWER 
PRICE Known the peer 1 mer as 


a Symbol of QUALITY for 50 years 


TYPE NS 
AIRBRUSH 


TYPE NSEY 
AIRBRUSH 


~~ 
‘ 


KEY-RECOGNITION? | tue AeROGRAPH COLTD. ” tows Sonne 


Lonpon, 8.5.26. swe a7 g/aminguam on1sT01 - LAseow - MANcHEOTER 


Sandersons suggest that in window display publicity there 


is one really vital consideration — recognition. 


Details of window arrangements will differ, but recogni- om STOP PRESS om 


tion must be certain. 


Sandersons can undertake to design and print for you PAPER IMPORTS wetiating, Packaging and Allied 


the key recognition features which will ensure that r appoint a liaison officer “to main- 
displays carry your hallmark and no other. b the Associati firms 
Settwem eres | 
Crepe and Display Papers. Saanl into eae = al in 


United King 
THESE | Special floor and background papers in house colours second half 1952 has been ee. 


with your name, slogan or trade mark. 7 ing of Lytos (new “protein- 
INCLUDE mately £5,500,000 has been allo- 
| Pelmets which often remain up after the main cated to paper imports and improved” bread). Initial ads. 


display has been taken down. nent r be. 4. 4 sub- areas. 
Ad i M d PROs should k hei six tf . of ee ter ecien 
vertising Managers an should speak to their ~ ot ten Jin be a gy —e ears pub- 
Display Contractor, or in case of difficulty, Sanderson's by the course of prices in the second | cian.” takes up mew duty within 
half of the year. Benn Bros. organisation as general 
Department direct, about this service. —_—_—_——— manager “Newspaper World” on 


SANDERSON | see panne 


7 thi meek. aimated that 4.000 | Kington-ow-Thames, has "joined 
Fancy Papers Dublin print shops affected. Bearman, of Leytonstone, as de 
Advertising to the value of £5,000 Charlies Hallifield Tages has 

$2 BERNERS STREET - LONDON - Wi | SJem tes been Rocked for Newport | retired Grom, positon of genenl 


Published by Proprietors, BUSINESS PUBLICATIONS, Lrd., at their office ac 160, Fleet Screet, London, E.C.4. (Phone: Chenery S508.) 
iow V7. 1952. Prineed tn England by Staples Princere Limised ot their Grest Trechfeld Stress, Londen, extabliahment 
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